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“TOP TRENDS OF 2011: MILLENNIALS RETHINK CHRISTIANITY” 
“In particular, 84% of Christian 18 to 29-year-olds admit that they have no 
idea how the Bible applies to their field or professional interest. For 
example, young adults who are interested in creative or science-oriented 
careers often disconnect from the their faith or from the church.  On the 
creative side, this includes young musicians, artists, writers, designers, and 
actors.  On the science-oriented side, young engineers, medical students, 
and science and math majors frequently struggle to see how the Bible 
related to their life’s caling.”  (“Top Trends of 2011:  Millennials Rethink Christianity”, 

Barna Group, Accessed November 7, 2012, http://www.barna.org/teens-next-gen-articles/545-
top-trends-of-2011-millennials-rethink-christianity) 

 

UNCHURCHED BELIEFS … 63% of young adults said they would attend a 
church if that church ‘presented truth to me in an understandable way that 
relates to my life now.’” (“Lost and Found,” Stetzer, Stanley and Hayes, B&H Publishing 

Group 2009 - From The Foster Letter, November 10, 2008) 
 
“Today’s emerging adults tend to want the real deal – immediately!  Having 
grown up with interactive technology and fast-food culture, they often find it 
difficult to accept a belief without tangible evidence. They want to see it, 
hear it, smell it, touch it, or taste it, not because they necessarily trust 
empirical evidence, but because they trust themselves.”  (James Penner, 

Rachael Harder, Erika Anderson, Bruno Desorcy, Rick Hiemstra, “Hemorrhaging Faith: Why & 
When Canadian Young Adults are Leaving, Staying & Returning to Church,” Commissioned by 
the EFC Youth and Young Adult Ministry Roundtable, 2011) 
 

“Members of today’s emerging generation want to experience God in a very 
tangible and personally meaningful way. Many want God to answer their 
prayers in their way and according to their timing. They want to hear him, 

be touched by him and see him – or at least evidence of him.”  (James 

Penner, Rachael Harder, Erika Anderson, Bruno Desorcy, Rick Hiemstra, “Hemorrhaging Faith: 
Why & When Canadian Young Adults are Leaving, Staying & Returning to Church,” 
Commissioned by the EFC Youth and Young Adult Ministry Roundtable, 2011) 
 

For an executive summary of one of the finest studies 

done on Millennials, see page 101. 

 

 

 



Millennial Portfolio   3 

“32% said they left faith behind because of intellectual skepticism or doubt.  
(Christian Smith & Melina Lundquist Denton, “Soul Searching:  The Religious and Spiritual Lives 
of American Teenagers”, Oxford University Press, 2005) 
 
“24% of these young adults said that “faith is not relevant to my career or 
interests”.  (David Kinnaman, “You Lost Me: Why Young Christians are Leaving Church and 

Rethinking Church”, The Barna Group, 2011) 
 

---------- 

  



Millennial Portfolio   4 

“4 DIFFERENCES THAT DEFINE MILLENNIALS” 
 
“In some ways, Millennials, defined as those born between 1981-1996, are 
like every other generation that came before. Church leaders can easily be 
consumed by the notion that young adults today are drastically different 
from everyone else who was that age once. However, the current 
generation is made up of individuals who share the same basic needs as 
everyone else, including the ultimate need of redemption.” 
 
“Having said that, there are key differences between Millennials and 
previous generations that warrant attention from church leaders seeking to 
reach them. Looking at recent data from Pew Research, here are four such 
differences.” 
 
1. “They are the most diverse.” 

“While other generations were more than 65 percent white as young 
adults, Millennials are much more ethnically diverse. Only 57 percent of 
current young adults are white, with larger percentages of Hispanic, 
Asian, and other races than before.” 
 
“If your church wants to reach an increasingly diverse generation, you’d 
better be seeking to reach everyone in your increasingly diverse 
community.” 

 
2. “They are the least married.” 

“Compared to previous generations, fewer Millennials are married 
between the ages of 18-33. Less than a third (28 percent) are married, 
while at the same age 38 percent of Generation X, 49 percent of 
Boomers, and 64 percent of the Silent Generation were married.” 
 
“So often churches gear their entire ministry toward ‘families.’ With fewer 
Millennials getting married (and having children) at a young age, 
churches will want to strengthen their ministry to singles.” 

 
3. “They are the most educated.” 

“Among Millennials 55 percent of men and 64 percent of women have at 
least some college education. This is the first generation in which more 
than 1 in 5 men and 1 in 4 women age 18-33 have at least a Bachelor’s 
degree.” 
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“Young adults come to church having been exposed to numerous views 
on religion, morality, and truth. Churches must be ready to provide 
thoughtful, biblical answers to difficult topics.” 

 
4. “They are the most urban.” 

“Around the world, cities are exploding in growth. The same is true in the 
U.S. and part of that comes from more Millennials living in urban lives. 
Between 18-33, more than 85 percent of Millennials lived in a 
metropolitan area—that’s the most of any previous generation.” 
 
“More church plants are needed in the major metropolitan centers of the 
U.S. If your church is in the city, look for ways to serve and reach the 
Millennials around you. If you are a rural or suburban church, partner 
with other churches to invest in an urban church plant.” 
 
(Aaron Earls, “4 Differences that Define Millennials”, Facts and Trends, March 25, 
2015, http://factsandtrends.net/2015/03/25/4-differences-that-define-
millennials/#.VRXSBGB0xi4) 

 

----------  
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“THE SPIRITUAL OPENNESS OF THE YOUNGER UNCHURCHED”  
 
“73% of unchurched 20- to 29-year old Americans consider themselves 
‘spiritual’ because they want to know more about ‘God or a higher supreme 
being.’” 
 
“89% of unchurched young adults say they would listen to what someone 
believes about Christianity.” 
 
“63% of young adults said they would attend church if it presented truth to 
them in an understandable way ‘that relates to my life now.’” 
 
(Ed Stetzer, “The Spiritual Openness of the Younger Unchurched”, Christianity Today, 
December 29, 2014, http://www.christianitytoday.com/edstetzer/2014/december/state-
of-culture-and-opportunity-for-evangelism.html?paging=off) 

 
---------- 
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“MILLENNIALS IN ADULTHOOD”  

“The Millennial generation…ranging in age from 18 to 331, burdened by 
debt, distrustful of people, in no rush to marry— and optimistic about the 
future.” 
 
“Pew Research Center surveys show that half of Millennials (50%) now 
describe themselves as political independents and about three-in-ten (29%) 
say they are not affiliated with any religion. These are at or near the highest 
levels of political and religious disaffiliation recorded for any generation in 
the quarter-century that the Pew Research Center has been polling on 
these topics.” 
 
“Millennials have also been keeping their distance from another core 
institution of society—marriage. Just 26% of this generation is 
married. When they were the age that Millennials are now, 36% of 
Generation X, 48% of Baby Boomers and 65% of the members of the Silent 
Generation were married.” 
 
“They are ‘digital natives’—the only generation for which these new 
technologies are not something they’ve had to adapt to.” 
 
“…81% of Millennials are on Facebook, where their generation’s median 
friend count is 250, far higher than that of older age groups” 
 
“Some 43% of Millennial adults are non-white, the highest share of any 
generation. About half of newborns in America today are non-white, and 
the Census Bureau projects that the full U.S. population will be majority 
non-white sometime around 2043.” 
 
“They are also somewhat more upbeat than older adults about America’s 
future, with 49% of Millennials saying the country’s best years are ahead, a 
view held by 42% of Gen Xers, 44% of Boomers and 39% of Silents.7” 
 
“Millennials are also the first in the modern era to have higher levels of 
student loan debt, poverty and unemployment, and lower levels of wealth 
and personal income than their two immediate predecessor generations 
(Gen Xers and Boomers) had at the same stage of their life cycles.9” 
“Their difficult economic circumstances in part reflect the impact of the 
Great Recession (2007-2009) and in part the longer-term effects of 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fn-18663-1
http://www.cdc.gov/nchs/data/nvsr/nvsr62/nvsr62_09.pdf
https://www.census.gov/newsroom/releases/archives/population/cb12-243.html
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fn-18663-7
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fn-18663-9
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globalization and rapid technological change on the American workforce. 
Median household income in the U.S. today remains below its 1999 peak, 
the longest stretch of stagnation in the modern era, and during that time 
income and wealth gaps have widened.” 
 
“At the same time, fully a third of older Millennials (ages 26 to 33) have a 
four-year college degree or more—making them the best-educated cohort 
of young adults in American history.” 
 
“They are entering adulthood with record levels of student debt: … average 
debt of about $27,000. Two decades ago, only half of recent graduates had 
college debt, and the average was $15,000.11” 
 
“The median age at first marriage is now the highest in modern history—29 
for men and 27 for women.” 
 
“…Millennials lead all generations in the share of out-of-wedlock births. In 
2012, 47% of births to women in the Millennial generation were non-marital, 
compared with 21% among older women.” 
 
“Millennials join their elders in disapproving of this trend. About six-in-ten 
adults in all four generations say that more children being raised by a single 
parent is bad for society; this is the most negative evaluation by the public 
of any of the changes in family structure tested in the Pew Research 
survey.” 
 
“Despite their financial burdens, Millennials are the nation’s most stubborn 
economic optimists. More than eight-in-ten say they either currently have 
enough money to lead the lives they want (32%) or expect to in the future 
(53%). No other cohort of adults is nearly as confident, though when Gen 
Xers were the age Millennials are now, they were equally upbeat about 
their own economic futures. Some of this optimism, therefore, may simply 
reflect the timeless confidence of youth.” 
 
“…Fully half of Millennials (51%) say they do not believe there will be any 
money for them in the Social Security system by the time they are ready to 
retire, and an additional 39% say the system will only be able to provide 
them with retirement benefits at reduced levels. Just 6% expect to receive 
Social Security benefits at levels enjoyed by current retirees.” 
 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fn-18663-11
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“Even so, this generation stood out in the past two presidential elections as 
strikingly Democratic. According to national exit polls, the young-old 
partisan voting gaps in 2008 and 2012 were among the largest in the 
modern era, with Millennials far more supportive than older generations of 
Barack Obama.” 
 
“Surveys conducted this year underscore the sharp racial differences in 
Obama’s job rating among generations. Just 34% of white Millennials 
approve of Obama’s job performance. That is little different from the shares 
of white Gen Xers (33%), Boomers (37%) or Silents (28%) who approve of 
Obama’s job performance. Fully two-thirds of non-white Millennials (67%) 
approve of Obama’s job performance, so too do 59% of non-white Gen 
Xers and 65% of non-white Boomers. (There are too few non-white Silents 
in the surveys to analyze.)” 
 
“Millennials’ support for legalizing the use of marijuana has surged in recent 
years. Just eight years ago, 34% favored the legal use of marijuana. 
Today, that figure has roughly doubled to 69%” 
 

Footnotes 

1. This report focuses on Millennial adults. However, the youngest Millennials are in 

their teens and no chronological end point has been set for this group yet. ↩ 
2. For more on changing views about marriage and family, see Pew Research Center, 

“The Decline of Marriage and Rise of New Families,” Nov. 18, 2010. ↩ 
3. Rainie, Lee and Barry Wellman, 2012, “Networked: The New Social Operating 

System,” MIT Press, April. ↩ 
4. Data were collected a week before the March 2 Academy Award telecast that 

featured a “selfie” that Host Ellen DeGeneres took with a group of movie stars. The 
record-breaking tweet got more than a million retweets in an hour and was widely 

covered in the traditional media. ↩ 
5. See Pew Research Center, “Americans and Social Trust: Who, Where and Why,” 

February 22, 2007, Pew Research Center, “Trust and Citizen Engagement in 
Metropolitan Philadelphia: A Case Study,” April 18, 1997 and Smith, Sandra Susan, 

2010. “Race and Trust,” Annual Review of Sociology, 36: 453-75. ↩ 
6. See e.g., Paxton, Pamela. 2005. “Trust in Decline?” Contexts, 4(1): 40-46. 

Wuthnow, Robert, 1998. “The Foundations of Trust” Philosophy & Public Policy 

Quarterly, 18(3): 3-8. ↩ 
7. A previously published version of this report cited results for a similar question from 

a November 2011 survey. This revised version includes results from a new February 
2014 survey. The statement of findings in the report have not changed. For more on 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-1
http://www.pewsocialtrends.org/2010/11/18/the-decline-of-marriage-and-rise-of-new-families/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-2
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-3
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-4
http://www.pewsocialtrends.org/2007/02/22/americans-and-social-trust-who-where-and-why/
http://www.people-press.org/1997/04/18/trust-and-citizen-engagement-in-metropolitan-philadelphia-a-case-study/
http://www.people-press.org/1997/04/18/trust-and-citizen-engagement-in-metropolitan-philadelphia-a-case-study/
http://sociology.berkeley.edu/sites/default/files/faculty/Smith/RACE%20AND%20TRUST.pdf
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-5
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-6
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generations and views of the nation, see Pew Research Center, “The Generation 

Gap and the 2012 Election,” Nov. 3, 2011. ↩ 
8. Gallup survey, March 29-April 1, 1974. Question: “How much confidence do you 

have in the future of the United States: quite a lot, some, very little, or none at all?” 

The oldest Boomer was 28 in 1974. ↩ 
9. On other measures of economic well-being such as personal earnings and 

household income, Millennials do not appear to be doing worse—and in some cases 
are doing somewhat better—than earlier generations. See Pew Research Center, 

“The Rising Cost of Not Going to College,” February 11, 2014. ↩ 
10. For more on higher education and economic outcomes, see Pew Research Center, 

“The Rising Cost of Not Going to College,” February 11, 2014. ↩ 
11. Sandra Baum, “How much do students really pay for college?” Urban Institute, 

December 5, 2013. And National Center for Education Statistics, Degrees of Debt: 
Student Loan Repayment of Bachelor’s Degree Recipients 1 Year After Graduating: 

1994, 2001, and 2009, NCES 2014-011, Washington, DC: NCES. ↩ 
12. Data are from the National Center for Health Statistics. ↩ 
13. Respondents were asked to rate how well each word or phrase described them on a 

scale of 1 to 10, where “10” represented a description that is perfect for the 
respondent, and “1” represented a description that is totally wrong for the 
respondent. In this analysis, responses ranging from 8 to 10 are interpreted as 

describing the respondent very well. ↩ 
14. In the 1999 survey, when Gen Xers were ages 19 to 34, the question asked how 

well “a patriot” described the respondent. ↩ 
15. Topline results and complete descriptions of survey methodologies are available at 

http://www.pewresearch.org/ ↩ 

(“The Millennials in Adulthood”, Pew Research, March 7, 2014, 
htt://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/) 
 
---------------- 
 
  

http://www.people-press.org/2011/11/03/the-generation-gap-and-the-2012-election-3/
http://www.people-press.org/2011/11/03/the-generation-gap-and-the-2012-election-3/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-7
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-8
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-9
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-10
http://blog.metrotrends.org/2013/12/students-pay-college/
http://nces.ed.gov/pubs2014/2014011.pdf
http://nces.ed.gov/pubs2014/2014011.pdf
http://nces.ed.gov/pubs2014/2014011.pdf
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-11
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-12
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-13
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-14
http://www.pewresearch.org/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/#fnref-18663-15
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“10 REASONS CHURCHES ARE NOT REACHING MILLENNIALS” 
 
“I am very passionate about the Millennial generation. I know much has 
been said pessimistically about this generation, but I hold to the belief that 
the Millennials are poised to change the culture for the good in this country 
and impact the world. But for many churches and leaders, Millennials are 
(to steal from Winston Churchill) ‘a riddle wrapped in a mystery inside an 
enigma.’ I would agree with this on some levels, but I also believe the riddle 
can be solved. Millennials are a unique generation, but once you find out 
what makes them tick you realize they are not that puzzling. They just have 
a unique set of passions, interests, and viewpoints on the culture and the 
world.” 
 
“The problem is I believe the church has largely failed to take stock in this 
generation because they are different. A lack of knowledge breeds fear, 
and this is true of the church in relation to the Millennials. Many churches 
do not take the time to know the next generation, so they are stuck with 
attaching stigmas (many untrue) to them. This is problematic. There are 
churches, however, that are thriving with Millennials, and if you did some 
investigation I believe you would come out with similar results, regardless 
of the church locale.” 
 
“So, what differentiates a church culture that attracts Millennials and one 
that repels them? There are many factors, but I want to highlight ten really 
important ones. If you are a church that has been asking why it is so hard 
to get the next generation to become part of your culture, the following 
reasons might shed some light on your struggle.” 
 
1. “There is a strong resistant to change” 
 

“This generation does not understand a refusal to change a program, 
activity, or even an entire culture if it is not working. Traditions are not 
something most Millennials hold close to their heart. In fact, for many 
(myself included) traditions are often seen as the enemy because many 
churches allow their traditions to hinder them from moving forward at all. 
Is this right? Maybe not, but it is a reality nonetheless. One that must be 
understood.” 

 
“Millennials are removed from the era of doing everything because “this 
is how we have always done it.” That answer is no longer acceptable. A 
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very strong value of this generation is changing the world. Many times 
traditions hold them back from doing this. In addition, the next 
generation understands change is necessary to remain focused on the 
vision and being externally focused, among many other things.” 

 
2. “Compelling vision is lacking or non-existent” 
 

“If your goal is to create an environment that is totally void of the next 
generation, especially those with any initiative and talent, refuse to cast 
vision in your church. That will drive Millennials away faster than the 
time I saw a rattlesnake in the woods and screamed like a little girl (don’t 
judge me…I hate snakes…and cats). It always baffles me when a 
church does not place value in vision and planning for the future. There 
is virtually no other arena of life where we refuse to vision and plan, but 
for some reason the church is different.” 
 

“If your vision doesn’t compel, move or stir people, your vision is too small. 
– Craig Groeschel” 
 

“Millennials will not invest in a church that refuses to dream big because 
they see example after example of an infinitely powerful God doing 
amazing things through normal people. You might think they are naive, 
but most Millennials do not believe they have to wait until they receive a 
certain degree or reach a certain age to start non-profits, plant churches, 
or lead businesses.” 

 
“So, go ahead and believe ‘the Spirit is supposed to guide us, not a 
man-made vision’ or just allow sheer laziness to lead the way, and your 
church will continue to be void of the next generation.” 

 
3. “Mediocrity is the expectation” 
 

“Quite simply…the next generation is not content with mediocrity. They 
are very optimistic about their ability to excite change in the world. Good 
or bad, they have a strong desire to do something extraordinary. Failure 
is not going to drive the train for most Millennials. This also seems like a 
foreign concept to many in previous generations, but Millennials are not 
scared to fail and they believe churches should operate with a similar 
mindset. They hold to the mentality that failing and being a failure are 
mutually exclusive. Failing is not viewed as a step back. They dream 
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often and dream big because they understand we serve a God who 
works beyond our ability. The Millennials have a collective concern for 
making the world a better place, and mediocrity fits no where in those 
plans.” 

 
4. “There is a paternalistic approach to leading Millennials” 
 

“This is one I have experienced personally. If you want to push the next 
generation away from your church, refuse to release them to lead. 
Simply giving them a title means absolutely nothing. Titles are largely 
irrelevant to the next generation. They want to be trusted to fulfill the 
task that has been given to them. If you micro-manage them, treat them 
like a parent, and refuse to believe they are capable of being leaders 
because of their age and lack of experience, wisdom, etc., they will only 
be at your church for a short season.” 
 
“Millennials will not allow age to keep them from leading…and leading 
well. If you refuse to release them to lead, the next generation will 
quickly find another church or context where they can use their talents 
and gifts to their full capacity.” 

 
5. “There is a pervasive insider-focused mentality” 
 

“Traditional or contemporary worship? High church or low church? 
Plurality of elders or board of directors or staff-led church? While 
generations past invested a lot of time and energy in these discussions, 
most Millennials see these conversations as sideways energy. There 
might be a time and place for talking about acappella versus 
instrumental or high church versus low church, but the time is very rarely 
and the place is not from the pulpit or small group.” 
 
“What is important to Millennials? How a church responds to the lost in 
the world, both locally and globally. How a church responds to the poor, 
homeless, needy, and widowed. If you want to ensure your church has 
very few Millennials, answer the questions nobody is asking, spend most 
of your resources on your building, and have a lot of programs that do 
little to impact anybody outside the church walls.” 
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“When the faithful saturate their schedules with Christian events at 
Christian venues with Christian people, the world has a hard time believing 
we hold the rest of the world in high esteem.  -Gabe Lyons” 
 
“Millennials are not going to give their time and resources to a church that 
turns around and spends massive amounts of money on programs and 
events that are inefficient and ineffective. The reality is most of the next 
generation has a very pessimistic attitude towards institutions…the church 
included. Church leaders can get mad or frustrated about this reality, or 
they can change some things. The churches who value reaching the next 
generation emphasize the latter.” 
 
6. “Transparency and authenticity are not high values” 

 
“Despite what I have often heard, I believe most Millennials value 
transparency and authenticity. If your church portrays a ‘holier than thou’ 
mentality and most of the sermons leave everyone feeling like they are 
terrible people and the preacher is perfect, your church will be largely 
void of the next generation. Why? Because they know something the 
church has largely denied for a long time…church leaders are not in 
their position because they are absent of sin, temptations, or failures. 
Millennials have seen too many scandals in the church (i.e. Catholic 
church scandal) and witnessed too many instances of moral failures 
among prominent Christian leaders. Millennials are not looking for 
people to be perfect…Jesus already handled that for us. Millennials are 
looking for people to be real and honest about struggles and 
temptations.” 
 

7. “Mentoring is not important” 
 
“This is a common misconception about the next generation. While they 
do not like paternalistic leadership, they place a high value on gleaning 
wisdom from generations past. I have a good friend who lives in 
Jackson, TN and he occasionally drives to Nashville (about two hours 
away) to sit at the feet of a man who has mentored him for years. He 
does this because this man has some knowledge that my good friend 
values highly. He is not an exception. I have driven as far as Dallas to 
spend a weekend with a family that I love and respect. I had no other 
reason for going than to watch how they parent and let this man give me 
nuggets of wisdom on following Jesus and loving others. Many might 
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think this is ridiculous, but this is what makes the Millennials unique. We 
value wisdom and insight. We see it as a valuable treasure, and we will 
drive any distance to acquire it.” 
 
“The Millennials are not standoffish towards those who have gone 
before us. They place a high value on learning from people who have a 
strong desire to be a sage instead of a dad. If your church is 
generationally segregated and refuses to pour back into the next 
generation, you can be sure your church will not attract Millennials.” 
 

8. “Culture is viewed as the enemy of the church” 
 
“I have so much to say on this, but space will not allow (lightbulb 
moment…maybe my next post will be on this…boom!). Anyway, 
Millennials are tired of the church viewing the culture as the enemy. 
Separationist churches who value creating “safe” places for their 
members and moving away from all the evil in the city are highly unlikely 
to attract the next generation. The next generation is trying to find ways 
to engage the culture for the glory of God.” 
 

“The next Christians believe that Christ’s death and Resurrection were not 
only meant to save people FROM something. He wanted to save Christians 
TO something. -Gabe Lyon” 

 
“Millennials are increasingly optimistic about the surrounding culture 
because they see Jesus loving all types of people, loving cities, and 
engaging culture. They also know the church does not stand at the 
center of culture anymore, and reaching people only comes through 
engaging culture. In generations past, preachers could stand in the 
pulpit and talk about the evils of the surrounding culture because the 
church was the shaper of the culture at large. Today, this is not true. The 
church needs to stop believing the goal of Christian living is to escape 
the evils of culture and finish life unharmed and untainted. To reach 
people in 2014, the church must be immersed in the community for the 
glory of God.” 

9. “Community is not valued” 
 
“This might be one of the greatest values of the Millennials. Community 
is a non-negotiable part of their lives. And they are not looking for 
another group of people to watch the Cowboys play football on Sunday 



Millennial Portfolio   16 

or play softball…the next generation desires a Christ-centered 
community. They value a community that goes beyond the surface and 
yields transformation. Community keeps Millennials grounded, keeps 
them focused, and challenges them to reach heights never imagined 
alone. They see Jesus living in community with twelve men for most of 
His earthly ministry. They see Jesus spending much of His time pouring 
into people and initiating transformation. Community is not a passive, 
optional part of a Millennial’s life…it is essential.” 
 
“Personally, I have seen the value of community on so many levels in 
my life. Without authentic Christian community, I would not be in full time 
ministry today. I would not have overcome some serious sins and 
struggles. I would not have been challenged to live fully for God.” 
 
“In a culture that is becoming increasingly independent and 
disconnected, I believe the Millennials are modeling something 
important for the church. There is power in numbers. As an African 
proverb states,” 
 

If you want to go fast, go ALONE. If you want to go far, go 
TOGETHER.” 

 
“Millennials want to go far and want their life to have meaning. In their 
minds this is not possible without deep, authentic, Christ-centered 
community. I agree.” 
 

10. “The church is always a source of division and not unity” 
 
“Nothing frustrates Millennials more than a church that does not believe 
unity should be a very high value. Jesus’s final recorded prayer on earth 
in John 17 is one church leaders have preached on for years. What 
many churches miss is one of the central themes in that prayer…unity. 
On four separate occasions, Jesus explicitly prays for unity. It was 
important to him. He brought together tax collectors and Zealots (read 
about both of these groups if you want to know how difficult it would 
have been to bring these two together). He talked to prostitutes. He 
brought people together. This is why places like coffee shops are 
grounds (like my pun?) for scores of Millennials. They provide an 
atmosphere for all to come and feel welcomed and accepted.” 
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“Churches that value racial, generational, and socio-economic unity are 
the churches that are going to attract Millennials. Why? Because most 
next gens believe the gospel is most fully reflected when all of these 
groups are brought together, and most of them are just crazy enough to 
believe the power of the Spirit is sufficient to make it happen.” 
 

“I know there is a lot to digest in this post, but I believe it is vitally important 
to understand the Millennials. They are unique and different from 
generations past, but the next generation has a lot to offer the church and 
the world today. I also believe the generations that have come before us 
have much to offer.” 
 
“Some churches and leaders do not see the value of changing to reach this 
generation, but the sad thing is once they realize this mentality is wrong it 
will be too late. The Millennials constitute a huge part of the population 
today (about 80 million strong), and if your church is serious about the 
Great Commission, your church also needs to be serious about 
understanding this generation.” 
 
“I hope this information has been helpful and beneficial. If you have some 
other qualities or values that you think are important to Millennials, or if you 
have some questions about reaching the next generation, please respond 
to this post and let me know.” 
 
“I love you all! To God be the glory forever. Amen!” 
 
(Frank Powell, “10 Reasons Churches Are Not Reaching Millennials,” 
Frank Powell, June 25, 2014, http://frankpowell.me/ten-reasons-church-
absent-millennials/) 
 
---------------- 
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“DAVID KINNAMAN AND JON TYSON DISCUSS MILLENNIALS, 
‘NONES’ AND A RENEWED VISION FOR CHURCH” 
 
“General church attendance has been on the decline for the past decade 
and nearly one-third of Millennials who grew up in the church have dropped 
out at some point. Yet many continue to return two days a year: Christmas 
and Easter.” 
 
“‘It's part of a religious hangover,’ says Jon Tyson, founding pastor of 
Trinity Grace Church in Manhattan, New York, and author of the Barna 
FRAME, Sacred Roots. But, he points out, it's also sign of a continuing 
spiritual hunger; Christmas and Easter offer people ‘access points to 
transcendence.’ And so they return to church for a morning. In this 
conversation with Barna president, David Kinnaman, Tyson talks about the 
pastoral pressure of Easter Sunday, the different generational questions of 
Boomers and Millennials and how Christians—both pastors and lay people 
alike—can renew their vision for church. 
 
“David Kinnaman: We're coming up on Easter, which means a large 
Sunday morning crowd. Why do you think people are still drawn to church 
on Christmas and Easter when they aren't attending very regularly at other 
points throughout the year?” 
 
“Jon Tyson: I think there's some level of religious hangover. People grew 
up attending church; it's still celebrated quite largely across our culture. It 
remains a reference point for people. The more secular our story gets—the 
more consumeristic our story gets—the more hungry we, as spiritual 
beings, get for moments of transcendence. People know traditionally the 
Christian stories of Christmas and Easter, so I think people come to both 
holidays because they provide access points to transcendence—to hope 
and meaning that society is not offering them.” 
 
“DK: That's a lot of pressure on the church—on pastors—for those two 
holidays. I grew up as a pastor's kid, we work with pastors a lot in our work 
here at Barna, do you think that's the right kind of pressure they should 
place on themselves?” 
 
“JT: Pastors [recognize] they have a reduced social and cultural platform 
to speak the Good News into people's lives, so they feel the pressure to 
maximize on those increasingly rare opportunities. So I think the heart 
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behind it is a good heart that says, ‘I don't know if I'm going to get another 
chance all year to really articulate what God has done for us in Jesus. I 
want to make sure that I get that right.’ I think that's a good pressure. I 
would say however, that pressure should not just be channeled into 
programming and excellence of events. It should be put into prayer, it 
should be put into fasting, it should be put into creating ways for people to 
continue on in exploring the Christian faith.” 
 
“DK: The top reason people give us in our research for why they don't 
attend church is because they find God elsewhere. It's something you hear 
a lot in popular phrases like, "I'm spiritual but not religious"; ‘I love Jesus 
but not the Church.’ As a pastor, when you hear that kind of reasoning—
that God is available and findable outside of the church—how do you 
respond?” 
 
“JT: It's too simplistic. I'll try to explain why quickly, and it will be hard. 
There's three kinds of spirituality: mono-, di- and tri-spirituality. Mono-
spirituality is what I would call secular spirituality. It's basically saying: 
secularism isn't working, there has to be more to me than just chemicals 
and brainwaves; I will look for a spiritual force or God within myself. That 
sort of spirituality is used as a cloaking mechanism to stop you from having 
to depend on some sort of God.” 
 
“Then you've got di-spirituality, which basically says: No, I need something 
outside of myself. I need a relationship with a deity of some kind. And this, I 
think, is what is wrong with evangelicalism—which can minimize my 
relationship to other people as incidental or secondary—everything exists 
so I can have a personal relationship with God.” 
 
“Tri-spirituality is myself in relationship with God and in relationship with 
others. This is the spirituality Jesus taught—and actually cares about. So I 
think people are deluding themselves to think that outside of the body of 
believers—and I say that carefully, not church programs or Sunday 
events—that outside of the Body of Jesus Christ, people can find God. You 
will have a limited, immature, shallow spirituality if you think you can find it 
on your own. We are called to practice the way of Jesus with other people. 
 
My guess, though, is that's not really what people are saying. What I guess 
people are mostly saying is that [they find] Church to be pretty mediocre—
that it is about guilt, condemnation and hypocrisy, and [they] find the 
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Christian faith in other means. And if people get together regularly with a 
big group of friends to live the way of Jesus, if they're laying down their 
lives in sacrificial love, I'm fine with that. It's my experience, though, that 
most people don't want to do the second part of that.” 
 
“DK: You know, it's interesting, after reading your FRAME, Sacred Roots, a 
friend of mine said she hoped this little book would challenge pastors to 
change their view of what it means to be an effective church. That the 
problem is not just the consumer, individual church-goer, or culture, but it's 
also church leader's own expectations of what it means to be a community 
of faith.” 
 
“JT: I completely agree. There are two forces at work. There is what 
people do to form people, and then there's people's response. It's not a 
pastor's primary job to create events that are better than other churches so 
their consumers are happy. It is their job, whether people like them or not, 
to preach the Word, to sacrificially love, to care about the poor, to focus on 
relationships over events and programs. It is their job to see the church be 
the Body of Jesus—a tangible trinity on earth in a local place.” 
 
“DK: As you said earlier, most pastors' hearts are in the right place. It's 
probably something of a slow mission drift, shaped by culture and a history 
of certain expectations of church. So how can they avoid falling into some 
of those traps—of becoming a consumer-driven church or of setting 
expectations too low?” 
 
“JT: I think the issue is what evangelical culture focuses on as success and 
what evangelical culture holds up as the model of success. Every 
conference you attend, the speakers are, for the most part, charismatic, 
disproportionately gifted, un-reproducible anomalies. And they lead 
churches that are, for the most part, in unique contexts at unique cultural 
moments and cannot be scaled or multiplied easily. So we are holding up 
the anomaly and trying to make it the expectation. We live in an evangelical 
culture that robs us of our pastoral joy by repeatedly telling us to compare 
ourselves to people we can never be like.” 
 
“Very practically, [as pastors], we must first claim a biblical definition of 
success and root that in our own hearts. According to the Bible, success is 
faithfulness (‘Well done, good and faithful servant.’) So we need to have a 
vision of faithfulness and obedience as true, biblical success. Number two: 
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sacrificially laying down your life for your people in love. Which means 
focusing on the relationships that are actually before you, and asking the 
question: How can I more tangibly manifest the love of Jesus in the actual 
relationships God has brought to me? And number three, keeping our lives 
focused on the need of the world rather than striving for success or 
notoriety in any sort of Christian or ecclesiological platform.” 
 
“DK: When you think about Millennials and young people in particular, 
what do you think is unique about their criticisms of church—what do you 
think is unique about their cultural context that is different than the way a 
generation of Boomer skeptics approach church?” 
 
“JT: I think for Boomers—this is a massive generalization—it was about 
making church credible intellectually, and relevant culturally. I think those 
were the two great challenges post-WWII. There was a lot of apologetics 
and trying to make the Christian faith credible in light of history. Millennials 
wrestle with completely different things. They are wrestling with issues of 
authority; a distrust of authority has basically leaked into everything. I think 
consumerism is a default. Millennials want access, not ownership. They 
tend to use things rather than own things. Marketing has been telling them 
their life has to be exceptional—so they're always trying to go on that 
journey of trying to be exceptional. I think that's a very, very real 
generational shift. I would say this: The culture of distraction we wrestle 
with is unprecedented in human history. And the implications of getting 
people to focus, to be still, to walk with God, to hear from God, to think, and 
read, and have convictions on any sort of deep level are just incredibly 
hard.” 
 
“DK: And what would be your advice, then, to a Millennial pastor who is 
dealing with that culture of distraction? Or to a Boomer pastor who's trying 
to reach Millennials?” 
 
“JT: To a Boomer pastor I would say, you should offer the gifts you have 
from your own story, journey and experience. So another generation 
doesn't have to make those same mistakes. People are craving mentors to 
give them not just trends, but wisdom on how to live. I think there should be 
a massive increase in terms of mentoring—that's an incredible gift Boomers 
can give. To a Millennial pastor, I would simply say, follow the path of 
wisdom, not the path of trends in a worship experience. We can't let all 
these intrusions continually make their way into our lives. We have to put 
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boundaries in place. In some sense, silence, solitude and stopping are the 
essential disciplines a Millennial pastor has to practice.” 
 
“DK: I bet most people would be surprised to find out you trained to 
become a butcher. In your FRAME, you tell the story of how, back in 
Australia, you left school at age 16 to become an apprentice to a butcher 
and indentured yourself to that industry for four years. It's a great story, and 
I just really loved reading how the Lord's hand has been on you, bringing 
you from Australia and spicing meat, to one of the world's most influential 
cities.” 
 
“JT: It's also, I think, in many ways a very New York story. Which is why 
even though I'm from another country, I feel like I'm very well received here 
in New York. New York is a meritocracy. It rewards you primarily on 
achievements, and in God's kindness, things have gone well for our church 
plant. We have some level of credibility here in the city in terms of church 
presence.” 
 
“And it's an immigrant's story: to move from one culture to another with a 
dream of being a part of something greater. That was certainly my story. 
And I've tried to take the best parts of my story, try to make sense of it and 
then help other people make sense of theirs. I love it.” 
 
“DK: And I think some of the things you argue for in your FRAME: calling 
the church and Christians to move from dabbling to devotion, from 
transience to permanence, from preference to proximity, from beliefs to 
practices, also reflect some of those elements of what you've learned both 
in Manhattan and in your own story.” 
 
“JT: Yes, definitely. Let's ask the question: How do we need to live in order 
for God's dream for the Church to be realized in the world? What do we 
actually have to change about the way we live our lives, not just about the 
way we think? And not just one or two of our practices. What, in our actual 
lives, has to change so God's dream for the Church and the world can be 
realized. You have to evaluate not just the surface levels or practices or 
habits, you have to examine the framework. So I think much of what's in 
that FRAME is my best thinking, best real-world experience about the 
future. In a transitory, secular, suspicious world, how does the Church need 
to live, think and act in order for it to gain credibility again? I think those 
shifts are a step forward.” 
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(“David Kinnaman and Jon Tyson Discuss Millennials, ‘Nones’ and a 
Renewed Vision for Church, Barna Group, accessed February 13, 2015, 
https://www.barna.org/barna-update/faith-spirituality/662-david-kinnaman-
and-jon-tyson-q-a#.VN54gE2BGM8) 
 
---------------- 
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“MILLENNIALS BECOMING ‘RELIGIOUSLY UNAFFILIATED’ IN 
RECORD NUMBERS” 
 
“One in four young adults choose ‘unaffiliated’ when asked about their 
religion, according to a new report from the Public Religion Research 
Institute and Georgetown University’s Berkley Center for Religion, Peace & 
World Affairs.” 
 
“‘These younger unaffiliated adults are very nonreligious,’ said Daniel Cox, 
PRRI’s research director.  ‘They demonstrate much lower levels of 
religiosity than we see in the general population,’ including participation in 
religious rituals or worship services.” 
 
“Some of them will return to their faiths as they age, ‘but there's not a lot of 
evidence that most will come back,’ added Cox, who said the trend away 
from organized religion dates back to the early 1990s.” 
 
“The study of 2,013 Americans ages 18-24 focused on the younger end of 
the cohort commonly known as the ‘Millennials’ or ‘Generation Y,’ which 
generally includes young adults as old as 29. Interviews were conducted 
between March 7 and 20.” 
 
“Across denominations, the net losses were uneven, with Catholics losing 
the highest proportion of childhood adherents -- nearly 8 percent -- followed 
by white mainline Protestant traditions, which lost 5 percent.” 
 
“Among Catholics, whites were twice as likely as Hispanics to say they are 
no longer affiliated with the church.” 
 
“White evangelical and black denominations fared better, with a net loss of 
about 1 percent. Non-Christian groups posted a modest 1 percent net 
increase in followers.” 
 
“But the only group that saw significant growth between childhood and 
young adulthood was the unaffiliated -- a jump from 11 percent to 25 
percent.” 
 
“The researchers found a morally divided generation, with 50 percent of 
respondents placing themselves in the contextual category and 45 percent 
believing in universal rights and wrongs.” 
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“An overwhelming majority of white evangelical Protestants (68 percent) 
said they believe that some things are always wrong, compared to 49 
percent of black Protestants, 45 percent of Catholics and 35 percent of the 
unaffiliated.” 
 
“…the ‘Kumbaya’ generation, in which everyone understands each other 
and gets along.” 
 
• “A sweeping majority of the religiously unaffiliated (82 percent) said 

abortion should be legal in all or most cases. More than two-thirds of 
religiously affiliated non-Christians agreed.” 

 
• “White evangelical Protestants were most opposed to abortion, with 

nearly 9 in 10 (88 percent) saying it should be illegal in all or most 
cases. Among Latino Protestants, 71 percent shared this belief. 
Catholics were more divided, with 48 percent saying abortion should 
mostly be legal and 51 percent disagreeing.” 

 
• “On same-sex marriage, nearly six in 10 younger Millennials (59 

percent) approved, with distinctions among religious groups generally 
mirroring those on abortion.” 

 
(Lauren Markoe, “Millennials Becoming ‘Religiously Unaffiliated’ in Record 
Numbers”, Religion Today, April 22, 2012, 
http://www.religiontoday.com/news/young-millennials-losing-faith-in-record-
numbers.html) 
 
---------------- 
 
  



Millennial Portfolio   26 

“WHY ARE MILLENNIALS LEAVING THE CHURCH?” 

“The 2012 Millennial Values Survey, conducted jointly by Public Religion 
Research Institute and Georgetown University’s Berkley Center for 
Religion, Peace, and World Affairs, shows that college-age Millennials 
(ages 18-24) are more likely than the general population to be religiously 
unaffiliated (25 percent vs. 19 percent in the general population). Moreover, 
they report significant movement from the religious affiliation of their 
childhood: Only 11 percent of Millennials were raised religiously 
unaffiliated, but one-quarter (25 percent) identify as religiously unaffiliated 
today, an increase of 14 points.” 
 
“Younger Millennials’ feelings about Christianity are decidedly mixed. 
Three-quarters (76 percent) agree that present-day Christianity has ‘good 
values and principles,’ and 63 percent believe that Christianity ‘consistently 
shows love for other people.’ On the other hand, strong majorities also 
agree that modern-day Christianity is ‘hypocritical’ (58 percent), 
‘judgmental’ (62 percent), and ‘anti-gay’ (64 percent).” 
 
“Notably, the perception that Christianity is ‘anti-gay’-an attribute that strong 
majorities of both Christian Millennials (58 percent) and religiously 
unaffiliated Millennials (79 percent) agree describes present-day 
Christianity well-may be driving some of Millennials’ estrangement from 
organized religion. Last fall, for example, a PRRI survey found that nearly 
seven-in-ten (69 percent) 18-29 year-old Millennials agree that religious 
groups are alienating young people by being too judgmental about gay and 
lesbian issues.” 
 
“However, the Millennial generation’s rate of disaffiliation is higher than 
previous generations at comparable points in their life cycle. It’s probable 
that fewer Millennials than previous generations will reliably return to 
congregations when they are older, settled, and raising children.” 
 
(Robert P. Jones, “Why are Millennials leaving the church?”, The 
Washington Post, April 26, 2012, 
http://www.washingtonpost.com/blogs/figuring-faith/post/why-are-
millennials-leaving-the-church/2012/04/26/gIQAacrPjT_blog.html) 
 
---------------- 
“IT’S ALL ABOUT ‘ME’ AFTER ALL” 

http://www.washingtonpost.com/blogs/figuring-faith/post/why-are-millennials-leaving-the-church/2012/04/26/gIQAacrPjT_blog.html
http://www.washingtonpost.com/blogs/figuring-faith/post/why-are-millennials-leaving-the-church/2012/04/26/gIQAacrPjT_blog.html
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“Researchers studying the attitudes and behaviors of college students got a 
surprise when they analyzed surveys completed by this year's incoming 
freshmen. The Millennial Generation is more selfish, less interested in the 
well-being of others and less concerned about the environment than 
previously thought.” 
 
“Twenge and her team based their study on two long-term surveys, the 
American Freshman project and the University of Michigan's Monitoring the 
Future project, given to youth for the last 40 years. Despite the Millennial 
Generation's reputation for altruism, the study revealed that today's young 
adults are more interested in being wealthy, less interested in politics, and 
less interested in protecting the environment than past generations.” 
 
“According to the survey results, young adults' inner values have been 
declining for four generations. The study compares responses from youth 
of the same age from the baby boomer generation, born between 1946 and 
1961, Generation X, born between 1962 and 1981, and Millennials, born 
after 1982. The results show that each new generation places less 
importance on life goals, concern for others and civic issues.” 
 
“The American Freshman survey, given to students every year since 1966, 
showed that the number of students who placed an importance on being 
wealthy increased from 45 percent of baby boomers to 70 percent of Gen 
Xers. Among Millennials, the emphasis on wealth rose to 75 percent.” 
 
“Political interest among youth fell from 50 percent for boomers to 39 
percent for Generation X. Interest among the Millennial Generation further 
declined to 35 percent, a significant drop from the boomer generation. 
Interest in eco-friendly programs also dropped from 33 percent among 
boomers to just 21 percent for Millennials.” 
 
“Responses to a question about the importance of ‘developing a 
meaningful philosophy of life,’ showed the biggest drop - 73 percent of 
boomers thought it was important, compared to just 45 percent of 
Millennials.” 
 
(Jaclyn Martin, “It’s All About ‘Me’ After All”, Religion Today, April 2, 2012, 
http://www.religiontoday.com/news/it-s-all-about-me-after-all.html) 
 

http://www.religiontoday.com/news/it-s-all-about-me-after-all.html
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“THE MILLENNIAL TEENAGER – INFOGRAPHIC” 
 
“For those who grew up in a world of rotary phones and dial-up Internet, it 
is hard to imagine that most teenagers today have no recollection of life 
before cell phones. In fact, these Millennials have had so much exposure to 
technology, cell phones and laptops and iPods have become common 
aspects of everyday life. Which might explain why 94 percent of Millennials 
have cell phones, and 70 percent have laptops.” 
 
“Are you confused by how this generation interacts with one another? 
Wondering what life is like for these technology-obsessed teens? Our 
infographic offers a detailed look at the tech-savvy world of these teens and 
shows the old fogies what they are missing.” 
 
(Michael Lemaire, “The Millenial teenager Infographic”, Online Schools, 
April 30, 2012, http://www.onlineschools.com/in-focus/millennial-teenager) 
 
---------------- 
  

http://www.onlineschools.com/in-focus/millennial-teenager
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(Michael Lemaire, “The Millennial teenager Infographhic”, Online Schools, 
April 30, 2012, http://www.onlineschools.com/in-focus/millennial-teenager)  
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---------------- 
 
“MILLENNIALS CONSUME CONTENT EVERY WAKING HOUR (AND 
THEN SOME)” 
 
“Millennials are apparently spending 18 hours per day consuming media. 
The hours are compounded, meaning that a person watching TV and 
checking Instagram at the same time for one hour would rack up two hours 
of media consumption -- one for each device. That’s according to new 
research from Crowdtap, a social analytics platform.” 
 
“Crowdtap says 30% of Millennials’ media time is spent with content 
created and curated by their peers, which means they are also acting as 
‘always-on publishers.’” 
 
“Broken down, Millennials spend 18% of their time on social networking 
sites, which is still less than the 20% of time they spend browsing the 
Internet, though I’m sure those two overlap. They spend 13% of their time 
watching live TV and 10% watching pre-recorded TV.” 
  

 
 
“Out of 16 media types listed -- which the respondents ranked with regard 
to how often they are ‘used’ -- banner ads check in at the bottom. The 
study says 12% of Millennials ‘use’ banner ads on a daily basis, which 



Millennial Portfolio   34 

seems high. Then again, the figure citing that 71% use social networking 
every day seems low.” 
 
“Over half (53%) say user-generated content has an influence on purchase 
decisions, while 44% say traditional media does. Banner ads check in at 
23%, which might actually make some marketers happy.” 
 
(Tyler Loechner, “Millennials Consume Content Every Waking Hour (And 
Then Some)”, Mediapost.com, March 12, 2014, 
http://www.mediapost.com/publications/article/221178/millennials-
consume-content-every-waking-hour-and.html) 
 

---------------- 
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“MILLENNIALS:  TECHNOLOGY = SOCIAL CONNECTION” 

“And these 18-to-36 year-olds are worth the effort. Why? Because they are 
77 million strong in the U.S.—on par with Baby Boomers—and make up 24 
percent of the country’s population. And while many are still climbing the 
income ladder, this group’s size and age range highlights its long-term 
purchase power.” 
 
“More than 74 percent feel that new technology makes their lives easier, 
and 54 percent feel new technology helps them be closer to their friends 
and family.” 
 
“An astounding 83 percent say that they sleep with their smartphones, and 
they’re more than 1.5 times more likely to own an iPhone.” 
“There’s no such thing as too much information with this bunch. Thirty-two 
percent of the younger half (age 18-24) use social media from the 
bathroom and 51 percent of the older crew (age 25-34) take time out of 
their work day to use social networking at the office—more than any other 
age group.” 
 
“…with Amazon Mobile and Groupon topping the charts.” 
 
(“Millennials:  Technology = Social Connection”, Nielsen, February 26, 
2014, http://www.nielsen.com/us/en/newswire/2014/millennials-technology-
social-connection.html) 
 
---------------- 
 
  

http://www.nielsen.com/us/en/newswire/2014/millennials-technology-social-connection.html
http://www.nielsen.com/us/en/newswire/2014/millennials-technology-social-connection.html
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“6 NEW FINDINGS ABOUT MILLENNIALS” 
 
“America is in the throes of a huge demographic shift, and a major factor in 
this sea change is the Millennial generation, which is forging its own distinct 
path to adulthood compared with older Americans. Our new survey 
illustrates the differences between these 18- to 33- year-olds and their 
elders. Here are key takeaways:” 
 
1. “Millennials have fewer attachments to traditional political and religious 

institutions, but they connect to personalized networks of friends, 
colleagues and affinity groups through social and digital media. Half of 
Millennials now describe themselves as political independents and 29% 
are not affiliated with any religion—numbers that are at or near the 
highest levels of political and religious disaffiliation recorded for any 
generation in the last quarter-century.” 
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2. “Millennials are more burdened by financial hardships than previous 
generations, but they’re optimistic about the future. Millennials are the 
first in the modern era to have higher levels of student loan debt, poverty 
and unemployment, and lower levels of wealth and personal income 
than their two immediate predecessor generations had at the same age. 
Yet, they are extremely confident about their financial future. More than 
eight-in-ten say they currently have enough money to lead the lives they 
want or expect to in the future.” 

 
3. “Singlehood sets Millennials apart from other generations. Just 26% of 

Millennials are married. When they were the age that Millennials are 
now, 36% of Gen Xers, 48% of Baby Boomers and 65% of the members 
of the Silent Generation were married. Most unmarried Millennials (69%) 
say they would like to marry, but many, especially those with lower 
levels of income and education, lack what they deem to be a necessary 
prerequisite—a solid economic foundation.” 

 

 
 
 
4. “Millennials are the most racially diverse generation in American history. 

Some 43% of Millennial adults are non-white, the highest share of any 
generation. A major factor behind this trend is the large wave of 
Hispanic and Asian immigrants who have been coming to the U.S. for 
the past half century, and whose U.S.-born children are now aging into 
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adulthood. The racial makeup of today’s young adults is one of the key 
factors—though not the only one—in explaining their political liberalism.” 

 
5. “Millennials are less trusting of others than older Americans are. Asked a 

long-standing social science survey question, ‘Generally speaking, 
would you say that most people can be trusted or that you can’t be too 
careful in dealing with people,’ just 19% of Millennials say most people 
can be trusted, compared with 31% of Gen Xers, 37% of Silents and 
40% of Boomers.” 

 
6. “Few Millennials believe that Social Security will provide them with full 

benefits when they are ready to retire, but most oppose cutting current 
benefits as a way to fix the system. About half (51%) of Millennials 
believe they will get no benefits from Social Security and 39% predict 
they will get benefits at reduced levels. However, much like older adults, 
61% of Millennials oppose benefit cuts as a way to address the long-
term funding problems of Social Security.” 

 

 
 
(Bruce Drake, “6 New Findings About Millennials,” Pew Research Center, 
March 7, 2014, http://www.pewresearch.org/fact-tank/2014/03/07/6-new-
findings-about-millennials/) 
---------------- 

http://www.pewresearch.org/fact-tank/2014/03/07/6-new-findings-about-millennials/
http://www.pewresearch.org/fact-tank/2014/03/07/6-new-findings-about-millennials/
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“MILLENNIALS IN ADULTHOOD” 
 
“Detached from Institutions, Networked with Friends” 
 
“Graphic shows that among Millennials, Gen Xers, Boomers, and Silents, 
Millennials are more politically independent and more religiously 
unaffiliated.The Millennial generation is forging a distinctive path into 
adulthood. Now ranging in age from 18 to 331, they are relatively 
unattached to organized politics and religion, linked by social media, 
burdened by debt, distrustful of people, in no rush to marry— and optimistic 
about the future.”  (Source: This report focuses on Millennial adults. However, the youngest 

Millennials are in their teens and no chronological end point has been set for this group yet). 

 
“They are also America’s most racially diverse generation. In all of these 
dimensions, they are different from today’s older generations. And in many, 
they are also different from older adults back when they were the age 
Millennials are now.” 
 

 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-02/
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“Pew Research Center surveys show that half of Millennials (50%) now 
describe themselves as political independents and about three-in-ten (29%) 
say they are not affiliated with any religion. These are at or near the highest 
levels of political and religious disaffiliation recorded for any generation in 
the quarter-century that the Pew Research Center has been polling on 
these topics.” 
 
“At the same time, however, Millennials stand out for voting heavily 
Democratic and for liberal views on many political and social issues, 
ranging from a belief in an activist government to support for same-sex 
marriage and marijuana legalization.” 
 
“These findings are based on a new Pew Research Center survey 
conducted  Feb. 14-23, 2014 among 1,821 adults nationwide, including 617 
Millennial adults, and analysis of other Pew Research Center surveys 
conducted between 1990 and 2014.” 
 

“Millennials have also been keeping 
their distance from another core 
institution of society—marriage. Just 
26% of this generation is married. 
When they were the age that 
Millennials are now, 36% of 
Generation X, 48% of Baby 
Boomers and 65% of the members 
of the Silent Generation were 
married. (See box on page 10 for 
demographic portraits of America’s 
four adult generations). Most 
unmarried Millennials (69%) say 
they would like to marry, but many, 
especially those with lower levels of 

income and education, lack what they deem to be a necessary 
prerequisite—a solid economic foundation.”   (Source: For more on changing views 

about marriage and family, see Pew Research Center, “The Decline of Marriage and Rise of 
New Families,” Nov. 18, 2010.). 
 
“Digital Natives” 
 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-03/


Millennial Portfolio   41 

“Adults of all ages have become less attached to political and religious 
institutions in the past decade, but Millennials are at the leading edge of 
this social phenomenon. They have also taken the lead in seizing on the 
new platforms of the digital era—the internet, mobile technology, social 
media—to construct personalized networks of friends, colleagues and 
affinity groups.  (Source: Rainie, Lee and Barry Wellman, 2012, “Networked: The New 

Social Operating system,” MIT Press, April) 

 
“They are ‘digital natives’—the only 
generation for which these new 
technologies are not something 
they’ve had to adapt to. Not 
surprisingly, they are the most avid 
users. For example, 81% of 
Millennials are on Facebook, where 
their generation’s median friend 
count is 250, far higher than that of 
older age groups (these digital 
generation gaps have narrowed 
somewhat in recent years).” 
 
“Millennials are also distinctive in 
how they place themselves at the 

center of self-created digital networks. Fully 55% have posted a ‘selfie’ on a 
social media site; no other generation is nearly as inclined to do this. 
Indeed, in the new Pew Research survey, only about six-in-ten Boomers 
and about a third of Silents say they know what a ‘selfie’ (a photo taken of 
oneself) is—though the term had acquired enough cachet to be declared 
the Oxford Dictionaries ‘word of the year’ in 2013.”  (Source: Data were collected 

a week before the March 2 Academy Award telecast that featured a “selfie” that Host Ellen 
DeGeneres took with a group of movie stars. The record-breaking tweet got more than a million 
retweets in an hour and was widely covered in the traditional media.) 
 

“However, amidst their fervent embrace of all things digital, nine-in-ten 
Millennials say people generally share too much information about 
themselves online, a view held by similarly lopsided proportions of all older 
generations.” 
 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-04/
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“Racial Diversity” 
 
“Millennials are the most racially diverse generation in American history, a 
trend driven by the large wave of Hispanic and Asian immigrants who have 
been coming to the U.S. for the past half century, and whose U.S.-born 
children are now aging into adulthood. In this realm, Millennials are a 
transitional generation. Some 43% of Millennial adults are non-white, the 
highest share of any generation. About half of newborns in America today 
are non-white, and the Census Bureau projects that the full U.S. population 
will be majority non-white sometime around 2043.” 
 
“The racial makeup of today’s young adults is one of the key factors in 
explaining their political liberalism. But it is not the only factor. Across a 
range of political and ideological measures, white Millennials, while less 
liberal than the non-whites of their generation, are more liberal than the 
whites in older generations.” 
 
“Low on Social Trust; Upbeat about the Nation’s Future” 
 
“Millennials have emerged into adulthood with low levels of social trust. In 
response to a long-standing social science survey question, ‘Generally 
speaking, would you say that most people can be trusted or that you can’t 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-05/
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be too careful in dealing with people,’ just 19% of Millennials say most 
people can be trusted, compared with 31% of Gen Xers, 37% of Silents 
and 40% of Boomers.” 
 

 
 
“Their racial diversity may partly explain Millennials’ low levels of social 
trust. A 2007 Pew Research Center analysis found that minorities and low-
income adults had lower levels of social trust than other groups.” (Source: See 

Pew Research Center, “Americans and Social Trust: Who, Where and Why,” February 22, 
2007, Pew Research Center, “Trust and Citizen Engagement in Metropolitan Philadelphia: A 
Case Study,” April 18, 1997 and Smith, Sandra Susan, 2010. “Race and Trust,” Annual Review 
of Sociology, 36: 453-75.) 
 

“Based on similar findings over many years from other surveys, sociologists 
have theorized that people who feel vulnerable or disadvantaged for 
whatever reason find it riskier to trust because they’re less well-fortified to 
deal with the consequences of misplaced trust.” (Source: See e.g., Paxton, 

Pamela. 2005. “Trust in Decline?” Contexts, 4(1): 40-46. Wuthnow, Robert, 1998. “The 
Foundations of Trust” Philosophy & Public Policy Quarterly, 18(3): 3-8.) 

 
“Despite this distrust of people and detachment from traditional institutions, 
Millennials are not out of step with older adults when it comes to their views 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-06/
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about big business and the role of government. They are about as likely as 
their elders to have a favorable view of business, and they are more likely 
than older generations to say they support an activist government.” 
 
“They are also somewhat more upbeat than older adults about America’s 
future, with 49% of Millennials saying the country’s best years are ahead, a 
view held by 42% of Gen Xers, 44% of Boomers and 39% of Silents.”  
(Source: A previously published version of this report cited results for a similar question from a 
November 2011 survey. This revised version includes results from a new February 2014 survey. 
The statement of findings in the report have not changed. For more on generations and views of 
the nation, see Pew Research Center, “The Generation Gap and the 2012 Election,” Nov. 3, 
2011) 

 
“The relative optimism of today’s young adults stands in contrast to the 
views of Boomers when they were about the same age as Millennials are 
now. In a 1974 Gallup survey, only about half of adults under the age of 30 
said they had ‘quite a lot’ of confidence in America’s future, compared with 
seven-in-ten of those ages 30 and older.”  (Source: Gallup survey, March 29-April 1, 

1974. Question: “How much confidence do you have in the future of the United States: quite a 
lot, some, very little, or none at all?” The oldest Boomer was 28 in 1974.) 

 
“Boomers came of age in the late 1960s and 1970s, helping to lead the civil 
rights, women’s rights, anti-war and counter-cultural movements of that 
turbulent era. In 1972, the first presidential election in which large numbers 
of Boomers were eligible to vote, they skewed much more Democratic than 
their elders. But attitudes formed in early adulthood don’t always stay fixed. 
In the latest Pew Research survey, about half of all Boomers (53%) say 
their political views have grown more conservative as they have aged, 
while just 35% say they have grown more liberal.” 
 
“Economic Hardships” 
 
“Millennials are also the first in the modern era to have higher levels of 
student loan debt, poverty and unemployment, and lower levels of wealth 
and personal income than their two immediate predecessor generations 
(Gen Xers and Boomers) had at the same stage of their life cycles.”  (Source: 

On other measures of economic well-being such as personal earnings and household income, 
Millennials do not appear to be doing worse—and in some cases are doing somewhat better—
than earlier generations. See Pew Research Center, “The Rising Cost of Not Going to College,” 
February 11, 2014.) 
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“Their difficult economic circumstances in part reflect the impact of the 
Great Recession (2007-2009) and in part the longer-term effects of 
globalization and rapid technological change on the American workforce. 
Median household income in the U.S. today remains below its 1999 peak, 
the longest stretch of stagnation in the modern era, and during that time 
income and wealth gaps have widened.” 
 
“The timing of these macro-economic trends has been 
especially hard on older Millennials, many of whom 
were just entering the workforce in 2007 when the 
economy sank into a deep recession from which it has 
yet to fully recover.” 
 
“Not surprisingly, the new Pew Research survey finds 
that about seven-in-ten Americans, spanning all 
generations, say that today’s young adults face more 
economic challenges than their elders did when they 
were first starting out.” 
 
“At the same time, fully a third of older Millennials 
(ages 26 to 33) have a four-year college degree or 
more—making them the best-educated cohort of 
young adults in American history. Educational 
attainment is highly correlated with economic success, 
even more so for this generation than previous ones. 
In an increasingly knowledge-based economy, young 
adults today who do not advance beyond high school 
have been paying a much stiffer penalty—in terms of 
low wages and high unemployment—than their 
counterparts did one and two generations ago.” 
(Source: For more on higher education and economic outcomes, see 
Pew Research Center, “The Rising Cost of Not Going to College,” 
February 11, 2014.) 

 
“However, the new generation of college graduates 
also have their own economic burdens. They are 
entering adulthood with record levels of student debt: 
Two-thirds of recent bachelor’s degree recipients have 
outstanding student loans, with an average debt of 
about $27,000. Two decades ago, only half of recent graduates had college 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-07/
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debt, and the average was $15,000.”  (Source: Sandra Baum, “How much do 

students really pay for college?” Urban Institute, December 5, 2013. And National Center for 
Education Statistics, Degrees of Debt: Student Loan Repayment of Bachelor’s Degree 
Recipients 1 Year After Graduating: 1994, 2001, and 2009, NCES 2014-011, Washington, DC: 
NCES.) 
 
“The economic hardships of young adults may be one reason that so many 
have been slow to marry. The median age at first marriage is now the 
highest in modern history—29 for men and 27 for women. In contrast to the 
patterns of the past, when adults in all socio-economic groups married at 
roughly the same rate, marriage today is more prevalent among those with 
higher incomes and more education.” 
 
“Perhaps because of their slow journey to marriage, Millennials lead all 
generations in the share of out-of-wedlock births. In 2012, 47% of births to 
women in the Millennial generation were non-marital, compared with 21% 
among older women. Some of this gap reflects a lifecycle effect—older 
women have always been less likely to give birth outside of marriage. But 
the gap is also driven by a shift in behaviors in recent decades. In 1996, 
when Gen Xers were about the same age that Millennials were in 2012, 
just 35% of births to that generation’s mothers were outside of marriage 
(compared with 15% among older women in 1996).”  (Source: Data are from the 

National Center for Health Statistics) 

 
“Millennials join their elders in disapproving of 
this trend. About six-in-ten adults in all four 
generations say that more children being raised 
by a single parent is bad for society; this is the 
most negative evaluation by the public of any of 
the changes in family structure tested in the 
Pew Research survey.” 
 
“Economic Optimism; Social Security 
Worries” 
 
“Despite their financial burdens, Millennials are 
the nation’s most stubborn economic optimists. 
More than eight-in-ten say they either currently 
have enough money to lead the lives they want 
(32%) or expect to in the future (53%). No other 
cohort of adults is nearly as confident, though when Gen Xers were the age 

http://blog.metrotrends.org/2013/12/students-pay-college/
http://blog.metrotrends.org/2013/12/students-pay-college/
http://nces.ed.gov/pubs2014/2014011.pdf
http://nces.ed.gov/pubs2014/2014011.pdf
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-08/
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Millennials are now, they were equally upbeat about their own economic 
futures. Some of this optimism, therefore, may simply reflect the timeless 
confidence of youth.”  
 
“The confidence of Millennials in their long-term economic prospects is 
even more notable in light of another finding from the latest Pew Research 
survey: Fully half of Millennials (51%) say they do not believe there will be 
any money for them in the Social Security system by the time they are 
ready to retire, and an additional 39% say the system will only be able to 
provide them with retirement benefits at reduced levels. Just 6% expect to 
receive Social Security benefits at levels enjoyed by current retirees.” 
 
“About six-in-ten Millennials (61%) oppose benefit cuts as a way to address 
the long-term funding problems of Social Security, a view held by about 
seven-in-ten older adults. There is a much bigger generation gap, however, 
on the question of whether government should give higher priority to 
programs that benefit the young or the old. About half (53%) of Millennials 
say the young, compared with 36% of Gen Xers and just 28% each of 
Boomers and Silents.” 
 
“Millennials Are Independent, But Vote Democratic” 
 
“Not only do half of all Millennials choose 
not to identify with either political party, 
just 31% say there is a great deal of 
difference between the Republican and 
Democratic parties. More people in older 
generations, including 58% of Silents, 
say there are big differences between the 
parties.” 
 
“Even so, this generation stood out in the 
past two presidential elections as 
strikingly Democratic. According to 
national exit polls, the young-old partisan 
voting gaps in 2008 and 2012 were 
among the largest in the modern era, with 
Millennials far more supportive than older 
generations of Barack Obama. As 
Obama’s approval ratings have declined 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-09/
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in recent years, however, Millennials have joined older adults in lowering 
their assessments of the president.” 
 
“Yet Millennials continue to view the Democratic Party more favorably than 
the Republican Party. And Millennials today are still the only generation in 
which liberals are not significantly outnumbered by conservatives.” 
 

 
 
“Social and Religious Views” 
 
“Millennials are less likely to say they believe in God.Millennials’ liberalism 
is apparent in their views on a range of social issues such as same-sex 
marriage, interracial marriage and marijuana legalization. In all of these 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-10/
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realms, they are more liberal than their elders. However, on some other 
social issues—including abortion and 
gun control—the views of Millennials 
are not much different from those of 
older adults.” 
 
“This generation’s religious views and 
behaviors are quite different from older 
age groups. Not only are they less likely 
than older generations to be affiliated 
with any religion, they are also less 
likely to say they believe in God. A solid 
majority still do—86%—but only 58% 
say they are ‘absolutely certain’ that 
God exists, a lower share than among 
older adults, according to a 2012 survey 
by the Pew Research Center’s Religion 
& Public Life Project. But if past is 
prologue, these young adults may develop a stronger belief in God over the 
course of their lives, just as previous generations have.” 
 
“Self-Identification” 
 
“In response to a battery of questions in the latest Pew Research survey 
about how they think of themselves, Millennials are much less inclined than 
older adults to self-identify as either religious or patriotic.” 
 
“For example, only about half (49%) of Millennials say the phrase ‘a 
patriotic person’ describes them very well—with 35% saying this is a 
‘perfect’ description.”  (Source: Respondents were asked to rate how well each word or 

phrase described them on a scale of 1 to 10, where “10” represented a description that is 
perfect for the respondent, and “1” represented a description that is totally wrong for the 
respondent. In this analysis, responses ranging from 8 to 10 are interpreted as describing the 
respondent very well.) 

 
“By contrast, 64% of Gen Xers, 75% of Boomers and 81% of Silents say 
this describes them very well. This gap may be due more to their age and 
stage in life than a characteristic of their generation. When Gen Xers were 
young, they too lagged behind their elders on this measure in a similarly 
worded question.”  (Source: In the 1999 survey, when Gen Xers were ages 19 to 34, the 

question asked how well “a patriot” described the respondent) 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-11/
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“Millennials are also somewhat less likely than older adults to describe 
themselves as environmentalists—just 32% say this describes them very 
well, compared with at least four-in-ten 
among all older generations.” 
 
“On the other hand, they are far more 
likely to say they are supporters of gay 
rights—some 51% do so, compared 
with 37% of Gen Xers and about a third 
of older adults.” 
 
“Millennials by Age and Race” 
 
“As is the case within any generation, 
Millennials are not all alike. They are a 
diverse group with a myriad of views on 
many of the important issues of their 
time. Cultural arbiters have yet to 
determine how young the youngest 
Millennials are, or when the next 
generation begins. And some political 
analysts have suggested that older and 
younger Millennials may differ in terms 
of their political views and party 
allegiances.” 
 
“But an analysis of Pew Research 
surveys conducted in 2014 shows that 
the shares of younger and older 
Millennials who identify with the 
Democratic Party are roughly 
comparable.” 
 
“Younger and older Millennials also have similar assessments of the job 
Barack Obama is doing as president. According to Pew Research surveys 
taken in 2014, 50% of younger Millennials (ages 18 to 25) and 47% of older 
Millennials (26 to 33) approve of the way Obama is handling his job as 
president.” 
 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-12/
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“The political views of Millennials differ significantly across racial and ethnic 
lines. About half of white Millennials (51%) say they are political 
independents. The remainder divide between the Republican (24%) and 
Democratic (19%) parties. Among non-white Millennials, about as many 
(47%) say they are independent. But 
nearly twice as many (37%) identify as 
Democrats while just 9% identify as 
Republicans.”  
 
“These partisan patterns are closely 
linked to views of Obama. While 
Millennials as a group are somewhat 
more approving of Obama than Gen 
Xers, Boomers or Silents, these 
differences are driven more by race and 
ethnicity than by age. White Millennials’ 
views of Obama are not substantially 
different from those of older whites. 
Some 34% of white Millennials approve 
of the job Obama is doing as president, 
compared with 33% of Gen Xers, 37% 
of Boomers and 28% of Silents. By 
contrast 67% of non-white Millennials 
give Obama high marks for the job he’s 
doing as president.” 
 
“White and non-white Millennials have different views on the role of 
government as well. On balance, white Millennials say they would prefer a 
smaller government that provides fewer services (52%), rather than a 
bigger government that provides more services (39%). Non-white 
Millennials lean heavily toward a bigger government: 71% say they would 
prefer a bigger government that provides more services, while only 21% 
say they would prefer a smaller government. The racial gaps are about as 
ide among Gen Xers and Boomers.”  

 
About the Data 
Findings in this report are based primarily on data from Pew Research 
Center surveys. 

 Much of the analysis comes from a new Pew Research telephone 
survey conducted Feb. 14-23, 2014 among a national sample of 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-0-13/
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1,821 adults, including an oversample of young adults ages 18 to 33. 
Interviews were conducted on 
landline telephones (481) and cell 
phones (1,340) under the direction of 
Princeton Survey Research 
Associates Internationl. The margin 
of sampling error is plus or minus 
2.6% for results based on the total 
sample at the 95% confidence level. 
 

 Additional analysis is based on 
two Pew Research Center telephone 
surveys conducted Jan. 23-Feb. 9, 
2014 and Feb. 12-26, 2014 among 
national samples of adults. For both 
surveys, interviews were conducted 
on landline telephones (1671/1671) 
and cell phones (1670/1667) under 
the direction of Abt SRBI. Each of 
the surveys has a margin of 
sampling error of plus or minus 2.0% 
for results based on the total sample 
at the 95% confidence level. 
 

 Analysis of long-term Pew 
Research Center trends is based on 
pooled data from surveys conducted 
from 1990 through February 2014. 

 
(“Millennials in Adulthood,” Pew Research Center, March 7, 2014, 
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/) 
---------------- 
 
“HOW TECHNOLOGY IS CHANGING THE MILLENNIAL FAITH” 
 
“…technology is through digital reading of Scripture. … there are just as 
many YouVersion (the free Bible phone app) downloads as there are 
Instagram downloads.” 
 
1. “Read sacred Scripture on a cell phone or on the Internet” 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/sdt-next-america-03-07-2014-1-01/


Millennial Portfolio   53 

a. “70% Practicing Christian Millennials” 
b. “34% All Millennials” 

 
2. “Check out a church, temple or synagogue website” 

a. “56% Practicing Christian Millennials” 
b. 34% All Millennials” 

 
3. “Watch online videos about faith or spirituality” 

a. “54 Practicing Christian Millennials” 
b. “31% All Millennials” 

 
4. “Search for spiritual content online” 

a. “59% Practicing Christian Millennials” 
b. “30% All Millennials” 

 
“…fact-check at their fingertips, Millennials aren’t taking the teaching of 
faith leaders for granted…A striking 38% of practicing Christian Millennials 
say the same.” 
 
“…more than four out of 10 practicing Christian Millennials say they 
participate in online conversations about faith, and the same number say 
they blog or post comments on blogs about spiritual matters.” 
 
“…Millennials aren’t taking the teaching of faith leaders for granted…A 
striking 38% of practicing Christian Millennials say the same.” 
 
“David Kinnaman…‘leaders need to take care not to make false promises 
or exaggerations in their messages…have heightened sensitivity for 
artificiality and false promotion.’” 
 
“Millennials desire relevant, two-way conversations on a wide-range of 
topics.” 
“One of the most positive trends among Millennials is that they want faith 
that is holistically integrated into all areas of life—including their 
technology.”   
 
(David Kinnaman, “How Technology is Changing Millennial Faith”, Barna, 
October 15, 2013, https://www.barna.org/barna-update/millennials/640-
how-technology-is-changing-millennial-faith#.UnEolxUo670) 
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“HOW TO EFFECTIVELY REACH AND RETAIN MILLENNIALS” 
 
1. “Be Contemporary and Culturally Engaged” 

 
2. “Be Authentic” 

“Young adults often desired a different kind of leadership, one that is 
more open and transparent.  They often preferred preaching from 
weakness and sharing struggles of life and faith…” 
 
“Many Millennials are searching for a safe place where pastors, leaders, 
and others share their own struggles…Authentically sharing without 
condemnation…” 
 

3. “Care for the Hurting” 
“…caring for the marginalized, the hurting, and the outcasts.” 
 

(Ed Stetzer, “How to Effectively Reach and Retain Millennials,” Christianity 
Today, September 15, 2014, 
http://www.christianitytoday.com/edstetzer/2014/september/how-to-
effectively-reach-and-retain-millennials.html?paging=off)  
 
---------------- 
  

http://www.christianitytoday.com/edstetzer/2014/september/how-to-effectively-reach-and-retain-millennials.html?paging=off
http://www.christianitytoday.com/edstetzer/2014/september/how-to-effectively-reach-and-retain-millennials.html?paging=off
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“MOST CALIFORNIANS HAVE CHILDHOOD TRAUMA THAT LINKS TO 
CHRONIC DISEASE, DEPRESSION, VIOLENCE” 
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(Jane Ellen Stevens, “Most Californians Have Childhood Trauma That 

Links to Chronic Disease, Depression, Violence,” Huffington Post, 

November 7, 2014, www.huffingtonpost.com/jane-ellen-stevens/most-

californias-have-ex_b_6111924.html) 

---------------- 
  

http://www.huffingtonpost.com/jane-ellen-stevens/most-californias-have-ex_b_6111924.html
http://www.huffingtonpost.com/jane-ellen-stevens/most-californias-have-ex_b_6111924.html
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“MILLENNIAL DOCTORS MAY BE MORE TECH-SAVVY, BUT IS THAT 
BETTER?” 
 
“The University of Texas Southwestern class of 2014 is celebrating 
graduation. Class vice president Amy Ho has shed her scrubs for heels and 
a black dress. She says with modern technology, med school really wasn't  
too hard.” 
 
“‘If you want to do the whole thing by video stream, you can,’ she says. ‘I 
would wake up at 10 a.m., work out for an hour or so, get some lunch and 
then video stream for 6 hours and then go to happy hour. It actually was 
not that bad.’” 
 
“Millennial physicians like Ho are taking over hospital wards and doctors' 
offices, and they're bringing new ideas about life-work balance and new 
technologies.” 
 
“One time, a patient asked Ho if it was OK if he recorded her performing a 
minor surgical procedure.” 
 
“‘He Instagram-videoed the entire procedure,’ she says. ‘It's not that a 
senior physician couldn't do it — I think that they might not have the 
comfort level.’” 
 
“She means comfort with technology. Millennial doctors want offices that 
are high-tech. Many have never worked with paper charts and they don't 
read dusty medical journals — they look at them online.” 
 
“‘We absolutely consult Wikipedia, not the library to find the most up-to-
date medical research,’ she explains.” 
 
“When young docs meet with patients, it's a safe bet they'll be behind a 
laptop or at least glancing at their smartphones.” 
 
“This is a big change from prior generations.” 
 
“‘I think the physician patient relationship has suffered,’ says Dr. Rick 
Snyder, a cardiologist from the baby boom generation and past president of 
the Dallas County Medical Society.” 

https://www.aamc.org/newsroom/reporter/336402/work-life.html
http://journals.lww.com/em-news/Fulltext/2011/01000/Career_Source__Millennial_Physicians__Must_Haves_.12.aspx
http://journals.lww.com/em-news/Fulltext/2011/01000/Career_Source__Millennial_Physicians__Must_Haves_.12.aspx
http://www.heartplace.com/our-physicians/richard-snyder-m-d-f-a-c-c-2/
http://www.heartplace.com/our-physicians/richard-snyder-m-d-f-a-c-c-2/
http://www.dallas-cms.org/
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“He worries that what's happening with young doctors is like what 
happened to young soldiers during Vietnam — yes, that's the analogy he 
used — when fighters became too reliant on technology and lost their 
dogfighting skills.” 
 
“‘We as physicians, that's our dogfighting skills: talking to a patient, 
interacting with a patient,’ he says. ‘We really are required to spend more 
time with technology and our computers than we are with a patient.’” 
 
“The old guard, Snyder says, well, they just worked more.” 
 
“‘Your job came first. It was your family life; your personal life was second. 
You were supposed to sacrifice that. The newer generation, they're more 
willing to ask the question, 'Well, how much vacation time do I have? How 
much time do I have with my family?' Where, in my day, that could be a 
killer,’ he says.” 
 
“In the 1980s, residents spent so much time training at hospitals, Snyder 
says, that some med schools would talk about the divorce rate among med 
students as a badge of honor. Thirty-hour shifts were standard. Now, first-
year residents aren't allowed to work more than 16-hour shifts.” 
 
“This reflects a larger trend of doctors working fewer hours and in teams.” 
 
“Dr. Sadi Raza has a lot in common with Dr. Snyder — they work in the 
same office, and both have wives who are also cardiologists. But Raza is a 
millennial.” 
 
“‘My generation of physicians, when they come out of training, they are far 
less likely to go into solo practice,’ says Raza.” 
 
“Raza says virtually no one wants to be like the iconic doctor Marcus Welby 
— yeah, I had to look that up, too — working alone and making house 
calls. Millennial physicians are choosing hospital teams and group 
practices.” 
 
“‘In some ways you go home with your work, but you're also working less 
hours and it's less stressful because your burden isn't on you exclusively, 
because of the team approach. There are people you can share 
management of a patient with,’ he says.” 

http://www.imdb.com/title/tt0063927/
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“The number of physicians employed by hospitals, rather than going solo, 
has doubled over the past decade, according to Dr. Robert Kocher, who 
wrote an article in the New England Journal of Medicine.” 
 
“Sharing patients, working less — the hope is that physicians won't burn 
out so fast. But some baby boomer doctors say practicing medicine with 
this kind of ‘sharing economy’ approach could be bad for patients' health.” 
 
“Among them is Dr. Karen Sibert, an anesthesiologist in Los Angeles.” 
 
“‘If you are having too many handoffs of care between one physician and 
another physician, and another physician, it's almost like the game you play 
when you were a kid — that you whisper a sentence in a circle, and see 
how screwed up it gets at the end of the game. It's like that, only way more 
dangerous,’ says Sibert.” 
 
“She bristles at the thought of working part time or less than 10 hour days. 
But working fewer hours doesn't mean millennials aren't out to change the 
world. After all, they are millennials.” 
 
“Take Amy Ho. Like many young doctors, she's combining patient care with 
policy work to reform the health care system. In addition to practicing 
emergency medicine, Ho is on the board of directors for the American 
Medical Association's Political Action Committee (AMPAC).” 
 
“And she has a message for patients worried about the next generation of 
doctors: ‘Regardless, there's one thing that I think holds true for every 
generation,’ she say. ‘Everyone is there to try and take care of you. 
Everyone is there because they want to take care of patients.’” 
 
“Whether it's with a pen or a quill or a smartphone, she says, you'll still be 
in good hands.” 
 
(Lauren Silverman, “Millennial Doctors May Be More Tech-Savvy, But is 
That Better?”, NPR, November 27, 2014, 
http://www.npr.org/blogs/health/2014/11/27/366766639/millennial-doctors-
may-be-more-tech-savvy-but-is-that-better) 
 
---------------- 

http://www.nejm.org/doi/full/10.1056/NEJMp1101959?viewType=Print&
https://twitter.com/karensibertmd
http://www.ampaconline.org/about-us/
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“THESE BOOKISH MILLENNIALS MAKE MEMES WORTH READING 

INTO” 

“A recent Pew study found that millennials are more likely to have read a 
book in the past year than Americans over the age of 30. The finding flies 
in the face of a popular critique of millennials: that all they consume is 
Internet frippery — listicles, parodies, memes and quizzes.” 
 
“But the two aren't mutually exclusive — there's a corner of the Internet 
where millennials are making viral content that is decidedly bookish. When 
Kanye West released ‘Bound 2’ last year, the music video — which has 
Kim Kardashian doing a lot of blinking and bouncing on a motorcycle — 
became instant fodder for parodies by the likes of South Park and Saturday 
Night Live. But you might have missed ‘Hardcover Bound 2,’ a parody by 
Annabelle Quezada and La Shea Delaney that replaces rhymes about 
Kardashian with lines about books.” 
 
“Quezada and Delaney's first spoof was of West and Jay-Z's ‘Ni - - as In 
Paris.’ It all started when Delaney tweeted: ‘Read so hard librarians tryin' to 
fine me.’ At the time, she lived in New York, where she got her MFA and 
taught English.” 
 
“‘I tweeted that and fell asleep,’ Delaney says. ‘And I feel like a day later 
Annabelle had texted me and said, 'I have lyrics, let's shoot a video.' ‘” 
 
“‘We were bookifying everything,’ says Quezada, a freelance filmmaker 
who lives in Brooklyn. For example, when Jay-Z shouts out celebrities with 
the first name Michael — Jackson, Tyson, Jordan — Quezada nods to 
writers who went by William — Burroughs, Golding, Shakespeare.” 
 
“Quezada and Delaney aren't the only ones making smart Internet content 
disguised as the more frivolous stuff that floats through our feeds. For the 
website The Millions, Janet Potter rewrote the titles of classic novels as 
click-bait headlines.” 
 
“‘So, for example,’ Potter says, ‘you would see the cover of Moby Dick but 
we've taken out the headline ... and instead it says: They Told Him White 
Whales Were Impossible to Hunt. That's When He Went Literally Crazy. 
That's actually my favorite.’” 
 

http://www.npr.org/blogs/thetwo-way/2014/09/11/347620935/book-news-millennials-reading-more-than-older-americans-study-finds
https://www.youtube.com/watch?v=AyEx2m_OZLE
http://southpark.cc.com/clips/7ltcgr/kanyes-music-video
http://www.hulu.com/watch/575531
http://www.hulu.com/watch/575531
https://www.youtube.com/watch?v=DQYrLR1aauk
https://www.youtube.com/watch?v=EQiEJk-o5WA
http://www.themillions.com/2014/01/read-me-please-book-titles-rewritten-to-get-more-clicks.html
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“Potter says content like this appeals to a certain kind of audience. ‘I think 
the people who get this post have one foot in both worlds. [They] are, you 
know, well-read, very literate, but also are very familiar with today's 
Internet.’” 
 
“They're the same people who got in on the hashtag #HipsterBooks 
(created by Grand Central Publishing) and tweeted Remembrance of 
Things Pabst and The Selfie of Dorian Gray. They could also decipher the 
first lines of novels that Slate recently spelled out in emojis.” 
 
“Isaac Fitzgerald is the books editor for BuzzFeed, that grand purveyor of 
listicles for millennials. (Though, he'd like to state for the record that 
‘listicles’ and ‘millennials’ are two of his least favorite words.) He says, ‘We 
don't do reviews so much as we want to be your friend who's, like, grabbing 
your sleeve and saying, 'This is the book that you need to read.' ‘” 
 
“BuzzFeed Books is two parts literary pun names for your cat, one part 
contemporary writing. But writer Karl Taro Greenfeld is skeptical. He says, 
‘If the idea is that Internet users are becoming more educated because 
they're reading listicles or some sort of Buzzfeed click-bait that is derived 
from literary content, I think that's a bit specious.’” 
 
“Earlier this year, Greenfeld wrote an op-ed for The New York Times called 
‘Faking Cultural Literacy.’ He says you don't, in fact, have to be well-read to 
get this stuff, and he worries that reading content derived from books might 
replace reading actual books.” 
 
“‘Rather than encouraging one necessarily to go investigate the primary 
source and actually read Jane Austen,’ he says, ‘I wonder if that's actually 
convincing people that, 'Well, I don't need to read it because I can build 
some plausible version of thought about this subject without having to read 
it.' ‘” 
 
“If you ask linguist Arika Okrent, who contributes articles (including listicles) 
to Mental Floss, the listicle itself is a literary form. She points out that the 
listicle has a predicable structure, like a limerick or a haiku. ‘It happens to 
be most commonly used for dumbed-down distraction, but there's nothing 
about the fact of a list itself that makes that necessary.’” 
 

https://twitter.com/hashtag/HipsterBooks?src=hash
https://twitter.com/GrandCentralPub/status/459709009948602369
https://twitter.com/IrisBlasi/status/459729700525715456
https://twitter.com/IrisBlasi/status/459729700525715456
https://twitter.com/darth/status/459757593708072960
http://www.slate.com/blogs/browbeat/2014/08/27/classic_first_lines_of_novels_in_emojis_a_quiz.html
http://www.buzzfeed.com/nathanwpyle/literary-pun-names-for-your-cat
http://www.buzzfeed.com/mariskreizman/skipping-down-sixth-avenue
http://www.nytimes.com/2014/05/25/opinion/sunday/faking-cultural-literacy.html
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“People write poetry on Twitter, so why can't they write fiction in the form of 
lists? If you're despairing about the end of letters at this point, Isaac 
Fitzgerald has this to say:” 
 
“‘Seriously? I feel like there's no industry that's more obsessed with its own 
demise than publishing. But it's been like that since the printing press. I'm 
sure there were just monks that were like, 'Well, what about our hand-
painted letter books? Those were the only real books. This printing press 
stuff is trash.' ‘” 
 
“The kids might read in a different way, but we still read. If you aren't 
convinced, check out one of BuzzFeed Books' most popular listicles: 65 
Books You Need To Read In Your 20s.” 
 
(Angela Evancie, “These Bookish Millennials Make Memes Worth Reading 
Into”, NPR, November 11, 2014, 
http://www.npr.org/2014/11/11/358560039/these-bookish-millennials-make-
memes-worth-reading-into) 
 

---------------- 
 

  

http://www.buzzfeed.com/doree/books-you-need-to-read-in-your-20s
http://www.buzzfeed.com/doree/books-you-need-to-read-in-your-20s
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“FOR MILLIONS OF MILLENNIALS: SOME COLLEGE, NO DEGREE, 

LOTS OF DEBT” 

“If Noelle Johnson had a bachelor's degree, she'd be able to live closer to 
work, she says. She wouldn't have to spend so much of her free time 
hustling for baby-sitting gigs. She'd shop at the farmers market. She'd be 
able to treat her sister to dinner for once. She and her husband could go on 
trips together — they'd be able to afford two tickets instead of one.” 
 
“There are dozens of ways that not having a college degree and dealing 
with student loans affects Johnson's life.” 
 
“Johnson, 27, lives in Manassas, Va., and commutes 90 minutes each way 
by bus and train to Arlington, Va. She likes her job as an office manager at 
a nonprofit and makes around $40,000 a year. That compares with a 
national median income of about $34,000 for households led by young 
adults with some college. The capital region has a higher cost of living as 
well.” 
 
“But households led by young college graduates have a median income of 
about $58,000. And after nine years of changing schools, trying to choose 
a major, dealing with an illness and managing tuition costs, Johnson has 
about $20,000 in student loan debt and no degree to show for it.” 
 
“Millions of millennials are in the same boat. More than 40 percent of 
households headed by young adults with some college are dealing with 
student loans. And without the increased earnings that usually come with a 
college degree, managing even just a few thousand dollars in loans can be 
a huge challenge.” 
 
“Richard Fry, a senior researcher at the Pew Research Center, says the 
real impact of student loans for those with no degree isn't even on how 
much money they make — it's on their overall wealth.” 
 
“‘The 'some college educated' household that doesn't have the student 
debt? Their net worth is about $10,000, $11,000,’ he says. ‘As opposed to 
that, for the ones that are still sort of servicing their student debt? They 
have a net worth of about a grand. So you're looking at about a tenfold 
difference.’” 
 

http://www.pewsocialtrends.org/2014/05/14/section-1-student-debt-and-overall-economic-well-being/#the-income-and-wealth-of-student-debtors
http://www.pewsocialtrends.org/2014/05/14/section-1-student-debt-and-overall-economic-well-being/#the-income-and-wealth-of-student-debtors
http://www.pewsocialtrends.org/2014/05/14/section-2-a-demographic-profile-of-young-student-debtors/
http://www.pewsocialtrends.org/author/rfry/
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“Fry says households with student loans are also more likely to have other 
kinds of debt, like credit card debt and car payments.” 
 
“That's true of Johnson and her husband. ‘We've done payday loans, and, 
you know it just — it gets out of control,’ she says. The couple also dipped 
into their rainy day fund. ‘We had so much more in savings, but we had to 
put a lot of that toward school.’” 
 
“That's savings, earnings and debt, all going toward tuition — which is 
higher than ever, and still rising.” 
 
“That means lots of students like Johnson have to make calculations: Draw 
school out so there's time to save up — putting yourself at risk for dropping 
out altogether? Or take on more student loan debt?” 
 
“When Johnson hit the $20,000 mark, she realized she needed to step 
back.” 
 
“‘I had to say, 'Well, I can't take out any more loans and I definitely don't 
have the cash for it.' So I have to stop, and then save, and then pay for that 
semester, and then do that all over again,’ she says.” 
 
“She's still at it, and she has a plan to get to graduation. Her job has a 
tuition reimbursement program, she says, ‘but that means I do need to be 
able to pay first, so we're just working on getting some money together so I 
can pay for my next semester, and then it'll be reimbursed.’” 
 
“She has about 1 1/2 years to go to finish her bachelor's in nonprofit 
management at Liberty University. ‘I think I'll be able to knock it all out 
pretty easily,’ Johnson says.” 
 
“Fry of Pew says it's a good idea for students not to drag out attaining a 
degree for too long. ‘Most people who are going to finish bachelor's 
degrees, they've got 'em by age 30.’” 
 
“Ultimately, though, how long it takes you to finish matters less than 
whether you do.” 
 

http://www.pewresearch.org/fact-tank/2014/05/14/5-key-findings-about-student-debt/
http://www.pewresearch.org/fact-tank/2014/05/14/5-key-findings-about-student-debt/
http://www.chicagotribune.com/news/ct-college-tuition-increase-slows-2014-20141113-story.html
http://www.educationsector.org/publications/degreeless-debt-what-happens-borrowers-who-drop-out
http://www.educationsector.org/publications/degreeless-debt-what-happens-borrowers-who-drop-out
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“‘For a bachelor's degree, you're looking at at least an extra $600,000, 
$800,000 over a working life, compared to if you'd stopped your education 
at high school,’ Fry says. ‘College is expensive, but it's a good investment.’” 
 
“Johnson has no illusions that finishing her degree is going to make her rich 
or solve all her problems. ‘I don't expect, because I have a B.A., I'm going 
to make an exorbitant amount of money.’” 
 
“But she does think it will relieve some of the paycheck-to-paycheck 
pressure she and her husband feel every month. They'll be able to build 
their nest egg back up and think about having kids.” 
 
“‘I really want it to work. We really want to be able to be successful,’ she 
says. ‘I know that having my degree is definitely going make the difference. 
... It's going to do everything for us.’” 
 
(Selena Simmons-Duffin, “For Millions of Millennials: Some College, No 
Degree, Lots of Debt”, NPR, November 19, 2014, 
http://www.npr.org/2014/11/19/362802610/for-millions-of-millennials-some-
college-no-degree-lots-of-debt) 
 
---------------- 
  

http://www.pewsocialtrends.org/2011/05/15/chapter-5-the-monetary-value-of-a-college-education/
http://www.npr.org/2014/11/19/362802610/for-millions-of-millennials-some-college-no-degree-lots-of-debt
http://www.npr.org/2014/11/19/362802610/for-millions-of-millennials-some-college-no-degree-lots-of-debt
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“DESPITE LOW EMPLOYMENT, MILLENNIALS HOLD KEY TO 
REVIVING SOUTH TEXAS” 
 
“Welcome to boot camp for the young and unemployed in McAllen, Texas.” 
 
“‘We're going to go ahead and do this,’ says instructor Marco Lopez, 
leading a small classroom of millennials through do's and don'ts for job 
seekers inside a strip mall near McAllen.” 
 
“In this area, only half of people ages 20 to 24 have a job, according to the 
Brookings Institution, a think tank based in Washington, D.C. In fact, 
among the 100 largest metro areas in the U.S., the McAllen area has the 
lowest employment rate for young millennials. The numbers aren't much 
better for older millennials between 25 and 34. Their employment rate is 
just 68 percent, placing the area 95th out of 100 by that measure.” 
 
“The statistics are troubling to 20-year-old Dennis Trejo.” 
 
“‘I feel that extra pressure against me,’ says Trejo, a participant in this 
workshop for unemployed millennials with little or no work experience.” 
 
“After a week of training at the Workforce Solutions Center in Edinburg, 
Texas, he spends a few months working for the local government. It's 
temporary, but it's also a rare chance, he says, to start building a legitimate 
career in his hometown.” 
 
“‘I've had a lot of opportunities to get affiliated with the gang here or get in 
with the cartels in Mexico,’ explains Trejo, who adds that it's easier to join a 
gang than to get a job.” 
 
“Trejo says he wants to join law enforcement one day. He finally received 
his high school diploma this year after dropping out of high school at 17.” 
 
“‘I really want to be someone in life, because my mom never finished 
school. My dad never finished school. Most of my family, my uncles never 
finished school,’ he says.” 
 
“'I Need To Get Out Of Here'” 
 

http://www.brookings.edu/research/interactives/2014/labor-market-metro-areas-teens-young-adults
http://www.brookings.edu/research/interactives/2014/labor-market-metro-areas-teens-young-adults
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“‘Not many people get to graduate from high school. The few that do don't 
always find themselves fit for college — like, they feel like they can't do it,’ 
says 20-year-old Misty Miller, a student at the University of Texas-Pan 
American, located just north of McAllen.” 
 
“Miller, like the majority of residents in the area, is Mexican-American. She 
says family ties keep many millennials in the area even when job 
opportunities are scarce.” 
 
“‘Most Mexican kids don't leave home until they're married, if they have a 
good job or not,’ she says. ‘It's just being with your family.’” 
 
“Family drew 30-year-old Olmo Maldonado back to McAllen. His first big 
break in the tech industry came in California, where he worked as a 
software engineering intern at Google. At that time, he didn't see a future in 
the Rio Grande Valley.” 
 
“‘I was really skeptical and pessimistic about the Valley,’ he says. ‘My rule 
of thumb was I need to get out of here as quickly as possible.’” 
 
“That changed after Maldonado came home to help run his mother's 
marketing company for what was supposed to be a few months. Now, 
almost five years later, he's working to inspire other millennials, leading 
monthly ‘Tech Tuesdays’ talks by local entrepreneurs, engineers and 
scientists.” 
 
“He wants to add technology to sectors like health care, government and 
tourism that drive the economy here. As more local leaders in McAllen 
retire, he says, he sees opportunities for a new generation.” 
 
“‘We can take part in boards. We can be part in legislation,’ he says. ‘We 
can be part in a lot of activities.’” 
 
“'I'll Be Needed Here'” 
“‘There is potential here, but not necessarily potential for college students 
graduating,’ says Leilani De Leon, 22, who is set to graduate from UTPA 
next year with a marketing degree.” 
 
“Born and raised in McAllen, De Leon says she's ready to relocate for her 
career.” 

http://www.techtuesdays.co/
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“‘I am open to going anywhere,’ she says. ‘If I got to leave, I got to leave.’” 
 
“For the area to prosper, millennials who do leave need to eventually come 
back, according to UTPA economics professor Salvador Contreras. He 
says McAllen's geography — 300 miles away from San Antonio, the 
nearest major U.S. city — puts the area at a disadvantage.” 
 
“‘The area as a whole is depressed. Millennials, along with Generation X-
ers and so on and so forth, everybody's in the same boat,’ he says.” 
 
“Contreras says McAllen's population has grown faster than economic 
development here. That means, for now, there aren't enough good-paying 
jobs to go around. Highly skilled millennials, he says, will be key to helping 
break this cycle of poverty in the future.” 
 
“Miller, the UTPA student, believes she can play a role now. She plans to 
stay put after graduation and help the community overcome health issues 
like high obesity rates.” 
 
“‘I am studying nutrition,’ Miller explains. ‘So I think I'll be needed here.’” 
 
“And so will other millennials.” 
 
(Hansi Lo Wang, “Despite Low Employment, Millennials Hold Key to 
Reviving South Texas”, NPR, November 20, 2014, 
http://www.npr.org/2014/11/20/364141774/despite-low-employment-
millennials-hold-key-to-reviving-south-texas) 
 
---------------- 
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“PLEASE DO NOT LEAVE A MESSAGE:  WHY MILLENNIALS HATE 
VOICE MAIL” 
 
“We've all heard that automated voice mail lady, telling us what to do after 
the beep. But fewer people than ever are leaving messages. And the 
millennials, they won't even listen to them — they'd much rather receive a 
text or Facebook message.” 
 
“‘I did have at one point in time like 103 unheard messages,’ says 31-year-
old Antonia Kidd.” 
 
“The New York Times reported in June that the phone service Vonage saw 
a significant drop in voice mail retrievals over the past year.” 
 
“‘Wherever we're talking to them, we're hearing the same things, which is: 
When it comes to voice mail, they're just over it,’ says Jane Buckingham, a 
trend analyst at Trendera.” 
 
“Kidd's main problem with voice mail is that it's time consuming, and she's 
tired of listening to butt-dials and rambling messages. If someone really 
wants to get hold of her, there are lots of ways to do it, she says.” 
 
“‘I guess I usually just assume that it's probably not that important if you 
didn't text me, and you didn't send me a message on Facebook,’ Kidd 
says.” 
 
“Many 18- to 34-year-olds feel that way. But step inside the office, and the 
old rules still apply. There's no escaping the beep.” 
 
“‘When you say, 'Hello, my name is,' smile when you say it, and also, sit up 
straight,’ says Patricia Napier-Fitzpatrick, founder of The Etiquette School 
of New York.” 
 
“She teaches college students and young professionals how to behave in 
the business world, including how to leave a proper voice mail.” 
 
“‘The fact that we have four generations in the workplace, and they're going 
to be there for some time, the younger generations — the millennials, the Y 
generation — they're going to need to adapt,’ Napier-Fitzpatrick says.” 
 

http://www.nytimes.com/2014/06/15/fashion/millennials-shy-away-from-voice-mail.html
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“But that doesn't stop some millennials like 26-year-old Nick Sirianno from 
feeling that voice mail is clearly a thing of the past.” 
 
“‘It might evolve into something kind of special and exciting,’ he says. ‘Like 
a telegram once was.’” 
 
“Buckingham, the trend expert, says that millennials are just doing what 
works for them.” 
 
“‘Everyone criticizes the millennials for being the 'me' generation and being 
so entitled,’ she says. ‘I don't think they're so entitled. I think they're just 
incredibly pragmatic. So for them if a voice mail isn't practical — which 
most of the time it isn't — and there's a more practical way of delivering the 
same information, they're gonna go for that.’” 
 
(Rachel Rood, “Please Do Not Leave a Message, Why Millennials Hate 
Voice Mail”, NPR, October 23, 2014, 
http://www.npr.org/blogs/alltechconsidered/2014/10/23/358301467/please-
do-not-leave-a-message-why-millennials-hate-voice-mail) 
 

---------------- 
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“FOR THESE MILLENNIALS, GENDER NORMS HAVE GONE OUT OF 
STYLE”  
 
“Cameron Finucane, a burly, 26-year-old technology consultant in Ithaca, 
N.Y., started painting his nails a few months ago. He has just started dating 
Emily Coon, a 24-year-old writer who has sworn off nail polish.” 
 
“Finucane and Coon, as well as many other millennials, say they find 
traditional notions of gender too confining, even ill-fitting. They are 
challenging the idea that men must dress a certain way, and women 
another. And they are rewriting the rules and refashioning clothes so that 
they can dress and accessorize in whatever way feels right to them.” 
 
“More than two-thirds of people ages 14 to 34 agree that gender does not 
have to define a person in the way that it used to, according to a 2013 
study conducted by the Intelligence Group, a consumer insights company. 
And 6 in 10 say that men and women do not need to conform to traditional 
gender roles or behaviors anymore.” 
 
“Finucane always liked colors, he says. And one day, while watching his 
friend paint her nails, he decided he wanted to try, too. Nowadays, he 
almost always has his nails painted. He's done blue, yellow, pink. 
Finucane, who works with computers, even painted his nails all the colors 
of the inks used in color printing, which mix together to make most of the 
colors we see.” 
 
“Coon thinks it's great that Finucane paints his nails. But she doesn't like it 
on herself. It makes her feel uncomfortable, ‘like if someone were forced to 
dress up in drag if they didn't want to,’ she says.” 
 
“Self-Expression And Suits” 
 
“Caitlin Ryan, a clinical social worker at San Francisco State University who 
studies sexual orientation and gender identity in youth, says many 
millennials, like Coon and Finucane, are defying gender expectations.” 
 
“‘This generation views gender as a mark of self-expression — they view it 
as a way of displaying their full sense of self,’ she says.” 
 

http://www.cassandra.co/wp-content/themes/trendcentral/pdfs/Gender%20Report%20-%20Media%20Memo%20-%20SUFL2013.pdf
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“For example, Rae Tutera, who will appear in an upcoming documentary 
produced by Lena Dunham about gender nonconformity in fashion, says 
that the first time she felt like herself was in a men's suit.” 
 
“Tutera, 29, says she is ‘on the masculine side of the gender spectrum.’ 
She has short hair and light freckles. While at a sandwich shop near her 
house in Brooklyn, she turned her back each time she took a bite out of her 
egg sandwich in case it got messy.” 
 
“Tutera bought her first suit after she was invited to a formal New Year's 
Eve party five years ago.” 
 
“‘Sometimes you have to act braver than you feel,’ she says, remembering 
what it felt like to enter a fancy men's suit store in Manhattan.” 
 
“Tutera has worn men's clothing for most of her life. But before, she says, 
the clothes hid her. In that suit, made exactly to her measurements, Tutera 
realized she has the right to be visible.” 
 
“Tutera searched for a tailoring company where she could learn to make 
suits for other people like her, and make the process better. She ended up 
at Bindle & Keep, a company based out of New York City, and became 
their official ‘queer clothier.’ ‘Queer’ in this case doesn't just mean gay; it 
also refers to anyone who finds that traditional gender categories don't 
quite fit.” 
 
“Three Suits, Lena Dunham's documentary, will follow three of Tutera's 
clients as they get fitted for their first suits. It'll be about ‘the unparalleled 
meaning’ these suits have in their lives, says Tutera.” 
 
“Finding A Voice” 
 
“But for some millennials, expressing their gender in a way that feels right 
is less about finding one article of clothing, or a set style, and more about 
fluidity.” 
 
“Greg David, a 24-year-old employee of the chain clothing store Urban 
Outfitters in Washington, D.C., says, ‘There's certain days for it,’ when 
asked if he thinks of himself as masculine.” 
 

http://www.vanityfair.com/style/2014/09/lena-dunham-lgbtq-tailor
http://www.vanityfair.com/style/2014/09/lena-dunham-lgbtq-tailor
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“On any given day he might wear a flowing silk shirt, pants so tight as to be 
almost leggings and maybe even a brooch.” 
 
“David came out as gay in high school. But it wasn't until college, when he 
realized he could wear whatever he wanted to, no matter what gender it 
was designed for, that he felt like he came into his own.” 
 
“‘Dressing this way is how I found my voice,’ he says.” 
 
“Gender-bending millennials such as David aren't exactly the norm, though, 
according to Suzanna Walters, director of the Women's, Gender and 
Sexuality Studies Program at Northeastern University. She says most 
millennials don't push gender boundaries.” 
 
“‘It's a real minority. And it gets played up in the media more than everyday 
life. The vast majority of people still obey gender roles,’ she says. ‘Just 
walk down the street.’” 
 
“Mostly, you'll see millennial women dressed femininely, and millennial men 
dressed masculinely.” 
 
“But many even conventionally dressed millennials are considering the 
ways in which gender might be flexible.” 
 
“‘It's something people are playing with: ... What does it mean to act more 
masculine in the classroom? More feminine when listening?’ says 
Alejandra Oliva, a 22-year-old student at Columbia University.” 
 
“It's questions like these that the gender-bending set raises both out loud 
and through clothes and accessories. And they're questions anyone can 
think about, whether or not they feel comfortable in nail polish.” 
 
(Lidia Jean Kott, “For These Millennials, Gender Norms Have Gone Out of 
Style”, NPR, November 30, 2014, 
http://www.npr.org/2014/11/30/363345372/for-these-millennials-gender-
norms-have-gone-out-of-style) 
 

---------------- 
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“WITH OBAMACARE, MORE MILLENNIALS ARE GOING TO THE 
DOCTOR, SORT OF” 
 
“I write about health and health care, but even I'm not immune to the 
‘young and invincible’ mentality. My annual dental checkup is more than six 
months overdue.” 
 
“A provision of the Affordable Care Act that took effect in 2010 aimed to 
make it easier for young adults to access preventive care by allowing them 
to stay on their parents' insurance until they turn 26. As of 2011, some 3 
million young adults gained coverage through this provision.” 
 
“So does this mean more young people are getting their annual checkups 
and cholesterol screenings?” 
 
“Sort of, suggests a study published Monday in JAMA Pediatrics.” 
 
“Researchers from the University of California, San Francisco found that 
after the provision took effect, the number of young adults using preventive 
care services went up slightly.” 
 
“Between 2009 and 2011, there was a 3 percent increase in the number of 
young people getting routine checkups, and a 5 percent increase in annual 
dental visits.” 
 
“But the 18- to 25-year-old group is still avoiding annual flu shots.” 
 
“Though the improvement is modest, it is encouraging, says Dr. Josephine 
Lau, an assistant professor of pediatrics at UCSF who led the study. ‘This 
study shows us, basically, if we remove the financial barrier, young adults 
will actually take us up on getting the care that they need.’” 
 
“The results are based on data from the annual Medical Expenditure Panel 
Survey, conducted by the Department of Health and Human Services. The 
researchers only looked at the numbers through 2011, before young adults 
had the option to get insurance through state and federal exchanges.” 
 
“‘As we start analyzing data from 2012, 2013 and 2014, we will likely see a 
further uptick in the number of young people getting preventive care,’ Lau 
says.” 

http://archpedi.jamanetwork.com/article.aspx?articleid=1913624
http://pediatrics.ucsf.edu/faculty/josephine-lau-md
http://pediatrics.ucsf.edu/faculty/josephine-lau-md
http://meps.ahrq.gov/mepsweb/
http://meps.ahrq.gov/mepsweb/
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“Sara Collins of the Commonwealth Fund, a health care research and 
advocacy group, agrees. Collins wasn't involved in the JAMA Pediatrics 
study, but she says early results from other surveys suggest that health 
coverage and preventive care access among young adults are continuing 
to go up, a result of the insurance exchanges and Medicaid expansion.” 
 
“‘These are early data,’ Collins says, ‘but it looks promising.’” 
 
“Still, coaxing young adults to get all the recommended screenings and 
immunizations may take a little extra effort, Lau says.” 
 
“Lau treats young adults at UCSF's Adolescent and Young Adult Clinic, and 
sometimes ‘this group needs a bit more guidance,’ she says. ‘They may not 
have refilled a medication before, so you may have to explain.’” 
 
“Broader educational campaigns wouldn't hurt, either, she adds. ‘This is an 
age group in transition. A lot of them are living independently for the first 
time. We need to educate them, tell them why it's important to get 
preventative care.’” 
 
“At least her study has guilted me into finally calling my dentist.” 
 
(Maanvi Singh, “With Obamacare, More Millennials Are Going to the 
Doctor, Sort Of”, NPR, October 28, 2014, 
http://www.npr.org/blogs/health/2014/10/28/359551427/with-obamacare-
more-millennials-are-going-to-the-doctor-sort-of) 
 

---------------- 

  

http://www.commonwealthfund.org/about-us/staff-contact-information/program-staff/senior-program-research-staff/collins-sara-r
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“MONSANTO HIRED THIS GUY TO HELP IT WIN OVER MILLENNIALS” 
 
“As I scrolled through tweets about a panel on agricultural entrepreneurs at 
the SXSW Eco conference earlier this month, one caught my eye. The 
sender was Vance Crowe, Monsanto's director of millennial engagement.” 
 
“Corporate America is currently caught up in a torrid infatuation with 
millennials, who befuddle and torment the companies who want their 
dollars.” 
 
“For New Boom, NPR's series on the darling demographic of the day, The 
Salt called up Crowe to find out a bit more about why and how Monsanto is 
courting this group of youngsters, who now outnumber boomers. Here's our 
conversation, which has been edited for brevity and clarity.” 
 
“You have an interesting job title. How did the job come about, and 
when did you start?” 
 
“It's been pretty clear for a long time that Monsanto has been really good at 
talking to and selling seeds to farmers and talking to Wall Street about our 
progress and growth.” 
 
“But in between those two poles are consumers, and the company didn't 
have a robust strategy for talking to them. It's clear consumers have some 
strong feelings about how food should be produced and what sustainability 
is. And the tenor has gotten kind of loud.” 
 
“If you are a big company, you can't take a piece of poster board and say, 
‘We're open to talking!’ You have to have a plan for where the conversation 
is going on, and how to engage. The company decided it would find 
somebody to join the conversation in ways it might not naturally think of. I 
started in June.” 
 
“Why exclusively millennials? Is there a director of boomer 
engagement, too?” 
 
“Millennials are looking to how they're going to fit into the economy and 
culture, and they have a new set of ideas that need to be incorporated into 
all aspects of global life. We use the term ‘millennial,’ but it really has to do 
with new ideas out there, and listening to them.” 

http://www.npr.org/series/352990765/new-boom
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“How is Monsanto's conversation with millennials different from how  
it might engage with other groups?” 
 
“In the U.S., many people living in cities are several generations away from 
farms. Monsanto is clear that millennials in cities are paying attention to 
where food comes from, but that they don't have a direct connection to 
farming the way that generations in the past did.” 
 
“One of the things we have a connection with is farmers. We are trying to 
invite farmer customers to come to places and actually meet people and 
talk about their stories and how Monsanto is helping them solve some of 
their challenges.” 
 
“Are you a millennial?” 
 
“Yes, I am 32.” 
 
“Here's a recent quote from your colleague Janice Person 
[Monsanto's director of online engagement] in the Washington Post: ‘I 
think what's really been interesting over the past few years is, people 
can put Big Ag as a logo on a building, but when you personalize it, 
and you're part of agriculture, that's where barriers get broken. I don't 
think millennials are that interested in the labels. They're interested in 
understanding.’” 
 
“Is part of your job to personalize Monsanto for millennials? How do 
you do that?” 
 
“Monsanto is a place, just like many companies, where if you don't actually 
know someone from the company, the only thing you see is the brand. 
Before I started working here, I thought everyone would be wearing dark 
suits and Matrix-style sunglasses. When I came for my job interview, I was 
greeted at the door by a woman in a sweater and ponytail (who eventually 
became my boss).” 
 
“But is my goal to personalize the company? Not really.” 
 
“Your CEO has said that Monsanto needs to do more to win the 
debate around genetically modified organisms. And a recent study by 

http://www.washingtonpost.com/blogs/wonkblog/wp/2014/05/14/big-agriculture-wants-to-reach-millennials-but-it-started-a-food-fight-in-the-process/
http://blogs.wsj.com/corporate-intelligence/2014/01/28/monsanto-ceo-we-need-to-do-more-to-win-gmo-debate/
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=2419593
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researchers at Murray State found that overall, millennials have 
slightly unfavorable views toward GM foods.” 
 
“Are you charged with trying to change millennials' perceptions of 
GMOs? If so, how will you do it?” 
 
“We are listening and making sure the concerns we are trying to address 
are the ones people have. To me the science on GMOs is very clear, so 
why do people have trouble with this?” 
 
“You and I met at SXSW Eco, a conference in Austin in early October. 
What was your takeaway from that conference?” 
 
“SXSW Eco is a good way to illustrate how some people have really strong 
views against GMOs and some people are very comfortable with them. 
There were over 100 hours of programming, but people got worked up over 
GMOs. The challenge with something like SXSW Eco is that it doesn't do 
anybody any good if people are so passionate that they're yelling. The 
challenge is how can we enter the conversation so that people don't feel 
like they have to yell to be heard?” 
 
“My colleague Ryan Richt, who worked on the Human Genome Project and 
has a brilliant mind for genetics and computing, is also really into fashion 
and part of the LGBT community. At SXSW Eco, he and I went to a panel 
on sustainable fashion. Afterward, a huge group wanted to talk with him 
and how it was that he came to work at Monsanto. They invited us to go to 
a party, and by the end of it they were saying, ‘You need to get out and 
make sure people know your side of that story.’” 
 
“Which story were they talking about and how do you tell it?” 
 
“A lot of people believe Monsanto is in the habit of suing farmers. But it's 
not true. We have sued farmers who violated contracts, but it's something 
we hate to do.” 
 
“So one of the ways Monsanto has tried to demonstrate this is by 
explaining that all the money that's adjudicated to us in a settlement is 
donated to the communities where the former customers are. We've taken 
0 dollars in profit from the cases that we win.” 
 

http://www.npr.org/blogs/thesalt/2014/10/11/355114047/sxsw-eco-hub-of-environmental-and-foodie-fervor
http://www.motherjones.com/tom-philpott/2014/10/how-monsanto-brought-drama-my-sxsw-eco-panel
http://www.linkedin.com/pub/ryan-richt/4/108/435
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“Are you doing any engagement with millennial farmers?” 
 
“One of the first things I did on the job was ride along with a Monsanto seed 
salesman. He is in his 30s, and has a big handlebar mustache and college 
education on breeding corn. He took me around and introduced me to 
farmers he's been selling to. Many of the farmers were 50-plus years old, 
but they had a son or nephew learning from them. These are the millennial 
farmers who grew up on the farm and went away to school. When they 
come back to the farm, they're pushing limits with more technology, and 
different ideas about cover crops.” 
 
(Eliza Barclay, “Monsanto Hired This Guy to Help It Win Over Millennials”, 
NPR, October 29, 2014, 
http://www.npr.org/blogs/thesalt/2014/10/29/359836350/monsanto-hired-
this-guy-to-help-it-win-over-millennials) 
 
---------------- 
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“AMID THE STEREOTYPES, SOME FACTS ABOUT MILLENNIALS” 
 
“‘Millennial’ is the buzzword of the moment — with much of the national 
conversation focused on stereotypes and anecdotes. But are young adults 
today really all that different from those of previous generations?” 
 
“A review of data shows that millennials do have characteristics that set 
them apart. Unlike their parents' generation, millennials are ushering in an 
age when minorities will lead the U.S. population. Many of them aren't too 
keen on marrying early. They are the most educated generation — but 
even so, a majority remains undereducated. And since they entered the 
workforce in the midst of a sluggish economy, many also remain 
underemployed.” 
 
“Despite those hard realities, millennials as a group are optimistic about 
what their future holds.” 
 
“We've charted some of the most interesting aspects of the millennial 
generation below. When compared with past generations, these shifts 
show how millennials are redefining what it means to be young in America.” 
 
“A note on dates: There is no consensus on the exact years that 
generations begin and end. For this post, we've defined millennials as 
those born between 1980 and 2000; Generation X, between 1965 and 
1979; and baby boomers, between 1946 and 1964. Also, these charts 
represent averages — there will always be exceptions to these trends.” 
 
“Size” 
“The baby boom, so-named because of the huge spike in births in the U.S. 
after World War II, is often thought of as the country's largest generation. 
But today, millennials outnumber the boomers by 11 million people — 
having boosted their numbers through a wave of immigration, just as 
boomers have aged and started to die.” 
 
“U.S. Estimated Population, By Age” 
“Millennials make up the largest share of the U.S. population, at 28.7 
percent.” 

http://money.cnn.com/interactive/economy/diversity-millennials-boomers/
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“To put this in perspective, the most common age in America right now is 
22. By 2020, according to a Brookings Institution analysis, 1 in 3 adults will 
be a millennial.” 
 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=PEP_2013_PEPALL6N&prodType=table
http://www.brookings.edu/blogs/brookings-now/posts/2014/06/11-facts-about-the-millennial-generation
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“America has, of course, always been a melting pot. But young people 
between 18 and 34 are the most racially diverse generation in U.S. history 
— and embody the changing face of America. Forty-three percent of 
millennial adults are nonwhite, the most of any current or previous 
generation. For comparison's sake, baby boomers are 72 percent white, 
and Generation X is 61 percent white.” 
 
“Hispanic and Asian immigrants, who have come to the U.S. in large 
numbers over the past half-century, and their children have contributed to 
that spike in diversity. The Census Bureau projects that the U.S. will 
become a majority-minority nation by 2043.” 

http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/
http://www.pewresearch.org/fact-tank/2014/06/05/generation-x-americas-neglected-middle-child/
http://www.pewresearch.org/fact-tank/2014/06/05/generation-x-americas-neglected-middle-child/
https://www.census.gov/newsroom/releases/archives/population/cb12-243.html
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“As we've reported, millennials are delaying marriage and babies and 
taking time to ‘find themselves’ in their 20s. The average age of first 
marriage is 27 for women and 29 for men, up from 20 for women and 23 for 
men in 1960, according to a recent Pew Research Center report. Some 
millennials — 34 percent of 25- to 34-year-olds — are waiting longer to get 
married for financial reasons.” 
 
“And while millennials are waiting to put a ring on it, many are in committed 
relationships. About 9.2 percent of millennials cohabit, compared with 5.8 
percent of Gen X-ers. And 24 percent of now-married millennials say they 
bought a home with their current spouse before tying the knot.” 
 
“Finally, millennials aren't just waiting to get married — marriage is simply 
less important to many of them, too. The 2014 Clark University Poll of 
Established Adults also found that 1,000 young people between 25 and 39 
do not consider marriage one of the major markers of adulthood. And a 

http://www.npr.org/2014/10/14/352979540/getting-some-me-time-why-millennials-are-so-individualistic
http://www.pewsocialtrends.org/2014/09/24/record-share-of-americans-have-never-married/
http://www.pewsocialtrends.org/2011/03/09/ii-comparing-millennials-with-gen-xers/
http://blog.coldwellbanker.com/wp-content/uploads/2013/04/April2013ColdwellBankerMarriageSurveyResults.pdf
http://www.clarku.edu/clark-poll-emerging-adults/pdfs/Clark_Poll_2014_Hires_web.pdf
http://www.clarku.edu/clark-poll-emerging-adults/pdfs/Clark_Poll_2014_Hires_web.pdf
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Pew analysis of census data projected that 25 percent of millennials will 
never marry at all.” 
 
“Education and Money” 

 
 
“The popular narrative surrounding millennials is that they are 
overeducated and underemployed. But as Asma Khalid has reported, about 
two-thirds of millennials ages 25 to 32 lack a bachelor's degree. Millennial 
college graduates in this same age group earn about $17,500 more 
annually than those with only a high school diploma.” 
 
“When the baby boomers were young, a college education wasn't as critical 
to a middle-class lifestyle. In 1979, a high school graduate earned 77 

http://www.pewsocialtrends.org/2014/09/24/record-share-of-americans-have-never-married/
http://www.pewsocialtrends.org/2014/09/24/record-share-of-americans-have-never-married/
http://www.npr.org/2014/10/07/353513378/a-silent-majority-of-undereducated-and-underemployed-millennials
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
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percent of what a college graduate made. But today, a high school diploma 
will get you 62 percent of what a college graduate earns. Even college 
graduates have a hard time finding good work. Some 88 percent of 
minimum-wage workers are 20 years or older and 4 in 10 of those workers 
are college graduates.” 
 
“Student loan debt is also at a record high — nearly quadrupling over the 
past decade. The average amount of student debt jumped from over 
$12,000 for the class of 1993 to nearly $27,000 for the class of 2012.” 
 
“Unemployment” 

 
“While most young adults today lack a college degree, millennials are still 
the most educated generation to date, with 34 percent having at least a 
bachelor's degree. But as more people go to college, the value of their 
degrees has also increased. This makes it harder for the 26 percent of 
millennials with just a high school diploma to get jobs.” 
 
“And for the millennials who have degrees, many were just finishing college 
when the Great Recession hit, and it left many of them jobless. The 
unemployment rate for college-educated millennials is 3.8 percent — more 

http://www.epi.org/publication/bp357-federal-minimum-wage-increase/
http://www.epi.org/publication/bp357-federal-minimum-wage-increase/
http://www.epi.org/publication/bp357-federal-minimum-wage-increase/
http://www.epi.org/publication/bp357-federal-minimum-wage-increase/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/
http://www.motherjones.com/politics/2013/06/student-loan-debt-charts
http://www.pewsocialtrends.org/2014/10/07/the-changing-profile-of-student-borrowers/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
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than double that of the Silents, the generation before the boomers, when 
they were the same age (1.4 percent).” 

 
“The story of unemployment gets worse for less educated millennials. Over 
12 percent of those ages 25-32 without a college degree are unemployed, 
and about 22 percent of that cohort are below the poverty line. In contrast, 
7 percent of boomers with just a high school diploma lived in poverty in 
1979.” 
 
“Even though millennials, as a group, have suffered financially early in life, 
they are optimistic about what the future holds. Almost half of them, 49 
percent, believe the country is on the road to its best years.” 
 
(Samantha Raphelson, “Amid the Stereotypes, Some Facts About 
Millennials”, NPR, November 18, 2014, 
http://www.npr.org/2014/11/18/354196302/amid-the-stereotypes-some-
facts-about-millennials) 

http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/02/11/the-rising-cost-of-not-going-to-college/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/
http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/
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Employees at LifeSize in Austin, Texas, take a midday 

break to play a game of volleyball. The court was 

installed to help attract millennials to work for the 

company.  

Nicole Beemsterboer/NPR 

“TO ATTRACT MILLENNIALS, A COMPANY CHANGES ITS PRODUCT 
AND WORKPLACE” 

“It's lunchtime at a company called LifeSize in 
Austin, Texas. A dozen employees are playing 
beach volleyball on a sand court next to the 
parking garage behind their offices. Corrine 
Heery, a 28-year-old financial analyst, says she 
loves the ‘midday endorphin rush.’ And that it 
enhances her bragging rights when discussing 
her work with friends. ‘It's not just the business 

side, it's this side too — people getting along and playing fun sports,’ she 
says.” 
 
“Lunchtime volleyball is part of the new image that the company — which 
sells video conferencing technology — is trying to cultivate to attract 
millennials like Heery. Her generation is highly sought after in today's 
technology sector for its dexterity with devices and ability to adapt to 
constant change.” 
 
“LifeSize CEO Craig Malloy says that two years ago his company's culture 
and products were outdated. The clunky big-screen televisions and 
swiveling cameras it manufactured were being replaced by computer and 
phone applications. Malloy, a baby boomer, says he needed millennials to 
help create smaller and simpler technology.” 
 
“‘People in my generation will never be as comfortable and as up to speed 
with what's happening on social media and Web applications,’ he says.” 
 
“So Malloy instituted a company face-lift modeled after Silicon Valley 
startup companies. He introduced employee perks that appeal to young 
people, like group exercise and free food. And Malloy says the changes are 
paying off.” 
 
“‘We're seeing more interest from a younger generation of software and 
hardware developer maybe that would consider a company like Nest or 
Google,’ he says. ‘And now we're able to compete for that talent.’” 
 
“Changes Spark Generational Protests” 
“The company now focuses on mobile apps, and software that requires 
minimal technology to use — like a remote control with one button. But not 
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all of the changes at LifeSize have been embraced. One in particular has 
been divisive across generations of employees.” 
 
“By next year, nearly all LifeSize employees will be moved out of their 
offices, sitting at workstations that have just a few feet of sheer glass 
separating colleagues — leaving minimal privacy.” 
 
“Malloy says that kind of office setup fosters collaboration and, he hopes, 
innovative ideas. But baby boomer employees protested so much, he 
decided to be the first to make the transition. ‘I knew that if I moved out of 
my office into the open area, no one would have a leg to stand on 
complaining that they can't get their job done,’ he says.” 
 
“Larry Danko's doubts regarding the new floor plan aren't just about getting 
work done. ‘I earned a window. That was important to me,’ he says.” 
 
“The 66-year-old manager has accepted that he will lose his office in the 
transition, but he is not looking forward to it. Like many baby boomers, he 
views a private office as symbolic of a person's level of achievement and 
value.” 
 
“Tony Vida, a 31-year-old IT manager, feels differently. ‘I think change is 
inevitable,’ he says.” 
 
“Vida doesn't see the changes at his office as being about one generation 
or another. Instead, he says it's part of the natural evolution of how work 
gets done over time.” 
 
“‘I'm sure everyone that used to have an in and out folder on their desk 
waiting for paper notes didn't want to do the whole email thing,’ he says.” 
 
“But some experts say evolution that happens too quickly can cause 
problems.” 
 
“‘What happens is a lot of overcorrecting. [Employees] try too hard to focus 
on that young demo. Often I think they not only alienate the older 
[employees], but sometimes it backfires,’ says Sharalyn Orr, a 
management consultant with Frank N. Magid Associates, a firm that 
advises companies on public relations, marketing and management.” 
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“Malloy acknowledges that the changes at his company have been too 
much for some older staff members.” 
 
“‘We have lost baby boomer employees. No one has said to me, 'There's 
no way I'm going to move into an open floor plan environment; I'm out of 
here.' But we have had some pushback. On the other hand most 
businesses are not a democracy. I like to say they're a benevolent 
dictatorship.’” 
 
“And Malloy — the benevolent dictator — says his company needs to 
change with the industry. Even if that means leaving some people behind.” 
 
(Caitlin Dickerson, “To Attract Millennials, A Company Changes Its Product 
and Workplace”, NPR, December 12, 2014, 
http://www.npr.org/2014/12/12/370073193/to-attract-millennials-a-
company-changes-its-product-and-workplace) 
 
---------------- 
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“HOW PORN IS CHANGING OUR SEX LIVES” – G2 – 1.29.15 
 
“It’s a SADD state of affairs and this new world order of porn doesn’t show 
any signs of changing. My guess is that we’re just seeing the tip of the 
iceberg in terms of the myriad ways porn will alter the landscape of our love 
lives. Porn’s not just an issue, or a problem, or a quick release, it’s part of a 
major shift in our sexual mores. Just as the sexual revolution led to ‘The 
Joy of Sex,’ and ‘Sex and the City’ led to the mainstreaming of the Rabbit 
vibrator, my prediction is that Internet porn will affect everything in our sex 
lives.  That’s for better or for worse—and it doesn’t have to be for worse.” 
“…in a healthy relationship, there’s nothing wrong with porn, either. And 
when couples share porn together, it can make them even more excited 
about sex with each other and be a strong bonding experience.” 
 
(Ian Kerner, “How Porn is Changing Our Sex Lives,” CNN News, January 
20, 2011, http://thechart.blogs.cnn.com/2011/01/20/how-porn-is-changing-
our-sex-lives/) 
 
---------------- 
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“MILLENNIALS HAVE INHERITED THE BLACK MARRIAGE GAP” 
 
“Thirty-five percent of African Americans older than 25 have never been 
married — a greater number than any other racial demographic. We 
explore why and hear from a couple that is beating the odds.” 
 
“AUDIE CORNISH, HOST: “ 
“We've been exploring All Things Millennial in our series ‘New Boom.’ 
Today marriage trends - less than 50 percent of black millennials - born in 
1980 - will be married by the time they're 40. Compare that to white 
millennials, about 80 percent will end up hitched. From our Code's Switch 
team, NPR's Shereen Marisol Meraji looked into this difference starting with 
a couple defying the trend.” 
 
“LESLIE MITCHELL: Hi, I'm Leslie Mitchell.” 
 
“CLARENCE MITCHELL: I'm Clarence Mitchell.” 
 
“L. MITCHELL: And we are married.” 
 
“C. MITCHELL: Yes. (Laughter).” 
 
“SHEREEN MARISOL MERAJI, BYLINE: Leslie and Clarence Mitchell are 
black and early millennials - that means they're born between 1980 and 
85.” 
 
“C. MITCHELL: We're like the last generation that grew up with the Dewey 
Decimal system, right? But then, we also had the Internet.” 
 
“MERAJI: Clarence and Leslie are a lot like married millennials of other 
races. They're solidly middle-class - grew up that way - have college 
degrees and married in their early thirties.” 
 
“C. MITCHELL: It's funny - the advice that my mom gave growing up was 
don't get married until you're 30. (Laughter).” 
 
“L. MITCHELL: Mine too.” 
 
“C. MITCHELL: Right?” 
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“L. MITCHELL: Yeah. My mom said the same thing.” 
 
“C. MITCHELL: And the reason was that you don't who you are until you're 
30.” 
 
“MERAJI: That gave them the time they needed to find just the right 
person, and Clarence had some very specific ideas of what he wanted in a 
wife.” 
 
“L. MITCHELL: He showed me the list when we were dating.” 
 
“(LAUGHTER)” 
 
“C. MITCHELL: I wasn't playing games. So education - that was one of the 
things on my list - at least be at the same level of education or intellectually 
at the same level.” 
 
“L. MITCHELL: I never was one of those people that wrote out a list. 
(Laughter) But I knew when I met him, like, if I had a list, he would be the 
fulfillment of my list.” 
 
“RALPH RICHARD BANKS: One - does he hit you? Is he violent? Two - 
does he have a job? Three - does he drink?” 
 
“MERAJI: Ralph Richard Banks, the author of ‘Is Marriage For White 
People: How The African-American Marriage Decline Affects Everyone,’ 
repeats the list of questions his dad gave his sisters back in the day. He 
says it illustrates how much the expectations of a good marriage partner 
have risen over the years.” 
 
“BANKS: The cultural change with marriage has been so sweeping that 
everyone wants someone who they will regard as a soul mate, if you will. 
The challenge is that it's very difficult to realize that ideal if you're not 
affluent and well-educated.” 
 
“MERAJI: Banks says the story behind the marriage gap has less to do with 
the Leslies and Clarences of the world and more to do with the changing 
cultural expectations of marriage coupled with growing socioeconomic 
inequality between black and white Americans. Latavia Moore is a single 
millennial in her late 20s.” 
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“LATAVIA MOORE: I'm an '80s baby - '90s raised me.” 
 
“MERAJI: Moore was raised in a struggling single-parent home. She's on 
her own now but works seven days a week at two different jobs and is 
about to re-enroll in community college. She's been going on and off since 
graduating from high school.” 
 
“MOORE: As a little girl, I never wanted to get married before 30. I always 
said it was going to be after 30 or at 30, but I always thought about my 
dream wedding. I still think about it. I want it to be epic.” 
 
“MERAJI: But Moore's dream of an epic wedding and her current reality are 
at odds right now.” 
 
“MOORE: Working two jobs - I mean I have no life. I can't do anything. If I 
am off, then I'm usually asleep. So it's just sleep and work - no social life. 
Even the relationships I try to get in now - it's just hard because I don't have 
any spare time. And when someone does come over to my house, I mean I 
don't want you to be over there for too long because I want to go to sleep. 
I'm tired. (Laughter).” 
 
“MERAJI: And if Moore is only interested in marrying a black man, that 
makes getting hitched even harder says author Ralph Richard Banks.” 
 
“BANKS: Black men are not doing well on the whole academically and 
educationally. That has implications for employment prospects. And then of 
course we have unprecedented numbers of black men who are 
incarcerated. These are not characteristics that are conducive to good 
relationships. And that leaves a lot of black women saying well, you know, 
if the option is to have that sort of relationship, maybe I'll just remain 
single.” 
 
“MERAJI: Banks adds the millennial generation is just the latest to 
experience the black marriage gap. It's been an issue since the '70s, and 
there's debate over why. Some blame the loss of well-paid blue-collar work. 
Others point to social welfare programs that discouraged marriage. But 
Banks says the gap could be addressed by improving schools and 
providing better access to good-paying jobs. If not, he says, you'll see the 
chasm grow wider into the next generation.” 
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“Leslie Mitchell, the married millennial we heard from earlier, says she 
wants to encourage other African-Americans to look past the trends and 
the grim numbers.” 
 
“L. MITCHELL: Despite what society or statistics tell you, there is someone 
for everyone.” 
 
“MERAJI: Shereen Marisol Meraji, NPR News.” 
 
(Shereen Marisol Meraji, “Millennials Have Inherited the Black Marriage 
Gap”, NPR, November 3, 2014, 
http://www.npr.org/2014/11/03/361206273/millennials-have-inherited-the-
black-marriage-gap) 
 
---------------- 
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“MILLENNIALS MIGHT BE ‘GENERATION TWIN.’  IS THAT A BAD 
THING?” 
 
“There are more twins in the ‘millennial generation’ than any other 
generation, thanks partly to a twin boom in the '90s. The main reason was 
a new technology called in vitro fertilization, which in its early days 
frequently produced twins, triplets and other multiple births.” 
 
“The result? A million ‘extra’ twins born between 1981 and 2012.” 
 
“And all of them might be hurting the economy.” 
“‘Basically we'd prefer people not being twins to being twins,’ says 
economist Mark Rosenzweig.” 
 
“Rosenzweig's career is built on studying twins. But if he's being honest, he 
thinks twins are bad economic news.” 
 
“First, there are the health care costs. Twins are more likely to be born 
prematurely, which can lead to all sorts of expensive medical problems.” 
 
“Birth weight matters, too: Rosenzweig did a study based on hundreds of 
female twins in Minnesota that looked at the effect of birth weight on 
lifetime earnings.” 
 
“‘The birth weights of twins are on average about 28 ounces lower,’ he 
says. ‘So the earnings result was 16 percent lower, related to the fact that 
they had lower birth weight.’” 
 
“That's right: on average female twins make 16 percent less money over 
their lifetimes than non-twins — just because they're born less chubby. And 
lest you think it's only the girls who are in trouble, multiple studies have 
also found low birth weight in boys correlates with less educational 
success, which also means earning less money.” 
 
“And then there's the family stress of bringing home two babies.” 
 
“‘The birth of twins, it's usually greeted with a great deal of shock: a two-
person stroller, two cribs, two of everything, basically,’ says twin researcher 
Nancy Segal, who runs the Twin Studies Center at Cal State Fullerton.” 
 

http://www.theatlantic.com/health/archive/2014/04/1-million-extra-twins-have-been-born-in-the-last-31-years/360849/
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“It also means a doubling of other costs, like college tuition. Raising all the 
extra millennial twins has been hard on many family budgets. And then, if 
the twins were conceived through in vitro fertilization, there's the cost of 
having them in the first place; the procedure is expensive.” 
 
“But despite the cost, Segal doesn't buy the idea that twins are a bad thing 
for society. She points out twins tend to support each other emotionally, 
and tend to live closer to each other and to family than regular siblings, 
which can make them more available to care for aging parents.” 
 
“And being twins might just help them economically too.” 
 
“Matt and Mike Gradnani are identical twins and they're really close. They 
went to college together, they played football and rugby together and they 
go to bars together. At 25 years old, they live together in an apartment they 
own together, which they could afford because there are two of them.” 
 
“‘I mean we both kinda felt that it would be smarter in the long run to put 
money in our own investment, instead of someone else's pocket,’ says 
Matt. ‘And ultimately the two of us could afford a lot more together than we 
could individually.’” 
 
“And Mike and Matt even co-own a successful business selling real estate. 
How's that for hurting the economy?” 
 
“But they're just two of the one million extra millennial twins entering the 
workforce, and starting families of their own, in the coming years. The  
ultimate economic impact of all those twins is yet to be known.” 
 
(Rebecca Hersher, “Millennials Might Be ‘Generation Twin.’  Is That a Bad 
Thing?”, NPR, November 29, 2014, 
http://www.npr.org/2014/11/29/362557764/millennials-might-be-generation-
twin-is-that-a-bad-thing) 
 
---------------- 
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“YOUNG WOMEN AND MEN SEEK MORE EQUAL ROLES AT WORK 
AND HOME” 

 “Young women these days are encouraged to 
lean in, to want and have it all. And national 
polls show the idea that a woman's place is in 
the home has been losing traction among young 
people since the 1960s.” 
 
“Given the option, the majority of young men 

and women say they would prefer to share both work and domestic duties 
equally with their spouses, according to a study published in the February 
issue of the American Sociological Review.” 
 
“So how come women are still under more pressure to leave work or switch 
to part time when they have kids, and still do more of the housework?” 
 
“‘Our work shows that most people want to have more egalitarian 
relationships’, says Sarah Thébaud, a sociologist at the University of 
California, Santa Barbara, who co-authored the study. ‘But they may fall 
back on to traditional gender roles when they realize that egalitarianism is 
hard to achieve in the current workplace environment.’” 
 
“The researchers began by rounding up 330 unmarried young adults ages 
18 to 32 from all over the country. They divided the participants into three 
groups.” 
 
“The first group was asked to choose one of three options: being 
completely self-reliant regardless of relationship status; being the primary 
breadwinner in a relationship; or being the primary homemaker. In this 
group, men and women tended to fall back into more traditional gender 
roles.” 
 
“The researchers then asked the second group the same question, but 
added the option of having an egalitarian relationship — and everything 
changed.” 
 
“Sixty-two percent of higher-educated women and 59.3 percent of women 
without a college education said they preferred an egalitarian relationship. 
Among men, 63 percent of those with some college education, 82.5 
percent with less education responded in the same way.” 

https://contemporaryfamilies.org/gender-revolution-rebound-brief-back-on-track/
http://www.soc.ucsb.edu/faculty/sarah-th%C3%A9baud
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“And when the researchers asked the third group to imagine a world in 
which all workers had access to paid family leave, subsidized childcare and 
flexible work schedules, even more men and women said they wanted 
egalitarian relationships.” 
 
“The results show that people's current attitudes toward gender roles are 
likely a result of restrictive workplace policies, Thébaud says.” 
 
“‘The assumption is that you have backup support — a stay-at-home 
person who is helping you take care of the children,’ Thébaud says.” 
 
“Raising children when both parents work full time at demanding jobs is 
very difficult, Thébaud says, which may be why women are more apt to 
leave work or work part time.” 
 
“But this research also suggests that as workplace policies change, 
people's attitudes toward gender roles will shift as well, says Kathleen 
Gerson, a sociologist at New York University who wasn't involved in the 
study.” 
 
“‘Even what we think we want is going to be based on what kinds of options 
our environment offers us,’ Gerson says. ‘Right now, it's very hard in many 
cases for Americans to even imagine what life would be like if they could 
depend on the kinds of family and work support that is available in some 
other countries.’” 
 
(Maanvi Singh, “Young Women and Men Seek More Equal Roles at Work 
and Home”, NPR, January 23, 2015, 
http://www.npr.org/blogs/health/2015/01/23/379326967/young-women-and-
men-seek-more-equal-roles-at-work-and-home) 
 
---------------- 
 
  

http://sociology.fas.nyu.edu/object/kathleengerson
http://sociology.fas.nyu.edu/object/kathleengerson
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This complete study can be purchased for $15.00 at 

http://tgcfcanada.org/hemorrhagingfaith/  

 

http://tgcfcanada.org/hemorrhagingfaith/
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EXECUTIVE STUDY OF HEMORRHAGING FAITH:   
Why and When Canadian Young Adults are Leaving,                                

Staying and Returning to Church” 
by Josh D. McDowell 

 
“In 2006, the Barna group raised an alarm with American data suggesting 6 
in 10 churchgoing teens become spiritually disengaged after high school.” 
(Barna Group, Most Twentysomethings Put Christianity on the Shelf Following Spiritually Active 
Teen Years, Barna Group, September 11, 2006, www.barna.org/teens-next-gen-articles/147-
most-twentysomethings-put-christianity-on-the-shelffollowing-spiritually-active-teen-years, 
accessed October 28, 2011.) 

 
“The ability of Christian churches to retain young adults has been a hot 
topic in North America ever since. In 2007, Lifeway Research’s analysis of 
Protestants in their twenties found 7 out of every 10 active high school 
seniors had spent at least a year in nonattendance by the time they were 
23.  Lead researcher Ed Stetzer lamented in USA Today that too many 
youth ministries were ‘holding tanks with pizza,’ even though youth desired 
a faith that transformed their lives and the world.”  (Cathy Lynn Grossman, “Young 

adults aren’t sticking with church,” USA Today, August 6, 2007, 
www.usatoday.com/news/religion/2007-08-06-church-dropouts_N.htm, accessed October 28, 
2011.) 

 
“Sociologist Christian Smith’s seminal project on youth and religion later 
suggested that the de facto dominant faith among American youth was an 
anemic ‘moralistic, therapeutic deism,’ having little lasting effect.”  (Christian 

Smith with Melinda Denton, Soul Searching: The Religious and Spiritual Lives of American 
Teenagers, New York, NY: Oxford University Press, 2005). 

 
“Kenda Creasy Dean, one of Smith’s lead interviewers, warned American 
churches that they were passing on what she described as an almost-
Christian mutant faith to their kids.”  (Kenda Creasy Dean, Almost Christian: What the 

Faith of Our Teenagers Is Telling the American Church, New York, NY: Oxford University Press, 
2010).  

 
“Still others have pointed to new and ominous signs of fragile young adult 
Christian faith. Most recently, David Kinnaman’s You Lost Me* and Fuller 
Theological Seminary’s Sticky Faith** have added to the discussion.”  
*David Kinnaman, You Lost Me: Why Young Christians Are Leaving the Church and Rethinking 
Faith, Grand Rapids, MI: Baker, 2011). 
**Kara E. Powell and Chap Clark, Sticky Faith: Everyday Ideas To Build Lasting Faith Into Your 

Kids,Grand Rapids, MI: Zondervan, 2011). 
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“What about Canada? Do Canadian high school graduates struggle to 
remain committed to Jesus? Could the American phenomenon of spiritually 
disengaged youth be happening here? How many of our young adults have 
checked out of church – and will they ever return?” 
 
“Researcher and church practitioner David Sawler has zeroed in on the 
issue in Canada. Young adults shared their stories of leaving their faith in 
Goodbye Generation (2009).” (David Sawler, Goodbye Generation: A Conversation About 

Why Youth and Young Adults Leave the Church, Winnipeg: Ponder Publishing, 2009).  
 
“Sawler continues to address the issue while shepherding an East Coast 
church plant.”  
 
“Reginald Bibby, Canada’s leading sociological authority on religion, 
documents ongoing spiritual restlessness in both the culture and churches. 
Among young Canadians he especially notes openness to writes of 
passages, and consistently advocates for Catholic and Protestant  
churches to take millennial ministry seriously.” 
 
“To this growing body of Canadian research and very important dialogue 
we contribute this Hemorrhaging Faith: Why and When Canadian Young 
Adults are Leaving, Staying and Returning to Church.” 
 
“Our research was commissioned by the EFC Youth and Young Adult 
Ministry Roundtable. This network of seasoned youth workers has 334 
years of collective youth ministry experience, which was put to the 
service of researchers Rick Hiemstra of The Evangelical Fellowship of 
Canada (EFC) and James Penner of James Penner and Associates to 
ensure a thoroughly thought-through research design that kept practical 
outcomes paramount. Hence this document is created with Protestant and 
Catholic lay church men and women and their clergy in mind.” 
 
“Our research asks – and begins to answer – two fundamental questions:” 
 
1. “To what degree do young adults in Canada today stick with or drop 

their Protestant or Catholic faith?” 
2. “What keeps them in the faith, and what helps to usher them out?” 
 
“The decline is particularly evident for Catholic and Mainline traditions.  By 
young adulthood only 1 in 10 respondents raised in Catholic and Mainline 
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traditions reported attending religious services at least weekly – compared 
to 4 in 10 raised in Evangelical traditions.” 
 
“‘They’ve attempted to participate in church but it failed to meet their needs, 
thus making it ‘pointless’ and ‘not worth their effort.’” 
 
“To understand the emerging generation, we have to put aside our desire 
for straightforward answers and learn to be comfortable with the complex 
and even contradictory nature of young adults.  There is nothing simple 
about them. We must try to hear the message behind what they are 
saying.” 
 
“Here’s what we found.  The factors that drive church involvement and the 
barriers against church involvement fit within four themes, each of which 
will be explored in turn in the chapters that follow:” 

 “Parents” 

 Experience of God” 

 “Community” 

 “Teaching and beliefs” 
 
 Parents 
“The faith commitment of parents strongly influences the faith and church 
participation of their children – even into their adult years. Faith is ‘sticky.’”  
 
“Our study confirms that emerging adults raised by parents who attend 
church regularly, pray regularly and read their Bible regularly are far more 
likely to attend church faithfully as adults than their peers with parents who 
do not engage in these spiritual practices on a regular or semi-regular 
basis.” (Kara E. Powell and Chap Clark, Sticky Faith: Everyday Ideas To Build Lasting Faith 

Into Your Kids,Grand Rapids, MI: Zondervan, 2011). 
 
“This suggests that to a large extent, faith is passed on from one 
generation to the next. Whatever parents do, their children are likely to do 
also. Parents have an integral role to play when it comes to modeling and 
teaching religion.  (This is supported by a large body of research having to do with religious 

retention. See, for example, Christian Smith, Soul Searching: The Religious and Spiritual Lives 
of American Teenagers (New York, NY: Oxford Press, 2005); Christian Smith and David 
Sikkink, “Social Predictors of Retention in and Switching from the Religious Faith of Family of 
Origin,” Review of Religious Research 45.2 (2003): 188–206; Scott Myers, “An Interactive 
Model of Religiosity Inheritance: The Importance of Family Context,” American Sociological 
Review 61 (1996): 858–866.) 
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“Key Viewpoints of Young Adults:” 

 “My parents speak openly about their faith and invite dialogue.” 

 “My parents include us in faith practices.” 

 
“‘Our faith had to be our own, like it was never ‘We are Christian, so you 
are going to be a Christian,’ but we are Christian and are going to show it 
by how we live.’ Gary”  

 
 
 
 
 
“By contrast, parental spiritual disengagement takes on a variety of 
appearances. For example, one parent, but not the other, may participate 
in faith and church; parents may believe in God and even engage in private 
faith practices but not attend church; or parents may attending church but 
not participate in faith practices throughout the week. Here’s how a number 
of church-leavers described the lack of modeling in their homes:” 
 

“‘The whole like living God, going to church kind of thing is just usually me 
and my mom, and my dad stays home.’ Colleen” 
 
“‘Not really much, umm, [my dad] sometimes would come with us on 
Christmas, sometimes not, but definitely not every week. We wouldn’t 
really, yeah, wasn’t really a big part of his life at all.’ Bill” 

 
“By instructing, we mean instances where parents explicitly pass on their 
faith. This typically doesn’t take the form of a sit-down talk (which many 
young adults would describe as a lecture); the most effective faith 
instruction often takes place organically, through a culture of gospel-
centred living in the home. The gospel is applied to all areas of life 
throughout the day, parents are willing to answer children’s faith questions, 
and children are invited to participate in faith practices alongside adults. 
Here’s what a number of young adults have to say about the way they were 
instructed in faith:” 
 

“‘Especially my dad has always been someone who speaks very openly 
about his faith and enjoys having conversations with pretty much anyone, 
and especially his children … He’s someone who I always felt comfortable 
going to when I wanted to have a conversation or raise an issue or had a 
question, and he was always good about just being willing to discuss it 
with me, and being willing to take a deeper look at Scripture if it was 
needed.’ Randi” 

 

“Key Viewpoints of Young Adults:” 

 “My parents model a love for church, prayer and Scripture.” 

 “My parents are changed by their time with God.” 
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“Key Viewpoints of Young Adults:” 

 “God comforts my family in difficult times.” 

 “God heals people.” 

 “God provides for my family and Me.” 

 “God guides me.” 

 “God cares about little things.” 

“Key Viewpoints of Young Adults:” 

 “Unanswered prayers mean that God doesn’t care about people.” 

 “Unanswered prayers mean that God doesn’t care about me.” 

 “Unanswered prayers mean that God doesn’t exist.” 

“Young people benefit from parents who are intentional about passing on 
their faith to their children. Children don’t want to be preached at, but they 
enjoy opportunities to engage in faith-centered dialogue, the chance to ask 
questions, and being included in the practices of their parents. Even if they 
do not participate in everything, they usually benefit from the invitation. 
When parents don’t practice their faith regularly, on the other hand, or 
appear to be just going through the motions, their children’s faith life 
generally suffers.” 
 
“Sometimes another older Christian taking an interest in a young adult 
assumes a quasi-parental role while to Catholics, the priest is a father 
figure. Parents and parental figures have a crucial role to play in passing on 
their faith to their natural or spiritual children.” 
 
Experience of God 
“Today’s emerging adults tend to want the real deal – immediately! Having 
grown up with interactive technology and fast-food culture, they often find it 
difficult to accept a belief without tangible evidence. They want to see it, 
hear it, smell it, touch it, or taste it, not because they necessarily trust 
empirical evidence, but because they trust themselves.”   
 
“Members of today’s emerging generation want to experience God in a very 
tangible and personally meaningful way. Many want God to answer their 
prayers in their way and according to their timing. They want to hear him, 
be touched by him and see him – or at least evidence of him.” 
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“Key Viewpoints of Young Adults:” 

 “God speaks directly to me.” 

 “God heals my heart.” 

 “God reveals himself in nature.” 

 “God is seen in people.” 

 “God is felt during worship.” 

 “God is experienced in emotion.” 

 “God is found in serving others.” 

 “God demonstrated himself by giving me guidance.” 

 “God shows himself in the midst of hardship.” 

 
“During our face-to-face interviews many young adults told us of walking 
away from church and faith after the death of a loved one, parental divorce, 
loss of employment, failure in school, unplanned pregnancy, or any of 
numerous other life trials. These respondents shared that they prayed for 
help, comfort, relief, healing, or provision, but they felt that God did not 
come through for them.” 
 
“Can I feel God’s presence?” 
 
“Nearly all the young adults who have continued to attend church say 
they’ve experienced God’s love for them personally. They’ve felt him. Even 
though many of those we talked to said it was difficult to describe God’s 
presence, they did their best to convey their experiences to us.” 
 

“‘And for the first time ever I really felt like God was speaking to me … and 
I prayed to him and I think for the first time finally accepted what he had 
done for me. So finally I received his forgiveness, instead of like, begging 
for it.’ Jeremy” 

 
“Churches teach that God reveals himself in many different ways.  
Empirically, personal encounters with him are associated with greater 
church commitment. God’s presence is validated for many young adults 
through answered prayers.” 
 
“Others say they are disappointed because they haven’t been ‘touched’ by 
God. They want to feel him. The witness of the church and Scripture 
doesn’t satisfy this need. They express a desire to experience God through 
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“Key Viewpoints of Young Adults:” 

 “I’ve never experienced anything spiritual.” 

 “I’ve never connected with God.” 

 “I haven’t felt God, just emotion.” 

 “I pursued God by doing the right things and came up empty-handed.” 

their senses and on their own terms. Interestingly, most of the people we 
interviewed weren’t able to nail down what it means to feel God. Many were 
able to offer suggestions, however. One young adult said that he was 
looking for ‘a real presence, like a spiritual presence.’ Another explained 
that feeling God meant she would experience ‘a real presence and that, 
you know, Jesus was in [her] heart, and the Holy Spirit was there.’ Another 
young adult confessed that her expectations were hard to explain but she 
would just know when it happened.” 
  
“Despite being unable to explain what God’s presence feels like, many 
young adults seem to be certain of what it means to experience his 
absence. In fact, so much so that they’re willing to walk away from faith 
when they feel God has not made himself visible or they have not been 
able to feel him.” 
 

“‘We can get that out of the way right now. Nothing spiritual happened in 
my childhood – ever.’ Carl” 
 
“‘I don’t know. I’ve never felt anything. No connection.’ Arlen” 

 
“Many young adults have been taught they will encounter God when they 
engage in particular practices. They are trying but often come away 
disheartened.” 
 
“The emerging generation tends to see God in answered prayers and 
concrete encounters – that is, in experience. When young adults do not 
experience the answers to prayer that they are looking for or do not feel 
they have experienced God, they are left feeling disappointed and may say 
they have been failed by God. For many, the level of disappointment they 
experience is enough to persuade them to leave church and faith.” 
 
Community 
“The emerging generation is fiercely independent and self-reliant.” 
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“When we talk about the function of community, we are talking about the 
role it plays in people’s lives. Young adults were clear about what draws 
them in.” 
 
“Dynamic community means” 

 “Growth in Christ” 

 “Helping in the midst of hardship” 

 “Leading people through emotional healing” 

 “Equipping people to function in their talents” 

 “Making a difference in the community” 
 
“Growth in Christ” 
“If young adults are going to church, they expect to grow in their 
relationship with Christ. It’s tempting to think that this is the job of the pastor 
and accomplished mostly through preaching, but it’s not. The entire 
congregation has a role to play. In fact, the vast majority of those we 
interviewed reported that relationship with people in the congregation was 
far more instrumental to their spiritual growth than the sermons. When it 
comes to growing in Christ, mentorship is key.” 
 

“‘I entered into a deeper place, or relationship with Jesus because I 
experienced fellowship, I was in Bible studies, my prayer life increased … 
And then whenever I wanted to I could see a spiritual director for 
confession … I go to church on Sundays so that I can receive Christ in 
body, right? – through communion. And that’s the thing that I value the 
most because, although sometimes I don’t feel the transformation I know 
it’s taking place. Like I know through that I have Christ within me.’ June” 
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“Key Viewpoints of Young Adults:” 

 “Fellowship with other Christians helps me grow in Christ.” 

 “Studying the Bible with others helps me grow in Christ.” 

 “Spiritual direction helps me grow in Christ.” 

 “Receiving communion helps me grow in Christ.” 

 “Being mentored by a member of my congregation helps me grow in 
Christ.” 

“Good preaching and formal church practices are helpful when it comes to 
spiritual growth, but the key is found in relationship. Young adults who want 
to grow in their understanding of and reliance on Christ are typically not 
interested in a list of tasks or disciplines. They need people to walk 
alongside them for the sake of faith development. This often takes place 
through small group interactions and mentorship.” 
 
“Helping in the Midst of Hardship” 
“Many young adults report that the church is meant to be a place where 
people can go to find help when hardship hits. It is a place where people 
run to find care, comfort and stability in the midst of difficult circumstances. 
When the church responds with open arms and affectionate care, people’s 
lives are changed. People’s faith grows and their desire to attend and be 
part of a local congregation increases.” 
 

“‘The pastor realized my mother was a single mother and he came 
alongside and encouraged us…there were two pastors that would be there 
for us. It was amazing.’ Edna” 
 
“‘I was bipolar … The priest was following me. He helped me a lot to focus 
on what I’m doing and he helped me to stay in school and finish my 
diploma.’ Samuel” 
 
“‘I got so depressed. I couldn't do anything. I couldn't work. I couldn't leave 
the house. It was awful…My friend invited me to church… So I started 
crying because I realized that I hadn't been with God for like 6 years… My 
friend is like, you should go to confession… I came out of it and I had so 
much fire and I had so much fun and laughed. I hadn't laughed like that in 
months.’ Merlynn” 
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“Key Viewpoints of Young Adults:” 

 “The church offered support and encouragement.” 

 “The church helped me stay in school and finish my diploma.” 

 “The church walked me through confession.” 

 “The church offered hope and kept me going.” 

 “The church acted as a sounding board and helped me sort through 
my feelings.” 

 “The church was Jesus to me.” 

“Key Viewpoints of Young Adults:” 

 “The church helped me heal by speaking words of truth, restoration 
and healing over me” 

 “The church helped me heal by gently pointing out my sin and helping 
me understand its root causes.” 

 “The church help me heal by providing a safe place where I could be 
honest about my pain and experience God.” 

“Emerging adulthood is a tumultuous time in people’s lives. There is often a 
need for increased help and support from pastors and lay people. When 
the church comes through by offering tangible assistance, young people 
are encouraged and drawn in.” 
 
“Leading People Through Emotional Healing” 
“Many of the young adults we talked to have been walked through 
emotional healing by a church. Their lives have been radically changed.” 
 

“‘In the midst of the brokenness and the things that were happening, God 
put people into my life to speak words of truth, and restoration, and 
healing.’ Jasmine” 
 
“‘Um … well my home life wasn’t very good. My parents fought all the 
time…I was a very sad girl…To be honest, I became promiscuous – I was 
looking for love…so then I started drinking and I just lived a life that was 
completely opposite of what the church expected, and thankfully at that 
point I had people in my life that [pointed it out] and I was thankful to meet 
some counsellors that were really effective and…I was able to turn my life 
around.’ Allana” 
 
“‘So I started working through counselling at that point, I started working 
through my abuse…the counselling I received in those two years, like, they 
healed huge gaping wounds in my heart. They didn't make me straight, but 
they healed huge gaping wounds in my heart and gave me the capacity to 
begin working in other areas of my life and began to heal this picture of 
God where I thought God was up there always angry at me and I began to 
be able to see that God could love me even if I was gay…What an earth-
shattering transformational understanding that came the day I could 
believe that God didn't hate me.’ Barry” 
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“Members of the emerging generation are looking to belong to a church 
where they can experience God in the areas of their deepest pain. They 
aren’t necessarily looking for pat answers to their problems. In essence, 
they want to encounter Christ himself through the Bride of Christ, which is 
the church.” 
 
“Equipping People to Function in Their Talents” 
“Twentysomethings aren’t looking to be pampered. They’re looking to 
contribute significantly to the world around them – to be part of something 
bigger than themselves. They are drawn to churches that provide them with 
opportunities to function and grow in their gifts and abilities.” 
 

“‘I think they really formed me as a leader. I got lots of chances to lead. I 
still love working with kids and I think that’s something that came from that 
time.’ Marion” 
 
“‘As a leader it was fantastic – we got to plan it. We had a lot of free rein, 
which I think was the best part. Like we always had someone supervising… 
So really the opportunity to be creative, and stretch your own self in terms 
of leadership.’ Sid” 
 
“‘I was involved in the youth group and helped teach Sunday school. I 
helped do worship, I helped run junior youth sometimes; I did drama skits 
in front of the church… I loved being plugged in in our church because it 
was a family and it was a way of being involved in that family of Christ.’ 
Martin” 
 
“‘When [my youth pastor] would go on trips to speak he would take one of 
us…And he gave me the night that we did at McMahon Stadium, so I got to 
speak at McMahon Stadium in front of all these kids. That left quite an 
impression on me – a 17-year-old kid – that he would give me that 
opportunity.’ Roy” 
 
“‘I was 22 years old, and basically by this point my pastor saw something 
in me and they wanted to draw it out…and just really started building into 
me and calling out qualities that he saw, and then giving me areas where I 
could be released in those gifts and talents. And so I began to thrive 
because I was given a space where I could use the gifts and abilities that I 
had.’ Randi” 
 
“‘I was growing my skills as a musician, and churches are very forgiving 
crowds to play in front of and they were always really complimentary and 
really enthusiastic about me.’ Alvin” 
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“Key Viewpoints of Young Adults:” 

 “It’s important to me to be given an opportunity to lead.” 

 “I need both guidance and autonomy.” 

 “I need the freedom to be creative.” 

 “I welcome being challenged by church.” 

 “I need to be given a choice of serving in different ways.” 

 “I need to be encouraged by church leaders.” 

 “I need support from the congregation.” 

“Key Viewpoints of Young Adults:” 

 “I was given a place to serve, but my voice and creativity were 
ignored.” 

 “There was so much pressure to do it properly that joy was replaced 
with guilt.” 

 “They asked me to speak, but they didn’t listen.” 

 

“Thoughtful, prayerful encouragement can help them flourish.” 
 
“Members of the emerging generation want to be part of something bigger 
than themselves. They want to know that their gifts and talents are valuable 
and appreciated and can be used to advance an organization or 
movement. Whether it’s serving locally or abroad, they want to be agents of 
change.” 
 
“Unfortunately, not all churches believe in equipping and releasing young 
people to serve in their areas of gifting and talent. Some congregations 
ignore the voice of their young and neglect to give them a meaningful role 
to play in the life of the church. Others give young people a chance but 
quash their creativity by keeping too tight a rein on them. We interviewed a 
number of young adults who were ‘turned off’ by experiences like these.” 
 

“‘I put myself out there, and I had new ideas, and shared them. But nothing 
was being received, or, um, accepted. It wasn’t that they said, no, you can’t 
do that, it was just that nothing ever really happened with my ideas. 
Nobody gave me a job. I became a youth leader but, but I wasn’t allowed to 
put in my creativity or my experience.’ Sydney” 
 
“‘Eventually it was just so much pressure to do it properly, and it wasn’t 
from my peers at all, it was more from the adults. And if they didn’t like the 
way you led worship they let you know, so it was really discouraging a lot 
of the time. And there was a lot of guilt associated with it, because you 
were in that position and you couldn’t provide what the congregation 
wanted, or whatever it was.’ Carol” 
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“Some young adults feel their talents and abilities are ignored altogether. 
Others are given an opportunity to serve, but when their involvement is 
critiqued, they lose the joy they once found in serving. Others still feel their 
voices are muffled by the aged who are unwilling to consider the 
perspective of the up-and coming adults in their church. All in all, many of 
these young people would say that church leaders and congregants don’t 
care about them or at least care more about ‘pulling off’ a program than the 
young people giving their time and energy to it.” 
 
“Making a Difference in the Community” 
“The emerging generation is passionate about social justice and caring for 
the people around them. Its members want to contribute significantly to the 
function and life of their congregations, but they also want to participate 
with their churches to contribute to the community at large. They are 
attracted to churches that care for their local communities and the world 
abroad. Listen in as a number of young adults share passionately about the 
opportunities they had to participate alongside their churches to make a 
difference in the world:” 
 

“‘Helping people and stuff I really liked that…We went on mission trips to 
the States and painted people’s houses and at one point we went to a 
ghetto…Helping people is always a good thing and always makes you feel 
good.’ Marly” 
 
“‘We did a mission trip to the Dominican and we did a Bible study school 
and helped homeless people – we brought food, so that was actually a very 
uplifting and life-changing experience you know coming out of your 
comfort zone and being able to help people on the other side of the fence.’ 
Tom” 
 
“‘On Saturday we also go out and do volunteering. We’ll do like a bottle 
drive to help like sponsor a child or something like that, or we will go help 
at the soup kitchen, or like something less big like that, like we’ll just go 
help a couple that’s stressed and needs a date because they have so many 
children. We’ll do stuff like that, so we’ll go clean their house.’ Devon” 
 
“‘We did things like street ministry…we would take our skateboards and go 
downtown and hand out food to the homeless, and give roses to the 
prostitutes on Valentine’s Day…We wanted it to be hands-on and tangible, 
we weren’t satisfied just sitting.’ Sandy” 
 
“‘I love how our church is active and involved in the community. Even to 
the point where we’re well-respected in the community, and people even, 
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“Key Viewpoints of Young Adults:” 

 “Helping people is always good and it’s enjoyable.” 

 “Local and overseas service projects are both important.” 

 “Serving others helps them, but it also helps build relationships with 
others in the church.” 

 “Faith needs to be applied in a way that is tangible and hands-on. 
People should serve others.” 

 “It’s essential to be an outward-focused church.” 

“Key Viewpoints of Young Adults:” 

 “Church is full of people that talk a lot but actually do very little.” 

when they find out that we’re with the Salvation Army church in town, when 
they’re about to close the door, they’ll open it to us. So I just love the idea 

that we’re not an inward-focused church, but that we’re involved in our 
community.’ Roy” 

 
“Many young adults get excited about serving. It makes their faith tangible 
and brings them joy. They want to be empowered and released to serve 
the broken people around them. But they don’t want to go alone. They want 
to know they have the backing of their congregations. They want to serve 
as a team.” 
 
“Yet young adults expressed impatience when people in church failed to 
follow through. From church leavers we heard sentiments such as these:” 
 

“‘I just saw so much talk and so many sermons about the good we should 
do, but yet I didn’t see a whole lot of action from the church. Like, if you 
would go to a conference or to church, they would talk about all these 
things that we should do, but you never – you just go home and nothing 
would happen.’ Roy” 
 
“‘I felt it was somewhat hypocritical…like being in church and saying these 
things and then not acting, not acting in Christian ways.’ Marly” 

 
“Ethos” 
“The ethos or feel of a church is one of the things young adults care about 
most. One person put it this way: ‘You can have the best preacher and the 
best sermons and stuff, but if people don’t feel welcome, I mean, it’s not a 
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“Key Viewpoints of Young Adults:” 

 “I really benefit from the life investment of the older generation.” 

 “Church wouldn’t be the same without the encouragement of the older 
generation.” 

 “The prayers of the older generation for me are invaluable.” 

 “The genuine interest the older generation takes in me is crucial.” 

very good church; there’s a lot of stuff to work on.’ Emerging adults have an 
affinity to churches that show:” 

 “Cross-generational support” 

 “Authenticity” 

 “Inclusivity” 
 
”Cross-Generational Support” 
“Many young adults are drawn to churches where they can easily engage 
in cross-generational relationships. It’s not difficult to understand why when 
we consider the fact that many young people come from broken families, 
are often far away from home, and find themselves having to navigate 
through life with a new level of responsibility. Even though they long for 
independence, they also crave the warm affection, listening ears and wise 
words of the people that have gone before them.” 
 
“Some of those we interviewed spoke very positively of their interactions 
with the older adults in their congregations. They want to glean from their 
wisdom, benefit from their encouragement, be blessed by their prayers, 
and be challenged by their words of accountability. Here’s a sample of what 
they had to say:” 
 

“‘One thing I really liked about the church, there was the older people too, 
because they are really encouraging and invested in our lives, which is 
really good.’ Marion” 
 
“‘Some of those ladies in that back row…pray for me every single day… 
there's a genuine investment. The two old ladies that ran the church library 
that I would go hang out with every Sunday and who would always ask how 
I was doing just loved me like a grandson.’ Barry” 

“Many young adults are attracted to congregations composed of young and 
old alike. Young adults crave the wisdom that comes from the life 
experiences of the older generation, as well as their seasoned prayers and 
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their meaningful words of encouragement. There can be something very 
pure and unselfish when they show physical affection or interest in a young 
person’s life.” 
 
“Authenticity” 
“Based on our interview feedback, we could say that young adults want to 
belong to a church community that is kind, friendly or welcoming, but the 
truth is, if congregations engage in these practices but they are done for 
the sake of show, instead of authentically, they do more harm than good. 
Young adults call this hypocrisy. For this reason, we’ve decided to clump 
qualities like kindness, friendliness, and hospitality under the banner of 
authenticity.” 
 
“For many young adults, to be authentic means to be real or genuine – true 
to one’s self. To be authentic means that one is not hypocritical or fake – 
one’s character is consistent at all times. Young adults are in search of a 
church composed (mostly!) of members that are honest and sincere. While 
authenticity is usually seen as a good, it should be emphasized it is a good 
because of the identity between the inner self and outer actions. It is more 
the faithful reflection of the inner self in outer action that is seen as good 
rather than the content of the self or the outer action. In the more positive 
embrace of authenticity, young adults are not interested in show. In short, 
they want ministers and church members to practice what they preach. In a 
more negative embrace of the idea of authenticity, young adults may prize 
faithfulness to themselves and their actions above all else, resulting in a 
kind of idolatry of self. Positive authenticity then eschews showiness and 
falsehood. Negative authenticity then maintains a faithfulness between the 
inner self and outward actions without the inner self necessarily being 
guided or restrained by anything like Scripture, tradition or loyalty to family.” 
 
“Here is how the emerging generation describes authentic churches:” 
 

“‘They actually practice their faith and I mean, they're pretty real…You feel 
welcomed by those people.’ Merlynn” 
 
“‘I felt received and accepted, and he really wanted to make sure that I felt 
as though I had a home with this youth group and with him, and he made 
sure that I knew he was willing to put himself out there and sacrifice his 
time and money and whatever so that I felt appreciated.’ Don” 
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“Key Viewpoints of Young Adults:” 

 “People in church should actually practice their faith.” 

 “People in church should be willing to sacrifice for the sake of another.” 

 “People in church should want to know one another.” 

 “People in church should sincerely care for each other.” 

 “People in church should be genuinely welcoming and hospitable.” 

 “People in church should be warm and supportive.” 

 “People in church should be safe.” 

“Key Viewpoints of Young Adults:” 

 “Church is full of two-faced people that act ‘Christian’ on Sundays but 
live totally different lives the rest of the week.” 

 

“‘There was a homely feeling. Everyone got to know everyone. It just 
seemed like one of the more friendly churches, especially when you’re 
new.’ John” 
 
“‘People talk to each other not because they had to on a Sunday morning, 
but because they were genuinely interested in each other – a pretty 
positive, healthy community.’ Sid” 

 

“Young adults in our survey expressed irritation with people they perceive 
as superficial, those for whom an ‘all put together’ appearance to the public 
conceals inner chaos.” 
 

‘I’m glad to get rid of having to put on a show for people on Sunday 
morning…you know, who’s wearing what, are they singing with everybody 
else, or did they go forward during the altar call after the service…So, I was 
glad to get rid of what I felt was superficial bulls__t. Quite frankly, that’s 
what I called it then.’ Sydney” 

 
“In short, young adults are tired of church members professing to believe in 
something they do not or pretending to be something they are not. They 
understand it’s impossible to live perfect lives; they just want people to be 
real.” 
 
“Today’s young adults are calling the church to a high level of integrity and 
transparency. They are unimpressed by facades and showiness. They 
want to see the raw, unpolished side of people and they want that side of 
people to be welcoming and safe. In essence, they are calling the church to 
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“Key Viewpoints of Young Adults:” 

 “Church should welcome new people, even non-Christians, and make 
them feel comfortable.” 

 “Church should invite new people into the centre of community.” 

 “Church should let people be themselves without judgment.” 

 “Church should accept people where they’re at.” 

 “Church should be home to all people regardless of their background 
or vocation.” 

 

practice what it preaches. They want to be part of an authentic faith 
community.” 
 
“Inclusivity” 
“Canada’s young adults have grown up in a world directed by pluralism and 
even relativism. They have been taught to include everyone and tolerate all 
beliefs. To many of them, acceptance and inclusion are top priorities, so 
they want to belong to a church that thinks the same way.” 
 
“To the emerging generation, being an inclusive faith community means 
offering a place of belonging to all people regardless of age, ethnicity, 
gender, socio-economic status, education, etc. It also means offering a 
variety of church initiatives that cater to the needs of each life stage. For 
example, it’s important for churches to offer youth and young adult 
programs. Inclusive church practices send the message that all people are 
valued and cared for. Here’s what a number of young adults have to say:” 
 

“‘Ideally someone who doesn’t know Christ should be able to go to a 
church and feel welcome anyways, you know. And I feel like that would 
happen in my church, I feel that, you know, people would get to 
know them and make them feel welcome.’ Bill” 
 
“‘People are very friendly and very inviting to new members.. The church 
family is very inviting and they invite new people in on a regular basis. A lot 
of people come for the first time, end up becoming permanent members.’ 
Wayne” 
 
“‘We were able to be ourselves 100% without being judged in any way.’ 
Renita” 
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“Many young adults are drawn to churches that hold out open arms to all 
people, regardless of age, life stage, ethnicity, history, or lifestyle. They are 
concerned for themselves, but also for others. If they are well received by 
the church but there is a possibility that their friends will be judged or 
denied acceptance and inclusion, they are turned off. They are looking for a 
church that will readily accept and offer a place of belonging to all people.” 
 
“Sadly, of course, not all will feel genuinely welcomed. When Hennie was 
asked about her reason for staying away from church, she stated, ‘I just 
don’t trust. I don’t trust that I’m going to be valued, or cared for.’” 
 
“Young people yearn for a church that helps people grow in Christ, helps 
people in times of need, leads people through healing, equips people to 
walk in their gifts and makes a difference in the community. When it comes 
to the ethos of the church, young people long to be part of a faith 
community that is multi-generational, authentic and inclusive.” 
 
“Judgmentalism” 
“Among many of today’s young adults, tolerance is fundamental, equality is 
essential and acceptance is aspired for. It’s no wonder that the emerging 
generation is turned off by people they perceive as judgmental.” 
 
“To be judgmental is to call attention to a wrongdoing in someone else’s life 
in a harshly critical or condemning way. Judgmental people may go so far 
as to state the punishment that people deserve for their error.” 
 
“Many of the young adults we talked to were turned off by judgment toward 
those within the church as well as judgment toward those outside the 
church.” 
 
“Judging Those Within” 
“Many Christians classify their judgments as accountability. They argue that 
we need to keep one another accountable within the church body. They are 
right in saying that there is a need for accountability in the church, but the 
young adults we interviewed believe accountability should be birthed out of 
a place of deep love and viewing others as Christ views them. A Christian 
may act judgmentally by criticizing out of a wrong motive or at the wrong 
time or out of a mistaken view of the person they are confronting. Often 
their aim is to degrade, not to restore.” 
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“Key Viewpoints of Young Adults:” 

 “Church is full of judgmental people that lash out at me for doing the 
same things they do.” 

 “Church is full of judgmental people that condemn me for my 
mistakes.” 

 “Church is full of judgmental people just waiting for the next person to 
screw up publicly.” 

 “Church is full of judgmental people that tell me I’m going to hell.” 
 

“Key Viewpoints of Young Adults:” 

 “Church is full of judgmental people that look down their noses at non-
churchgoers that are open about their problems.” 

 “Church is full of judgmental people that chastise gays.” 

 “Church is full of judgmental people that make a big deal about the 
problems of those outside the church but ignore their own.” 

 
 
 

“‘[I] dropped out because the people were annoying and judging – they 
would drink but then go to church and pretend they were perfect. But they 
would judge me for drinking and smoking or whatever…I was willing to 
admit to drinking and they judged me. Honesty was discouraged.’ Stella” 
 
“‘I didn’t really want to deal with the questions and the stares and that type 
of thing, and the judgment which I knew that was coming…I wanted to 
avoid, so I completely stopped going to church once I found out I was 
pregnant, once I started showing.’ Lila” 

 

“Judging Those Outside” 
“In addition to being irritated by churchgoers that judge other congregants, 
young adults are also perturbed by Christians that judge people outside the 
Christian faith.  Many members of the emerging generation are committed 
to treating everyone equally and accepting all people no matter what.” 

 
“The stories of those we interviewed reveal the level of damage that can 
occur when church members are experienced as judgmental. There can be 
a huge impact on the emerging generation’s commitment to church and 
faith engagement. The aftermath ranges from people acquiring a sense of 
distrust, to giving up on the church, to ruling out the very existence of God. 
Emerging adults are looking to be part of a congregation that will accept 
people as they are and love them relentlessly.” 



Millennial Portfolio   123 

“Key Viewpoints of Young Adults:” 

 “The church doesn’t offer me a place.” 

 “The church is selective.” 

 “The church doesn’t give me a voice.” 

 “The church makes me feel like an outcast.” 

 “The church excludes those that don’t fit the family formula.” 

 “The church neglects to care for those that are single.” 

 “The church segregates people unnecessarily.” 
 
 
 

 
“Exclusivity” 
“The church teaches that God created people with an innate yearning and 
need to belong. People want to be desired, pursued, valued and 
celebrated. They want to know that they are missed in their absence and 
appreciated in their presence. In short, they want to know there’s a place 
for them.” 
 
“Unfortunately, this longing isn’t always met by the church. In fact, many of 
the young adults we talked to shared that they felt excluded in one capacity 
or another. Some felt excluded by church members, but most felt 
overlooked by the way church programs were structured or run. Here’s 
what a number of those we interviewed had to say:” 
 

“‘I just felt like I had no place there, really.’  Lois” 
 
“‘After that the few things of youth group I went to I just found that it was 
selective and they didn’t involve people as much and I think that’s what 
turned me off and gave me a negative point of view towards youth group.’ 
Anna” 
 
“‘They stopped focusing on building relationships with the youth. I found 
like, the adults focused on what their needs were and pushed us aside and 
as we were getting older the church seemed to stay the same…They 
haven’t adapted to the young people of this generation, of this era. They 
haven’t adapted and so we got left behind.’ Lila” 

“Young adults are ‘turned off’ of church by people, programs and practices 
that notice and account for certain individuals to the exclusion of others. In 
fact, young adults are so committed to the values of inclusion and 
acceptance that they don’t just get annoyed for their own sakes. 
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Sometimes their ‘beef’ with exclusive church members and practices is 
motivated by empathy for others.” 
 
“Failure” 
“Many young adults leave church or faith because they feel they’re 
consistently failing. Some report that they’re failing God. Others simply 
can’t live up to the expectations of other church members. For some, the 
feeling of failure becomes so intense that the only seemingly plausible 
solution appears to be abandoning church or Christianity.” 
 
“Is God Disappointed in Me?” 
“The emerging generation doesn’t want to fail God. In fact, they’d rather 
walk away from church and faith altogether than feel as if they’re not 
meeting God’s expectations – or at least, what they understand to be his 
expectations. We’ve picked four key people to share their experiences.” 
 
“Jasmine was taught that to be a good Christian she needed to read her 
Bible, pray and be happy. When she started to struggle with feelings of 
depression she began to think that God was displeased with her.” 
 

“‘I felt discouraged and all alone and just unable to line up to God’s 
standards.’ Jasmine” 
 

“While studying the Bible story of Daniel in the lion’s den, Barry learned 
from his Sunday School teacher that God protects those he loves. Barry 
concluded that the opposite must also be true: God punishes those he 
hates. Since Barry’s life was characterized by painful ridicule from peers 
and adult church members, he reasoned that God hated him and he was 
being punished.” 
 

“‘In some ways it would have been comforting to believe that God didn’t 
exist because believing that God did exist and hated me was such a worse 
alternative, but that’s where I ended up. So when I was in grade 8 I told God 
to f___ off and get out of my life…and it wasn’t actually that I didn’t care 
about God and didn’t wanna belong, but it deadens the pain in my own 
heart of the profound rejection from God that I had.’ Barry” 
 

“Sylvia had been sleeping with her boyfriend for a number of years before 
feeling convicted. She didn’t want to stop having sex but she felt she was 
failing God. Guilt overwhelmed her. To solve the problem, she discounted 
the existence of God.” 
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“Key Viewpoints of Young Adults:” 

 “I wasn’t able to live up to God’s standards.” 

 “I was punished and rejected by God because he hated me.” 

 “I couldn’t meet God’s expectations so I dismissed his existence.” 

 “I kept setting a standard for devotions but couldn’t live up to it.” 
 
 
 

“Key Viewpoints of Young Adults:” 

 “I felt guilty every time I made a mistake.” 

 “I never felt good enough.” 

 “I couldn’t meet the demands made of me.” 
 
 
 

 
“‘And then because I was doing my own thing, like I had a boyfriend and I 
was sleeping with him, and uh, we were having sex, and even just knowing 
that that was wrong in God’s eyes, and you know, sort of making a 
decision that if God does exist I am not going to disobey him, so I’m just 
going to choose for him not to exist. It was easier for me to live with myself 
knowing that than it was living with myself and like, he does exist and he’s 
going to forgive me but I’m just going to treat him like a jerk and not do the 
right thing.’ Sylvia” 
 

“James was mentored by his youth leader to do devotions every day, which 
was an external rather than an internal motivation. Inevitably, James failed 
and became discouraged.” 
 

“‘You kinda lose track and then all of a sudden [your devotion to God] is 
just gone. And you realize, hey, I just failed myself. It’s just so frustrating. 
You keep setting up standards for yourself. And then I couldn’t keep the 
balance.’ James” 

 
“Are Other People Disappointed in Me?” 
“While many young adults leave the church under the pretense they have 
failed God, others leave because they feel they have failed people. They 
are being held to man-made standards they are incapable of meeting. They 
feel ashamed, guilty and even condemned when they are not able to 
please members of their congregations. For a time, many of these 
remarkable young people manage to hold up under the weight of 
expectations placed on them, expectations they find unreasonable, but 
eventually they become overwhelmed, discouraged and lifeless. They 
make a run for the door.” 
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“Many members of the emerging generation are tired of trying to live up to 
the expectations of people.  In an effort to live authentic, guilt-free and 
meaningful lives, they leave church.  Yet when church lives up its calling, it 
provides an unparalled community in which young adults can find spiritual 
growth, healing, and opportunities to serve God’s people.” 
 
Teaching and Beliefs 
 
“As mentioned earlier, sermons are less important to young adults than the 
sense of community in church, but they still have a significant impact on 
young adults’ commitment to church participation. Many in the emerging 
generation are looking for churches that don’t avoid tough topics, are willing 
to go deep, provide life applications and welcome questions.” 
 
“At the same time, many young adults choose to disengage from church at 
least partly because of Christian teachings and beliefs. To them, what is 
right and wrong is a matter of personal opinion. You have the freedom to 
pick and choose which beliefs you want to engage in, and which ones you 
want to rule out. In their eyes, for the church to require its members to 
abide by a specific set of beliefs is repressive.” 
 
“These young adults believe the church is an outdated institution with 
unrealistic expectations that can’t be met by the emerging generation. They 
say that the church is out of touch with what’s important in society and that 
its doctrines aren’t helpful. Here Canada’s young adults are most 
concerned about the church’s expectations against sex outside marriage, 
the church’s differentiation between male and female roles, and belief in 
ultimate truth.” 
 
“Method of delivery” 
“Many young adults are drawn to teaching that is readily applicable and 
challenging. They also want a chance to ask questions and wrestle with 
what they’re being taught.” 
 
“Application” 
“Young adults often want the time they put into listening to a sermon to 
yield memorable points they can take away. They want to be drawn into the 
message and shown how it pertains to their daily lives. They especially 
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“Key Viewpoints of Young Adults:” 

 “I want to be given the tools to apply the teaching to my life 
immediately.” 

 “I want to be reminded and shown how to live the gospel week-to-
week.” 

 “I want to learn how to apply the sermon to my life by listening to how it 
applies to others.” 

 
 
 

appreciate it when the pastor is willing to share stories from his or her own 
life to illustrate how the sermon applies.” 
 

“‘He preaches in a way that helps you today. You can leave that church… 
and adjust something in your life today.’ Tyson” 
 
“‘People have focused on how do we make this more engaging, how do we 
make this more real, how do we talk in ways that aren’t just going through 
the whatever but we’re actually speaking into people’s lives, how can we 
look at things that are affecting people directly.’ Sid” 
 
“‘It’s a reminder to live the gospel week-to-week again. Some churches 
don’t preach it as well as ours does.’ James” 

 

 
“It’s common for pastors to believe that making a sermon readily applicable 
requires them to ‘dumb down’ the content of their message. Today’s young 
people are saying this isn’t the case. They want both. They are drawn to 
churches that preach the Word and show them how to apply the text to 
their daily lives. They especially enjoy pastors who transparently apply the 
text to their own lives in front of the congregation.” 
 
“Opportunity to Ask Questions” 
“According to the majority of the young adults we interviewed, right and 
wrong are a matter of personal opinion. It makes sense, then, that it’s 
important for them to have the opportunity to ask questions. They want to 
wrestle with what’s taught to them and make a judgment for themselves. 
This is important both at home and in the church.” 
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“Key Viewpoints of Young Adults:” 

 “I’m in a life stage where I question everything.” 

 “I don’t just want to be preached at.  I want to be asked questions.” 

 “I need to ask questions in order to grasp what I really believe.” 

 “The opportunity to ask questions in a safe environment is intriguing.” 

 “Because God is infinite, my questions are endless.” 

 “Opportunity to ask questions of my pastor is helpful.” 
 
 
 

 
“Young adults are in a life stage where they have many questions. They 
are wrestling to make their faith their own. They often seek out as many 
opportunities as possible to ask their toughest questions and engage in 
dialogue. Many times, they’re not even looking to have all of their toughest 
questions answered on the spot. They simply want to know that their 
questions will be listened to and taken seriously. They want to know that if 
the person they’re asking doesn’t know the answer, they will look it up and 
get back to them.” 
 
“Content” 
“Contrary to the belief of some, many young adults crave sermons that 
keep the gospel at the centre and dig deep into theology. They are 
interested in learning about Jesus – his life, death, resurrection, and 
ascension – and all of the benefits that come from him. But that’s not all. 
They also want to engage in tough topics like sex and world religions.” 
 
“Depth” 
“Many emerging adults crave depth. They’re not interested in maintaining 
the status quo. They’d rather take the risk of being in over their heads than 
settle for comfort and become stagnant.” 
  
“The same is true when it comes to the content of sermons. Many young 
adults are frustrated by surface-level, feel-good teaching. They want to be 
afforded the opportunity to go deep and be challenged. Here’s what a 
number of young adults have to say:” 
 

“‘I think ultimately you need to be focused on Jesus. And the rest of the 
stuff, I mean, details, they’re okay, but I mean, ultimately you can’t be 
distracted from that, you know, that’s what it’s about…he’s kinda the point, 
you know, and all these other things can be ways of getting to know him, 
ways of learning through him, but you know, they are not important in and 
of themselves. So, you know, I guess anything that’s focusing on Jesus 
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“Key Viewpoints of Young Adults:” 

 “Church should make Jesus the centre of all sermons.” 

 Church should challenge us with Scripture.” 
 
 
 

has a real potential to challenge and encourage and support and just 
change lives.’ Bill” 
 
“‘They get wishy-washy…they’ll just give them this wishy-washy Jesus 
loves you rainbows sunshine puppy dogs glitter version of the gospel to 
win them over. But it’s not about winning people over for popularity points 
and brownie points with team Jesus…There’s no, sort of, challenge, there’s 
no stretching. There’s no real encouragement to do better. It’s just trying to 
make people feel all warm and fuzzy inside and hoping they’ll turn out for 
the best. But what happens when that warm and fuzziness wears out? 
’Cause it will. ’Cause it’s not real.’ Don” 

 

 
“Tough Topics” 
“Some topics, such as world religions, are challenging mostly because they 
require much time and effort to understand them well. For beliefs such as 
the teaching against sex outside marriage, the type of difficulty may be 
more of the emotions and the will than of the intellect. The young adults we 
talked to said they want to engage with both types of tough themes.” 
 

“‘We talked about Mormonism, in-depth study of Jehovah Witness, all this 
stuff that we had not had exposure to, so that was great, and in grade 12 
we did church history. He made it really relevant and interesting, these 
things, it wasn’t just surface level.’ Gary” 
 
“‘We went over to the pastor’s house… and we would talk and watch 
movies and some of the best information that I got was from those 
sessions and they gave me a stronger basis in my faith and factually what I 
believe. To argue, I guess … to be able to argue with someone the ‘Does 
God really exist’ sort of point.’ Suzanne” 
 
“‘As for sexuality, I don’t think there was enough teaching on it or 
anything. Basically it was chastity 100% and that’s it. You have no other 
choice… you’re not going to have sex before marriage, and that’s it…So 
really, you’re not educated about anything, or about your own sexuality as 
a person and stuff. I thinhk that’s a big part of your person, and we, as a 
teenager and stuff like that, definitely not enough teaching about that, at 
all.’ Marly” 
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“Key Viewpoints of Young Adults:” 

 “It’s important to prepare us to deal with competing religions and 
worldviews.” 

 “We need to teach on culturally relevant topics dealing with sex.  We 
need to be taught more than ‘Don’t have sex before marriage.’” 

 
 
 

 
“Many young adults aren’t afraid to address tough topics or be pressed with 
difficult questions. They look for churches whose teaching is engaging and 
challenging. They want pastors to speak about topics that aren’t normally 
talked about – even if they might be a little uncomfortable for some. Yet at 
the same time, many young people – sometimes even the same ones who 
readily assent to other Christian teachings – can experience difficulties with 
certain teachings that are deeply countercultural.” 
 
“Teachings perceived as unrealistic” 
“Emerging adulthood is often characterized by experimentation as people 
transition from one stage of life to another. They are finding their way (often 
with little help from parents or churches) and desire as many different 
experiences as possible. They may hook up, break up, plug in, drop out, 
cohabit and party hard. They may experiment with everything from living 
scenarios to sexual partners, from drugs to raves.” 
 
“The problem is, many emerging adults choose to engage in the lifestyle 
practices that go against the lifestyle expectations of the church. To make 
matters worse, even if the church does a tremendous job at accepting, 
loving and gently calling to account those that engage in illicit practices 
such as premarital sex and partying, young adults often choose not to 
attend church because of frustration, guilt or inconvenience.” 
 
“Premarital Sex” 
“When it comes to the church’s expectation that sex should be saved for 
marriage, many young adults scoff. To them, this is an outdated  
expectation that is totally unfathomable. They are turned off by the church’s 
teaching on abstinence; those that choose not to abide by it often feel 
judged and rejected by church members. To many of them, having sex 
outside of marriage is totally normal and even a necessary part of being in 
relationship and learning about the person they’re dating.” 
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“Key Viewpoints of Young Adults:” 

 “The church’s teaching against premarital sex is unrealistic.  It’s not a 
big deal nowadays.” 

 “Times have changed. The church needs to catch up.” 

 “The church fails to consider choices other than chastity, but should.” 

 “The church drills people on the need to avoid sexual sin.” 

 “The church is unwelcoming toward people who step out of line 
sexually.” 

 
 
 

“‘Premarital sex is not a big deal nowadays…If they changed those 
teachings to say, you know, it would be a bad thing to have a child out of 
wedlock, or I dunno, it would be a bad thing to have – to corrupt an 
innocent person. Those are good teachings. To teach against premarital 
sex is unrealistic.’ Stan” 
 
“‘I mean, back in the day, you know, people hit puberty at age 13 or 14 and 
then got married at age 17. So, you know, three years of being horny. Now, 
you know, we hit puberty at age 9 and get married at age 30. So, we really 
really really need to update our discourse on sexuality and think about, you 
know, how can we enjoy our sexuality.’ Haley” 
 
“‘Basically it was chastity 100% and that’s it. You have no other choice, 
and that’s it, you’re not going to have sex before marriage, and that’s it.’ 
Marly” 

 

 

 
“Emerging adults in Canada today have grown up in a social environment 
where freedom of choice is taken for granted, and right and wrong are 
considered a matter of personal opinion. It’s not surprising then that young 
adults are annoyed and even upset by the church’s expectation that people 
should refrain from having sex before marriage. Many young adults see the 
church as legalistic and attribute to it a mean-spirited desire to keep young 
people from enjoying pleasure.” 
 
“The Party Scene” 
“Many young adults move away from home and find themselves in a 
position of new-found freedom and increased autonomy. They are afforded 
the opportunity to explore a number of different social spheres, and engage 
in a variety of behaviours they were kept from before embarking on 
adulthood. Many young people end up exchanging church participation for 
the party scene.” 
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“Key Viewpoints of Young Adults:” 

 “I started hanging out with the wrong crowd and lost my way.” 

 “I’d stay out Saturday night, so I wouldn’t go to church Sunday 
morning.” 

 “Partying hard and having fun is more important than going to church.” 

 “Approval from friends is more important than faith and church.” 
 
 
 

 
“‘I started to follow the wrong crowd and be, I guess if you want to say, 
mentored by the wrong mentor and I lost my way. I can’t blame him for that 
or the guys I worked with because I could have said no, but because you 
work with them you look up to them and you start to follow a path that you 
didn’t realize you could ever end up on.’ John” 
 
“‘So I started hanging out more with friends that weren’t Christian and 
totally stopped reading my Bible and praying. And as I got older like that, 
those seeds of selfishness rooted and then eventually when I was about 18 
or 19 I actually, in my head, made a decision that God did not exist.’ Sylvia” 

 
“What we hear young adults saying is that friends have a huge impact on 
their behavioural choices, Sunday mornings are for sleeping in, and young 
adulthood is reserved for having fun. Young adults need help to navigate 
through life well, but they are often left to their own devices. The options of 
the world grab them as they find value and acceptance there.” 
 
“Homosexuality” 
“The majority of those in our survey that left church during emerging 
adulthood communicated that the church’s views on homosexuality are too 
restrictive. They believe that the church should solemnize gay and lesbian 
marriages that and practicing homosexuals should be allowed to participate 
fully in the ministries of the church. Here is what the young adults we 
interviewed had to say:” 
 

“‘Everyone has the right to choose. The church says it’s wrong…God 
thinks it’s wrong, or the church thinks it’s wrong. Well, I dunno. I've prayed 
about it and I've thought about it. I'm surrounded by it at dance, you know. I 
don't have a problem with it.’ Jack” 
 
“‘[The church] is missing out on a demographic that could become a very 
contributing participant in the church. They have to be inclusive. Maybe 
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“Key Viewpoints of Young Adults:” 

 “Everyone has the right to choose; therefore, the choice of gays and 
lesbians should be accepted by all.” 

 “Gays and lesbians should be included in all areas of church life, 
without boundaries.” 

 “Gay marriage is a part of social equality, which should be uplifted by 
the church.” 

 “Churches shouldn’t judge people for being gay.” 

 “Gays and lesbians should be treated the same as everyone else.” 
 
 
 

[they should] change their stance on sexuality…People are taught not to be 
exclusive, but yet the church is still so, it’s tough to look at the 
organization and you know, like I say, you can’t have a hypocritical stance. 
You cannot lose trust or respect, and if you do you’ll turn everybody off. 
Inclusion is important.’ Stan” 

 

 
 
 
“According to some in the emerging generation, churches should marry 
gays and lesbians without finding fault, and those that engage in 
homosexual practices should be allowed to participate in the ministries of 
the church to whatever extent they want. When the church maintains 
boundaries concerning these practices, these young adults get ‘turned off.’ 
To them, the church is being exclusive, judgmental, arrogant and uncaring. 
They feel everyone deserves equal rights and opportunities regardless of 
sexual orientation.” 
 
“However, not all young adults hold this view. A minority concur with 
Renita’s comment:” 
 

“‘I was taught that whatever was in the Bible was the truth and not to, not 
for the church to treat people in same-sex relationships bad but to say that 
it was okay was kind of hypocritical to me…it just didn’t make sense that 
(gay and lesbian marriage) was actually being allowed and in some 
instance churches are actually (doing the) marrying.’ Renita” 

 
“Gender Roles” 
“It’s important to many members of the emerging generation that women 
and men be treated equally. If they are themselves female, they want the 
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“Key Viewpoints of Young Adults:” 

 “It’s ridiculous for the church to say that women can’t hold public roles.” 

 “When women aren’t allowed to hold the same position as men, they 
are treated as second-class citizens.” 

 “To say a woman’s primary role is to be a wife and mother is 
demeaning.” 

 “To say the man is head of the home and women need to be 
submissive is degrading.” 

 “The idea that men and women are equal but have different roles to 
play is a power imbalance.” 

 
 
 

opportunity to hold the same positions and roles as men in the church and 
they don’t want to be placed in a box when it comes to their function within 
the home. Even if young adult women don’t personally want to step into the 
roles that men traditionally hold, they at least want to know that it’s an 
option. When churches maintain that certain vocations are reserved either 
to men only or to women only, this repels some young adults.” 
 

 
 
“Many young women are quick to pick up on church teachings and actions 
that – accurately or not – are perceived to favour men over women. They 
want the options open to men to be open to them too. They also want the 
freedom to choose whether to uphold traditional gender roles in the home. 
When churches are seen as impeding their freedom to make these 
choices, many young adult women feel demeaned, become perturbed and 
exit the back door.” 
 
“Ultimate Truth” 
“For most Canadian young adults, right and wrong are considered a matter 
of personal opinion. To them, no one has the right to lay an exclusive claim 
to the truth. Everything is relative. That is to say, it’s up to each person to 
decide for him- or herself what is acceptable and what isn’t. It also means 
that right and wrong may be redefined based on the situation.” 
 
“When it comes to faith, young people are bothered by religious groups 
they see as claiming an exclusive hold on the truth. To the emerging 
generation, this is restrictive, intolerant and altogether narrowminded. Here 
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is a sampling of the sentiments offered by some of the church-leavers we 
interviewed:” 
 

“‘There is no right and wrong ever in anything, it’s what you believe in you 
as an individual and what you choose to do.’ Elsie” 
 
“‘[Jesus’] life is meant to be interpreted in your own way…When they say 
that Jesus died for your sins, I think it’s more to be interpreted like, you 
know, this guy, he went around and said some good things and they beat 
him up for it. And they persecuted him. And to him it didn’t matter, he still 
loved and forgave.’ Stan” 
 
“‘So I just really feel that, uh, you should do what’s comfortable for you, 
and do what you feel is right.’ Wayne” 
 
“‘How can we think it’s right to tell people that we are the only ones who 
are right?’ Juliette” 
 
“‘To tell one religion they’re wrong and all of a sudden you’re right and 
glorified, you can’t do that.’ Suzanne” 
 
“‘To impose behaviour on others, you impede the freedom of choice, which 
God himself has given.’ Jared” 
 
“‘I don’t really think you can judge people on what they believe; it’s more 
about what they choose to do and how they choose to act. And I think, I 
don’t think a specific faith is such a huge thing.’ Janice” 
 
“‘I think being Christian or having faith of any kind is more about what you 
personally believe and what you, how you live your life…my personal faith 
journey it’s constantly evolving and changing…You have to think about it 
and what works for me.’ Alvin” 
 
“‘I just don’t think that people need to be labeled as a Christian or a 
Protestant Christian or a Muslim or anything like that. We all have one 
common goal, which is belief in God.’ John” 
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“Key Viewpoints of Young Adults:” 

 “Truth is up to each person’s interpretation.” 

 “You can’t say your belief is the only right one and all others are 
wrong.” 

 “Your beliefs don’t matter.  What matters is being a good person.” 

 “All religions are equal.  We have the same goal to believe in God.” 
 
 
 

 
“Many of those that leave church are frustrated by Christianity’s claim to 
truth. To them, there are many paths that lead to God. They believe that all 
individuals have the ability to interpret truth for themselves. In short, most 
young church-leavers believe it’s ridiculous for one religion to claim it holds 
the truth while others don’t.” 
 
“Many young adults say that, among their list of reasons for leaving the 
church, teaching and beliefs had a key role to play. This is plausible, since 
freedom is important to the emerging generation and anything that hinders 
it is a threat. For the most part, these young adults don’t want to be told 
what to believe or how to behave. Yet through the church young adults are 
seeking challenge too, and they can be bold in following the hard teachings 
of our Lord.” 
 
“A Spotlight on Key Trends” 
“‘Parental influences, in short, trump peer influences,’ says sociologist 
Christian Smith; ‘the usually most crucial players in teenagers’ lives [i.e., 
parents] disengage from them precisely when they most need conversation 
partners to help sort through these weighty matters.” (Christian Smith and Patricia 

Snell, “Souls in Transition: The Religious and Spiritual Lives of Emerging Adults, New York, NY: 
Oxford University Press, 2009, pp284-285). 

 
“Our hypothesis is that church attendance will not increase much with age 
and with the presence of children.” 
  
“Chart 4.7 below shows the attendance patterns by the age of respondent 
in our survey. It is the large trends that are important in this chart, not the 
minor fluctuations up and down. We can observe that attendance at 
religious services is actually higher for those between the ages of 18 and 
24 (when we might expect young adults to be in college or university) than 
for those who are older. In fact, it appears that the life transition from 
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college or university to a first major career job results in another drop in 
attendance. Following this drop, there is no discernible increase in 
attendance with age. In this chart we are not following the attendance 
patterns of individuals over time; rather, we are seeing the attendance 
pattern of different age cohorts.” 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
“Study after study indicates that parents are usually the most significant 
spiritual influence in their teen’s lives. It is reasonable, then, to expect that 
changes to parents’ marital status or their rate of attendance would 
influence the spiritual lives of their children.” 
 
“Divorce seems to have had the same prevalence for young adults 
regardless of Christian tradition, although the parents of young adults 
raised in Mainline or Catholic ROC traditions were slightly more likely to 
stay together. We did not ask about the marital status of parents. So we 
do not know, for example, if their parents lived common-law and were 
never married. Therefore, it is difficult to make strong conclusions from this 
set of data.  We can observe that the young adults who ended up in the 
Engagers spiritual type were less likely to have had biological parents who 
were divorced.” 
 
“The decrease or cessation of church attendance on the part of the parents 
during childhood appears to be a turning point in the lives of young adults. 
Generally speaking, we cannot report that one of two things that are related 
(correlated) caused the other.” 
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“If there is a causal relationship between changes in parents’ attendance 
patterns while growing up and spiritual type as an adult – and we believe 
there most probably is – it would appear that the parents’ decline in church 
attendance reduces the likelihood that young adults will belong to a spiritual 
type that attends religious services. If parents stop attending, it is likely that 
their children will also stop attending. Parents are, after all, usually those 
who accompany their children to church. A turning point in religious service 
attendance of parents is often a turning point for their children.” 
 
“…we can observe that the parents of young adults who were raised in an 
Evangelical tradition were less likely to cease or dramatically scale back 
their attendance at religious services than those from other traditions.” 
 
“We had two further questions that tried to measure the impact of these 
transitions:” 

 “At some point in time my church attendance declined significantly due 
to a geographical move.” 

 “School exposed me to new ideas that challenged my faith.” 
 

“When we asked about the effect of a geographical move on a decline in 
attendance we found that, similar to the effect of lifestyle conflicts on 
church attendance discussed above, Engagers were most likely to indicate 
experiencing a decline in attendance. The most likely explanation lies in 
their prior, more regular attendance. When a move did take place, their 
attendance frequency declined. Those who attended infrequently before a 
move continued the same pattern after a move. If this question were 
repeated in a subsequent survey, we would attempt to establish the 
frequency of attendance both before and after the move.” 
 
“‘School exposed me to new ideas that challenged my faith,’ for those with 
a university degree, by spiritual type and religious tradition as a child.” 
 
“Wounds leave scars. Emotional ones are no different. To attempt to 
determine what the effect of conflicts and hardship were on the spiritual 
lives of young adults, we asked respondents to tell us how strongly they 
agreed with the following three statements:” 
 

 “My faith became stronger through a period of personal hardship.” 

 “I have personally been hurt by church leaders.” 
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 “I have experienced a church split.” 
 
“Four out of 5 Engagers report experiencing a period of personal hardship 
that strengthened their faith. Two out of 5 Fence Sitters said the same. 
These are the groups that maintain at least some meaningful engagement 
with the church. Wanderers or Rejecters, by contrast, have either not 
experienced periods of personal hardship or, if they have, those periods 
have not strengthened their faith.” 
 
“Those raised in an Evangelical tradition are twice as likely to say that a 
period of hardship strengthened their faith than those raised in other 
traditions.” 
 
“Few young adults say that have been personally hurt by church leaders.  
This could indicate that relationships with church leaders are more or less 
congenial or that there has not been significant interaction between church 
leaders and young adults.” 
 
“Our research on the effect of divorce on the spiritual lives of children was 
inconclusive, although it is clear that when parents reduce their religious 
service attendance it establishes patterns that their children will tend to 
follow.” 
 
“Reflections” 
 
“What have we learned?” 

“We learned that there are some significant patterns in why and when 
Canadian young adults are leaving, staying or returning to church, 
including: 

 “We are losing more young people between childhood and 
adolescence than between adolescence and young adult years.” 

 “More young males are leaving the church than young females.” 

 “Young people are strongly impacted by the digital age.” 
 

“What are the implications of what we have learned?” 
“The patterns that we believed to be of high significance had several 
implications for the ways we think about engaging young adults in the 
church and for how we do so, including:” 
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 “The transition years to middle school, junior high, and high school 
are highly stressful – many churches don’t expect and plan for 
supporting kids through these transitions.” 

 “Boys lack male role models in the church and are not as challenged 
in their experience of faith and church as they need to be.” 

 “Gaming and social media involvement distracts youth and young 
adults from church engagement.” 

 
“What new paradigms and practices should we develop in 
response?” 

 “Churches could learn from immigrant communities about ways to 
develop a ‘rites-of-passage’ approach to keeping youth and young 
adults engaged in the church during significant transition times. 

 “We may need to develop programs for boys and young men that are 
different from programs for girls and young women.” 

 “Digital entertainment and social media networks can be used as a 
means of catalyzing the faith development of young people.” 
 

“Discipleship” 
 
“What have we learned?” 

We learned that one of the most critical factors determining the 
engagement of youth and young adults in the church is their experience 
of their faith and their walk with God. Specifically, we learned that:” 

 “Those who are found in the Wanderers and Rejecters categories 
report that they have never experienced the love of God and 
answered prayer.” 

 “Those who resist engagement in the church report the lack of space 
to ask questions about their faith.” 

 “Many youth and young adults want to connect to authentic 
expressions of faith.” 

 “Many youth and young adults who are engaged in church activities 
do not understand the gospel at a deep level.” 
 

“What are the implications of what we have learned?” 
What we learned has implications for our approach to discipleship 
ministry with youth and young adults, including: 
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 “For significant numbers of youth and young adults, churches are not 
places where they expect to experience the love of God and 
answered prayer.” 

 “For significant numbers of youth and young adults, churches are not 
places where they are able to ask questions about the content of their 
faith and how to live it out.” 

 “Many youth and young adults are desperate to see communities of 
faith live out, both privately and publicly, what they talk about.” 

 “We may be presenting a superficial understanding of the gospel to 
youth and young adults.” 
 

“What new paradigms and practices should we develop in 
response?” 

 “We need to create environments where youth and young adults can 
better experience the love of God and answered prayer by helping 
them to recognize ‘God events’ in their lives. To do this, we need to 
better understand the spiritual formation of young adults from 
childhood onwards.” 

 “We need to acknowledge that we don’t have all the answers, and 
encourage discussions in which young people are free to share 
openly.” 

 “An approach to living the faith that involves passing on the faith to 
one’s children in everyday life will help them to live out the gospel in 
tangible ways.” 

 “We must repent of transmitting a consumeristic ‘easy road’ 
understanding of the gospel and seek instead through mentoring and 
an emphasis on prayer to involve youth and young adults in God’s 
story as it has been told through the ages. Practices such as lectio 
divina (in which the steps are to read, meditate, pray and 
contemplate) may reveal aspects of Scripture that would be less 
obvious through a more rigid approach.” 

 
“Belonging and community” 
 
“What have we learned?” 

 “Youth and young adults who are not engaged in the church have not 
experienced a sense of belonging and community in their church 
contexts.” 
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 “Many young adults have experienced criticism and judgment at the 
hands of older people in the church.” 
 

“What are the implications of what we have learned?” 

 “Part of the problem is that we have separated children and young 
people from the adults in the church.” 

 “Another difficulty is that, for many young people, any criticism is 
personal, and directed not only against their actions but also their 
sense of self-worth and personhood.” 

 
“What new paradigms and practices should we develop in 
response?” 

 “We need to find ways to talk about faith in the context of trusted 
relationships and experiential learning.” 

 “Attempts to guide young adults to think differently about their 
lifestyles must be grounded in strong relationships – intentional 
mentoring relationships that cross generations will be especially 
helpful.” 
 

“Mission and leadership” 
 
“What have we learned?” 

 “Young adults are more likely to stay engaged in the church if they 
are directly involved in the missional activities of the church.” 

 “Young adults who are not engaged in the church complain about a 
lack of interest that was shown in relation to their contribution to the 
work of the church.” 

 
“What are the implications of what we have learned?” 

 “We aren’t challenging young adults to use their gifts and find 
community in mission.” 

 “We are neglecting opportunities for leadership development as 
young adults become involved in the mission of the church.” 

 
“What new paradigms and practices should we develop in 
response?” 

 “We should leverage activities, e.g., sports, which might otherwise be 
seen as drawing youth and young adults away from traditional church 
activities, into missional opportunities. By giving them experience in 
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sharing the love of God with others, through social justice efforts and 
intersecting with other people’s needs, we will be helping them to 
experience God as they see lives transformed.” 

 “We should be equipping youth and young adults for mission, giving 
some of them opportunities to grow as leaders, as well as a safe 
place to fail.” 
 

“Parenting” 
 
“What have we learned?” 

 “Youth and young adults who are disengaging from the church have 
often not experienced help from their parents in developing their faith 
commitment.” 

 
“What are the implications of what we have learned?” 

 “Parents are often disengaged spiritually with their children because 
they are fearful of messing up or because they believe they need to 
give them the freedom to find their own way. Of course, some parents 
do not have an active faith life to share in the first place.” 
 

“What new paradigms and practices should we develop in 
response?” 

 “Parents need to be encouraged to model their own faith for their 
children and to articulate how God works in their lives and their 
children’s lives, and thus engage in their children’s spiritual journeys. 
Young adults would rather their parents be vulnerably honest about 
their spiritual walk (including the stumbles) than falsely pious or 
disengaged about the subject altogether.” 

 
“Strategies for youth ministry” 
 
“What have we learned?” 

 “Many young adults who are engaged in the church have had positive 
experience with youth ministry of some kind or another, especially 
mission trips and camps.” 

 “We lose young people when they ‘graduate’ from the ministry group 
for one age to the next (and ministry transition point may also include 
times when youth and church leaders are in their own transition 
periods) – especially if they are tightly connected to a youth ministry 
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that gives them little exposure to other members of the church 
community.” 

 
“What are the implications of what we have learned?” 

 “We need to develop ways of undertaking youth ministry that will help 
youth and young adults stay engaged with their church community.” 

 “The uprooting of youth leaders (and other church leaders) for 
whatever reason may interfere with retention of youth.” 

 “We should plan to facilitate intergenerational connections.” 
 
“What new paradigms and practices should we develop in 
response?”  

 “Strategic areas to explore, which relate to all of the other themes 
examined above, include: 

o “Taking a holistic and intergenerational approach to 
shepherding children and youth through age transitions” 

o “Within an Evangelical context, developing partnerships 
between churches and independent agencies to plant churches 
that will welcome young adults” 

o “Nurturing families in their capacity as the primary agents in 
nurturing their children’s spiritual formation, so that they can 
carry this out more effectively” 

o “Addressing the correlation between youth and young adult 
disengagement and the transience of youth and young adult 
ministry leaders” 

o “Considering transition points as entrances instead of exits” 
o “Considering whether to concentrate efforts on those who are 

‘never-churched,’ who tend to be less suspicious and bitter 
toward the church than those who used to attend but have left; 
perhaps a strategy to reach the never-churched will also reach 
the Wanderers and the Rejecters.” 

 

(James Penner, Rachael Harder, Erika Anderson, Bruno Desorcy & Dick 
Hiemstra, “Hemorrhaging Faith”, EFC Youth and Young Adult Ministry 
Roundtable, 2011, http://tgcfcanada.org/hemorrhagingfaith/store/) 
 
 

 

The complete study can be purchased for $15.00 at 

http://tgcfcanada.org/hemorrhagingfaith/ 

 


